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Top commitment

Message from Executive Vice President

Mitsubishi Corporation (MC), since its establishment,
has held the Three Corporate Principles as its core
philosophy, and aims to contribute to the sustainable
development of society by conducting its global
business activities with integrity and fairness in line
with these principles. Midterm Corporate Strategy
2021 expands upon this commitment and compels us
to pursue businesses that generate value for societies
by simultaneously generating economic,

environmental and societal value as an essential part
of our sustainable growth as a company.

Following deliberation by the Executive Committee and the Board of Directors, we have identified a number of
Key Sustainability Issues for MC (Materiality) for management to address in order to ensure our sustained growth
as a company, with the aim of simultaneously realizing these three types of value. As we grapple with the
challenges posed by these issues, MC will strive to achieve sustainable growth, including in the financial sense,
while more actively pursuing business opportunities that add value to society. Furthermore, by responding to
each Key Sustainability Issue through these initiatives, MC is also contributing to the achievement of the UN
Sustainable Development Goals (SDGS).

The need to find solutions to the challenges facing the global environment and society is becoming urgent, and
expectations upon the private sector to be part of those solutions are also increasing. With the expansion of ESG
investment in recent years, investors are increasingly looking at how the companies they invest in are addressing
environmental and social issues from a long-term perspective in order to assess their potential for sustained
growth. Through proactive dialogue with our stakeholders, including by expanding information disclosure in line

with the recommendations of the TCFD* 1, MC will work to grasp the needs and expectations of society, and in

addition to supporting the United Nations Global Compact*z, we will fulfill our responsibilities as a member of the
global community.

The MC Group, which has achieved growth by boldly shifting our business models in line with societal changes,
will continue to help provide solutions, including with respect to global agenda items such as responding to
climate change and human rights, etc. through our business.

* 1 Voluntary disclosure framework formulated by the TCFD (the Task Force on Climate-Related Financial
Disclosures, launched by the Financial Stability Board) stipulating information that companies and other
entities should disclose to financial markets, with the aim of helping those markets to appropriately evaluate
the risks and opportunities presented by climate change. The General Manager of MC’s Corporate
Sustainability & CSR Department has been a member of the TCFD since January 2018.

* 2 A United Nations initiative for businesses and other organizations to support 10 universal sustainability
principles in the fields of human rights, labor standards, environment and anti-corruption. MC declared its
support for this initiative in 2010.

N

Akira Murakoshi



Philosophy and Approach Related to
Sustainability

Philosophy and Approach

I The Three Corporate Principles

Contributing to Society through Business Firmly Rooted in Principles of Integrity and
Fairness

The Three Corporate Principles Corporate Responsibility to Society, Integrity and Fairness, and Global
Understanding Through Business have served as MC's core philosophy since MC's inception, inspiring us to
conduct fair and sound business activities at all times. We have constantly endeavored to enhance our
compliance initiatives. Measures have included establishing the Corporate Standards of Conduct to set forth our
expectations with regard to how business should be conducted, in conjunction with developing various
compliance-related internal rules, introducing a compliance officer system, and expanding and upgrading risk
management frameworks. The Mitsubishi Corporation Code of Conduct requires employees to conduct business in
compliance with laws and regulations as well as global standards such as the Universal Declaration of Human
Rights established by the United Nations (UN) and the core labor standards of the International Labor
Organization (ILO). It also requires officers and employees (including full-time and part-time employees,
secondees and temporary staff; hereinafter only referred to as "officers and employees") to act in a socially
responsible manner by complying with the highest ethical standards, and to acknowledge commitment to the
Mitsubishi Corporation Code of Conduct. MC adopted the Environmental Charter and Social Charter in accordance
with the Three Corporate Principles, and we commit to increase our corporate value as well as to contribute to
the sustainable development of society, as a globally integrated business enterprise. MC Group companies share a

common history and philosophy * as they continue to grow together and learn from one another.
* The Three Corporate Principles, Corporate Standards of Conduct, Code of Conduct, Environmental Charter, and

Social Charter are shared with all MC Group employees globally via a portal site for MC Group companies as
well as through various internal training programs.

W =

Corporate Responsibility to Society
“Shoki Hoko"
Stive to enrich society, both materially and spiritually, while contributing towards the preservation of the global environment.

1)

BEARL

Integrity and Fairness
“Shoji Komei"”
Maintain principles of transparency and openness, conducting business with integrity and faimess.
Global Understanding Through Business
“Ritsugyo Boeki"”
Expand business, based on an all-encompassing global perspective.

(The modem day interpretation of the Three Corporate Principles, as agreed on at the Mitsubishi Kinyokai meeting of
the companies that constitute the so-called Mitsubishi group in January 2001.)
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Corporate Standards of Conduct

1. Aim of Corporate Business Activities

Through its business activities, Mitsubishi Corporation will endeavor to increase its value. At the same time,
MC will strive to enrich society in all ways, developing and offering its customers the best services and
products, with the highest regard for safety.

2. Fairness and Integrity in Corporate Business Activities

Mitsubishi Corporation will continue to develop its business activities in compliance with all relevant laws,
international regulations and internal rules. MC will act responsibly and will respect the highest social
standards.

3. Respect for Human Rights and Employees

Mitsubishi Corporation will respect human rights and will not engage in any discrimination. MC will preserve
and improve its corporate strengths through the development of its employees, all the while respecting the
character and individuality of each employee.

4. Information Security and Disclosure

While Mitsubishi Corporation will continue to develop, implement and improve the effectiveness of its
information security management system, at the same time MC will disclose information accurately and in a
timely fashion, so as to maintain transparency and be correctly understood by both its stakeholders and the
general public.

5. Consideration for Environmental Issues

Mitsubishi Corporation understands that an enterprise cannot continue to prosper without consideration for
its environmental performance, and will strive to protect and improve the global environment and pursue
sustainable development through all aspects of its business activities.

6. Contribution to Society

As a responsible member of society, Mitsubishi Corporation will actively carry out philanthropic programs in
an effort to promote the enrichment of society. Moreover, MC will support efforts of its employees to
contribute to society.



Mitsubishi Corporation Code of Conduct

(O Basic Policy

All officers and employees of Mitsubishi Corporation (the “Company”) must comply with all applicable laws, rules
and regulations where they operate, international standards and rules, and all internal corporate rules and
policies. In addition, all officers and employees of MC must act in a socially responsible manner by complying with
the highest ethical standards in the conduct of their business.

(O Basic Principles

1. Respect human rights, and do not discriminate on any basis or engage in any form of harassment.

2. Maintain a high regard for environmental considerations in conducting our business operations, and ensure
that our business is conducted in an environmentally sustainable manner,and comply with treaties, laws and
regulations concerning the environment.

3. Promote fair business practices and comply with trade rules, regulations, and internal corporate rules and
policies.

4. Comply with the rules and regulations of international trade.

5. Protect and properly use confidential and proprietary information, protect the rights of MC and respect the
rights of others.

6. Do not engage in insider trading.

7. Avoid conflicts of interest with MC; maintain a distinction between corporate and private business.
8. Record and report accounting and financial information timely and accurately.

9. Maintain proper legal and ethical standards with respect to gifts and entertainment.

10. Resolutely oppose any organization, group or individual engaged in unlawful activities and do not provide
money or other types of economic benefits to them.

11. Promptly report to or consult the superiors, the Group Compliance Officers, the relevant departments, the
Secretariat for the Compliance Committee, or the outside counsel in charge of Compliance upon discovering
or committing any violations of this “Code of Conduct.”



Mitsubishi Corporation Environmental Charter

At Mitsubishi Corporation we consider the Earth itself to be our most important stakeholder and are continually

working towards the realization of a sustainable society through our business activities.

We will strive to reduce greenhouse gas emissions by continually implementing new efficiency measures and
embracing new technologies.

We will promote the sustainable use of natural resources including energy, minerals, food stocks and water
throughout our global business operations.

We recognize the critical importance of what ecosystems can provide and are committed to protecting
ecosystems and mitigating any potential impacts on biodiversity.

We will strive to create and enhance environmental value through environmental conservation and
environmental impact reduction measures including pollution prevention.

We will continue to actively engage and work with our various stakeholders openly and transparently and
disclose information on the environmental impacts of our business operations in an appropriate and timely
manner.

We will conduct all of our activities in compliance with environmental laws while adhering to international
rules and social standards.

Mitsubishi Corporation Social Charter

Mitsubishi Corporation strives to achieve sustainable societal value though our business operations by

contributing towards lasting solutions to the wide spectrum of sustainability challenges facing today’s global

society.

We will work to address local societal challenges in the regions and communities in which we operate,
contributing towards lasting and sustainable development through our business activities.

We will continue our wide-ranging philanthropic commitments while regularly adapting our approach in line
with ever-evolving societal needs and challenges.

We will fully respect human rights and indigenous peoples’ rights.

We will fully respect fundamental labor rights and endeavor to ensure the provision of proper working
environments with consideration for safety, health, and other aspects.

We will not engage in corruption of any kind and will take appropriate preventative measures to safeguard
against such practices.

We will continue to actively engage and work with our various stakeholders openly and transparently and
disclose information on the social impacts of our business operations in an appropriate and timely manner.



MC Group Vision

Achieving Sustainable Growth for the MC Group and Society

The MC Group aims to deliver sustainable growth by adapting to changes in the business environment and
fulfilling societal needs in due consideration for the United Nations’ Sustainable Development Goals (SDGs). To
achieve this aim, the MC Group shall rely on three core strengths, namely its collective capabilities to adopt a
holistic view of industry, the foresight to identify new seeds of growth, and its execution skills to germinate them.

Simultaneously Generating Economic Value, Societal Value and
Environmental Value through Our Businesses

| Economic
Value

A

Collective
Capabilities
o adopt & holistic

..lﬂm

The Three
Corporate Principles
Conporate Responsibiliy 1o Socioty
hgrg and Faimiss

Hobal Understanding
Eoresight Jhmigh Hednes Execution
ey e S~— Skills

Saeds of growih 10 achisve growth
Societal

@‘7 MC Group Velue

Mission & Corporate Philosophy

The "Three Corporate Principles" serve as the MC Group's core philosophy and underpin its commitment to fair,
responsible, and global business practices.

By pooling its collective capabilities, the MC Group strives to fulfill societal needs and meet stakeholder
expectations by simultaneously generating economic, societal and environmental value.
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Adaptability

The MC Group prides itself in adapting to our ever-evolving world, anticipating and responding to changes in
geopolitical, economic and industrial landscapes, the last two of which are being increasingly driven by
innovations in technology.

Consolidated Growth Strategy

The MC Group includes approximately 1,800 enterprises, and as the MC Group works to raise their consolidated
earnings, it remains equally committed to growing their individual corporate value, while simultaneously
generating three values.

By leveraging the diverse expertise found throughout its network of Group companies and more than 130
Business Units, MC shall continue to innovate and inspire global industries.

MC shall optimizes its portfolio by dynamically allocating management resources based on its level of
engagement in each business. Sizeable growth investments are companywide commitments to develop next-
generation earnings drivers.

The MC Group is dedicated to rearing the highest quality of management professionals, ehically grounded leaders
with the foresight to identify new seeds of growth and the execution skills to germinate them.

Regardless of how our world evolves, there will always be opportunities to deliver goods and services that meet
societal needs and improve our quality of life. This recognition is the very foundation of MC’s consolidated growth
strategy.
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Value Creation Model

(O The Sustainable Growth that MC Seeks

The External Environment surrounding MC'’s Sustainable Growth

In 2020, the global outbreak of COVID-19 pandemic created unprecedented disruption, and the uncertain outlook
for the external environment persists. Even before the pandemic, global shifts such as heightened US-China
tensions and a wave of digitalization were already ushering in a new era. As economies and societies worldwide
continue this transformation, MC and its Group companies must utilize their collective capabilities to respond.

In recent years in particular, we have seen developments such as the Sustainable Development Goals (SDGs) and
the Paris Agreement, as well as progress towards the transition to low-carbon/decarbonized societies targeting
net-zero emissions by 2050 and the expansion of ESG investment. Together with stricter laws and regulations
and the demand for a sustainable recovery from COVID-19, these developments are all leading to a wider
recognition that sustainable corporate growth is tied to the simultaneous generation of not only economic value,
but also societal value and environmental value.

Amid these circumstances, we will act in accordance with the Three Corporate Principles, which have served as
MC'’s guiding philosophy since its founding, to stay on top of global trends and to offer solutions to societal issues
and needs by uncovering new business opportunities.

Toward Value Creation through the Simultaneous Generation of Triple-Value Growth

Based on the Three Corporate Principles, which have served as MC’s guiding philosophy since its founding, MC
has continued to pass down the ideals of promoting integrity and fairness through its global business and
contributing to the sustainable development of society.

We will continue to work to simultaneously generate triple-value growth, to contribute to the achievement of the
SDGs and to raise corporate value by addressing our Key Sustainability Issues, which are issues for management
to address to promote sustainable growth. To accomplish these goals, we will leverage the diverse and capable
management capital of the entire MC Group by applying the three core strengths of collective capabilities to
adopt a holistic view across numerous industries, the foresight to identify New Seeds of Growth, and the
execution skills to achieve that growth.
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Key Sustainability Issues

Simultaneous generation of economic, societal, and environmental value is essential for the MC Group’s growth.
From this perspective, in 2016 MC identified a set of Key Sustainability Issues (Materiality) as mileposts for
proactively realizing the simultaneous generation of triple-value growth (including in financial terms) for the MC
Group.

We believe that our measures to address the Key Sustainability Issues will also help to achieve the Sustainable

Development Goals (SDGs) ™ related to each key issue. MC recognizes the role that companies are expected to
play in order to achieve the SDGs. With this in mind, MC will make every effort to help make progress on the
Goals.

* The SDGs are a set of 17 global goals adopted at the UN summit held in September 2015 as the core of “The
2030 Agenda for Sustainable Development.”

Economic Value

Simultaneously
Generating
Three Kinds of
Value

Societal Value Environmental
Value

Transitioning to a Low-carbon Society

E

Addressing the Needs of Society
through Business Innovation

Procuring and Supplying in
a Sustainable Manner

Key
Sustainability
Issues
for MC

Tackling Evolving

Regional Issues

s
T

M

Growing Together with
Local Communities

Fostering Our Employees’
Maximum Potential
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Issue

Transitioning to a
Low-carbon Society

Procuring and
Supplying in a
Sustainable Manner

Tackling Evolving
Regional Issues

Addressing the
Needs of Society
through Business
Innovation

Conserving the

Natural Environment

Growing Together
with Local
Communities

Fostering Our
Employees’
Maximum Potential

Key Sustainability Issues (Materiality)

Overview

In anticipation of the impact that climate change is expected to
have on MC’s business activities, MC is working to address these
potential impacts, while at the same time actively pursuing o
businesses that facilitate the transition to a low-carbon society
and reducing greenhouse gas (GHG) emissions.

MC will ensure the stable, sustainable procurement and supply
of resources, raw materials and other inputs in line with the
needs of each country around the world. In addition, we will o
consider environmental and social factors throughout our supply

chains.

MC will continue to take appropriate steps to address

geopolitical risk while at the same time contributing solutions

O

through its business for issues faced by each country and
region, thereby supporting the development of economies and
societies.

MC will stay on the pulse of major industrial shifts brought
about by technological advances, while continually creating
innovative businesses that contribute to solutions for social
issues.

Recognizing the Earth as our most important stakeholder, MC
works to ensure the continuity of its business by preserving
biodiversity, reducing its environmental impact and conserving
the natural environment.

MC will contribute to regional development through its business
and corporate philanthropy initiatives, and will aim to grow
together with the regions and communities where it operates.

MC will work to develop human resources with advanced
management capabilities who will become the driving force
behind corporate value creation by developing career

O O O ©O

opportunities and workplaces where the members of its diverse
workforce are able to grow as they share values in a spirit of
mutual learning.
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Past Initiatives to Address MC’s Key Sustainability Issues

W 3rd Period: 2019 onward

Strengthening of Initiatives
Through Goal Setting

W 2nd Period: 2017 t0 2018

1st Period: 2016 onward e
Incorporation into

Identification of Business Strategy ]
Management Issues Setting goals for 2030
Holding of Sustainability Dialogues and MC further strengthened its initiatives by
Deliberations held by the Board of Directors meetings of the Sustainability & CSR Committee setting goals rooted in the business of each
MC identified the Key Sustainability Issues and MC held dialogues and exchanged ideas on Business Group and by continually monitoring
positioned them as management issues. how each Business Group can tackle the Key and reviewing these goals.

Sustainability Issues.

¢ Since 2016, we have been strengthening our initiatives, and in 2020, we conducted a review of the goals set
the previous year around the Key Sustainability Issues.

¢ While monitoring the status of our initiatives in relation to these goals, we will further ensure the realization of

triple-value growth.

1st Period : Identification of Management Issues

Creating a list of potential

issues IS0 26000
In keeping with commonly used materiality
of around 80 potential issues that should
be taken into account in order to achieve . :
sustainable growth for the MC Group, which Other international standards and goals
were based on international standards and
goals such as IS0 26000 and the SDGs.

* Referencing reporting guidelines such as those of the Global Reporting Initiative (GRI), an intemational NGO.

Priority

Gauging the importance of o O l
@ each issue based on “_“Bmal @ Through interviews and questionnaires with a E o ® o

and external perspectives variety of stakeholder groups, MC determined each g' [ J
MC gauged the importance of each theme, issue’s degree of importance to stakeholders. e o ®
in terms of both opportunities and risks, . E @
and selected priority issues based on the ® Every Business Group and rele".'ap? Corporate S ®
perspectives of MC's Business Group as well Departments evaluated and prioritized each theme E ® PY
as those of external stakeholders. to determine its importance to MC. @ ®

Importance to MG (risks and opportunities)
® Harmony with local ® Respect for human rights

® Iden“wmg the KE)' communities ® Work environment/labor issues

Sustainability Issues ® Utilization of advanced

i technology © Effective water use
MC reexamined the selected priority . ) ® Response to increasing food
issues while incorporating the views of ® Poliution prevention/ d P "
the Sustainability Advisory Committee. countermeasures emand
Following deliberations by the Executive ® Response to climate change @ Response to population
Committee and the Board of Directors, the R fluctuations
Key Sustainability ssues were determined. © Sustainable use of resources
® Expanded presence of ® Response to geopolitical risks

developed countries
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2nd Period : Incorporation into Business Strategy

Holding of Sustainability Dialogues and Sustainability & CSR Committee
Meetings

In the fiscal year ended March 31, 2018, MC held Sustainability Dialogues followed by regular meetings of the
Sustainability & CSR Committee, with the purpose of incorporating the seven Key Sustainability Issues
(formulated in the fiscal year ended March 31, 2017) into its business strategy. Participants discuss changes in
the external environment surrounding each issue and examine how value creation by each business contributes

to the growth of the MC Group overall. Additionally, ideas are exchanged on how to drive initiatives at the front
lines of our business.

3rd Period : Strengthening Initiatives Through Goal Setting

Setting Goals for 2030

In the year ended March 31, 2020, MC formulated individual business goals so that each Business Group could
autonomously promote initiatives around the Key Sustainability Issues. In the year ended March 31, 2021, MC
reviewed these individual business goals to make them more specific and quantifiable, taking into account the
external environment and societal demands. The goals following the review and the main initiatives associated
with them are as follows:

Transitioning to a
Low-Carbon Society

¢ Aim to double renewable power generation capacity by the fiscal year ending March 2031 compared to the
fiscal year ended March 2020 (from 3.3 GW to 6.6 GW).

(In addition, aim to reduce existing thermal power capacity and switch to zero-emission thermal power,
targeting 100% non-fossil by 2050.)

e Establish ammonia fuel supply chains for power generation.
e Promote the commercialization of CCUS and hydrogen-related projects.

e Promote initiatives around electric vessels (reducing environmental impact)

Procuring and Supplying
in a Sustainable Manner
e Reduce food waste by 50% (compared to the fiscal year ended March 2019)

e Develop the recycled PET and eco-friendly material manufacturing businesses to achieve low-carbon and
circular plastics

Tackling Evolving
Regional Issues

Advance coal/oil to gas projects as a pragmatic solution to reduce air pollution and transition to a
low-carbon society.

Promote initiatives around autonomous ships (Reducing crew stress and maritime accident)

Develop the Mobility Services Business

« Realize and manage valuable integrated urban development projects with accessibility and environmental
friendliness

MC will continue striving for sustainable growth from a long-term perspective.
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Key Sustainability Issues

Transitioning to a Low-carbon Society Procuring and Supplying in a Sustainable Manner
Tackling Evolving Regional Issues

Addressing the Needs of Society through Business Innovation -,

Conserving the Natural Environment Growing Together with Local Communities

Fostering Our Employees' Maximum Potential

Transitioning to a Low-carbon Society

Awareness of the Issue and Direction of Initiatives

Our planet and its ecosystems, human beings and corporate activities are highly vulnerable to climate change. At
MC, our belief is that while climate change does pose significant threats, it also presents the MC Group with new
business opportunities. Accordingly, MC has identified “Transitioning to a Low-carbon Society” as one of the key
issues for management to address and respond to as MC strives to achieve sustainable growth.

MC aims to fulfill its mandate to meet the demand for energy, while at the same time helping to achieve
international objectives, such the UN Sustainable Development Goals (SDGs) and the 2°C target laid out in the
Paris Agreement. To realize that aim, MC works in collaboration with a wide range of stakeholders, including
governments, other businesses and industry associations.

MC also recognizes the importance of climate-related financial disclosures and supports recommendations made

by the TCFD*. MC continues to strive to expand its information disclosure in line with the recommendations.

* TCFD: Task Force on Climate Related Financial Disclosures. In June 2017, the TCFD announced its
recommendations on climate-related financial disclosures in order for investors to be able to make appropriate
investment decisions. Please see the details in the column below. The General Manager of MC's Corporate
Sustainability & CSR Department is a TCFD member and data preparer, and mainly through its investment in
the task force's seminars and meetings, MC is supporting the TCFD's activities and helping its
recommendations to take root throughout the business community.

Click here for details on MC's initiatives related to climate change

(including climate-related disclosures based on TCFD)
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Related SDG Themes

1 CLIMATE
ACTION

<

Related Contents

Response to CDP Climate Change

MC has responded to the CDP Climate Change questionnaire since 2003. Please see the link below for

MC's response to CDP Climate Change 2020.

&, CDP Climate Change 2020 Response (PDF:331KB)

Sample Initiatives

Global: Contributing_to the transition to a low-carbon society through the proliferation of electric vehicles

Europe: Initiatives to promote the proliferation of renewable energy (Eneco)

Singapore: Collaborative efforts to realize a sustainable hydrogen economy
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Procuring and Supplying in a Sustainable Manner

I Awareness of the Issue and Direction of Initiatives

One of MC's most important roles is to ensure stable, long-term procurement and supply of resources, raw
materials and other inputs that support people's lifestyles in line with the needs of Japan and every other country
and region in which we do business. Going forward, we will continue to implement a sustainable approach to
procurement and supply operations while taking into account environmental and social factors not only in our
own business but also throughout our supply chains.

Related SDG Themes

DEGENT WORK AND 14 HEFlng WATER

ECONOMIC GROWTH

Case Studies

e Indonesia: LNG liguefaction and sales business by PT Donggi-Senoro LNG

e Global: Sustainable supply of food by Olam International

e Japan: MC Fashion’s “THE ME” business

e Japan: Initiatives with Lawson Inc. to reduce waste losses

o Japan: Digital transformation (DX) business to reduce food loss in distribution

e Thailand: Participation in the PET chemical recycling business

o Global: Supply Chain Management




Tackling Evolving Regional Issues

I Awareness of the Issue and Direction of Initiatives

As a company with business operations across the globe, it is important for MC to ascertain the issues faced by
various countries and regions in an appropriate and timely manner, as well as to contribute to resolving those
issues. MC will continue to take appropriate steps to address geopolitical risk while at the same time contribute to
the development of the countries and regions in which we do business by proactively providing solutions to
relevant issues.

Related SDG Themes

INDUSTRY, INNOVATION 11 SUSTAINABLE CITIES
ANDINFRASTRUGTURE AND COMMUNITIES

A —
n =2

Case Studies

e Indonesia: Urban development projects to enhance urban value

e Global: Water infrastructure initiatives
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Addressing the Needs of Society through Business

Innovation

I Awareness of the Issue and Direction of Initiatives

MC has consistently provided added value in line with the needs of the times by evolving its business models. We
will continue to work to address the needs of society by creating innovative business solutions while keeping a
pulse on major sifts brought about by technological advances.

I Related SDG Themes

INDUSTRY, INNOVATION
ANDINFRASTRUGTURE

Case Studies

e Japan/Global: HERE’s DX business

e Japan: Digital transformation (DX) business to reduce food waste in distribution
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Conserving the Natural Environment

I Awareness of the Issue and Direction of Initiatives

Recognizing the Earth as our largest stakeholder, MC works to ensure the continuity of its business by preserving
biodiversity, reducing the environmental impact of its operations and conserving the natural environment.

I Related SDGs Themes

1 RESPONSIBLE 1 LIFE
GONSUMPTION BELOW WATER
ANDPRODUCTION

1 LIFE
ON LAND

cO

I Case Studies

e Mexico: Solar salt operations at Exportadora de Sal, S.A. de C.V (ESSA)

e« Cermag initiative on salmon farming and processing business

o Tropical forest regeneration and global coral reef conservation

o Australia: MDP Land Rehabilitation at Post-mining Sites
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https://www.mitsubishicorp.com/jp/en/csr/contribution/environment/

Growing Together with Local Communities

I Awareness of the Issue and Direction of Initiatives

It is important to engage and grow together with a variety of stakeholders in each region where we undertake
business activities. In addition to contributing to regional development through our business, we will continue to
work to create bonds with local communities through corporate philanthropy initiatives and other means.

I Related SDGs Themes

QUALITY 1 REDUCED
EDUCATION INEQUALITIES

A

(=)

v

I Case Studies

e Qverview of CSR activities

¢ Mozambigue: Contributing to the community through an aluminum smelting project

e Australia: Silica mining initiatives
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https://www.mitsubishicorp.com/jp/en/csr/contribution/

Fostering Our Employees' Maximum Potential

I Awareness of the Issue and Direction of Initiatives

MC's employees are a diverse group not only in terms of gender and nationality, but also with respect to their
lifestyles and values. In order to continue to create corporate value in a sustainable manner amidst rapid
globalization and diversification of our business, we will continue efforts to create working environments where
the members of our diverse workforce are able to realize both personal and professional growth as they share

values in a spirit of mutual learning.

Related SDGs Themes

GENDER DEGENT WORK AND
EQUALITY ECONOMIC GROWTH

Case studies

e Human Resources Development

¢ Diversity Management

e Occupational Health and Safety
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Key Sustainability Issues

Indonesia: LNG liquefaction and sales business by PT
Donggi-Senoro LNG

PT Donggi Senoro LNG (DSLNG) , a joint venture among Mitsubishi Corporation(MC), Korea Gas Corporation, PT
Pertamina (Persero) and PT Medco Energi Internasional Tbk, is a LNG production and sales company. DSLNG
liquefies natural gas from gas fields in Central Sulawesi and produces approximately 2 million tons of LNG per
annum, which is sold to power and gas companies in Japan and South Korea. The project is in the spotlight as
this is the first LNG project that has been run entirely by Asian companies with no participation from oil majors,
and also MC takes part in this project as the largest shareholder. DSLNG contributes to the stable supply of

energy not only in Japan, but also in East Asia.

In recognition of its outstanding efforts to achieve the Sustainable Development Goals (SDGs), the project
received the Indonesian SDGs Award 2018 *.

* An annual award presented by the Indonesian government to companies and initiatives that contribute to
development in fields corresponding with the SDGs proposed under the United Nations Development
Programme (UNDP).
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MC Fashion’s “THE ME"” Business

The Japanese clothing market has shrunk in scale from about 15 trillion yen at the start of the 1990s to about 10
trillion yen today. Conversely, the supply of clothing is said to have doubled from 2 billion to 4 billion items. In

addition, the unit purchase price and unit import price have fallen to around 60% of their 1991 levels. *

Although many improvements have been made in supply chains relative to the 1990s, the overall balance
between production, supply, sales, purchase and end use has seen substantial changes. While consumers are
now able to purchase products at low prices and have a wealth of choices, society is questioning the
environmental impact and mass amounts of waste brought about by the increase in supply.

Including its predecessor, our subsidiary MC Fashion Co., Ltd. has been supplying clothing products to apparel
companies for more than 30 years. Since 2018, MC Fashion has been working to develop businesses to address
overproduction and mass waste caused by gaps between supply and demand, and in July 2020, it launched its
in-house brand “THE ME,” opening a showroom-style store in Jingumae, Tokyo.

Rather than mass-production, the concept behind “THE ME” is to create clothes to suit each individual. With this
in mind, “THE ME” has adopted a unique model of producing only what consumers want to buy and delivering it
to a designated location within a short period of time, without holding any product inventory. Moreover, since this

is a relatively new style of consumption for users, it is developing new consumer values such as “size correction.”

As a result of industry efforts to date, a style of product supply similar to “THE ME” already exists, as represented
by made-to-order suits. However, “THE ME” aims to optimize overall supply rather than focus on specific items.
As such, it covers all products including T-shirts, dresses, skirts and coats, distinguishing itself by incorporating
extensive use of IT, not only at the point of contact with consumers, but also in the supply chain.

“THE ME" Store in Tokyo’s Jingumae district

With “THE ME,” MC Fashion engages in a series of production, supply, sales and purchasing processes. In doing
so, it aims to identify key issues and establish a “single model” by making a series of changes to its business
model and through the adoption of IT. The goal behind “THE ME” is to provide this model to as many companies
as possible and to play a role in optimizing the supply-demand balance.

* Understanding of the environment based on data released by the Japanese Ministry of Economy, Trade and
Industry (METI).

26



Initiatives with Lawson, Inc. to Reduce Waste Losses

Together with its subsidiary Lawson Inc., MC is implementing initiatives using Al and digital marketing to reduce
food waste, which has become a pressing issue in recent years.

By utilizing AI developed by the US-based DataRobot Inc. to analyze purchase records over the past two years, it
is possible to automatically predict the individual purchase volumes for approximately 450 items, helping to
reduce the waste of raw materials and ingredients. Going forward, we plan to increase the amount of data
(weather, etc.) to be included in the Al predictions, as well to allow for purchase volumes to be predicted even
before products are released.

Using Al to predict store purchase volumes

Supply and demand planning system <
Product P Inventory Manufacture Distribution Stores
development TpCurament management
Suppliers Processing Raw materials Manufacturing Logistics/ Stores Customers
warehouse vendors Distribution centers

In December 2019, MC reached an agreement with Lawson, Inc., Loyalty Marketing, Inc. and KDDI Corporation
on an initiative to create a new consumer experience that integrates the digital world with the real world. In
October 2020, we conducted a trial at 10 Lawson stores in Saitama Prefecture to deliver information on discounts
for products nearing their expiration dates to potential customers identified by location data, thereby encouraging
them to visit the stores and reduce food waste.

Based on the results of the demonstration project, we are considering laterally extending the use of this system
to more Lawson stores, as well as to other retail and food service companies. Going forward, we will continue to
promote initiatives aimed at reducing food waste.
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Urban Development Projects to Enhance Urban Value

Through Mitbana, a joint venture with Surbana Jurong, a wholly owned subsidiary of Singapore-government
owned investment company Temasek Holdings, MC is promoting a large-scale urban development project of over
100 hectares in collaboration with Sinar Mas Land, one of the largest real estate developers in Indonesia.

This project is the first transit-oriented development™ in Indonesia, and it will promote the development of a
smart city combining urban functions such as residential units, commercial properties, schools, hospitals, parks
and public transportation nodes on a new development site of over 100 hectares in BSD City, on the outskirts of
Jakarta.

In addition to promoting convenient, safe and secure urban development and encouraging a modal shift towards
the use of public transport, we aim to build a quality city and achieve increases in sustainable urban value that
contributes not only to the economy, but also to society and the environment by helping to address issues such
as traffic congestion and air pollution.

* Urban development based on public transit, aiming for a society that is not dependent on automobiles.

Project image
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HERE’s DX Business

In December 2019, MC concluded a capital and business partnership with HERE International B.V. (HERE*), and
in May 2020, MC jointly invested 30% in HERE with Nippon Telegraph and Telephone Corporation (NTT). We will
leverage our extensive industry knowledge to collaborate with HERE to accelerate the deployment of their
solutions (both automotive and non-automotive) in Japan and Asia-Pacific markets, where HERE is focusing.

HERE’s specific initiatives are as follows.

¢ Contributing to the mitigation of environmental impacts by improving the efficiency of logistics and eliminating
traffic congestion through the use of route optimization services in distribution and transportation.

e Addressing regional issues such as driver shortages and difficulty accessing stores by improving the efficiency
and sophistication of last-mile delivery, for which demand is expected to increase, and middle-mile delivery,
for which social infrastructure is being developed.

e Contribute to regional development by providing new mobility solutions for regional cities with aging and
diminishing populations.

*

HERE is a market leader in location data services and its digital maps can be found in most vehicles sold with
embedded navigation systems in North America and Western Europe. Through its recent business
transformation, MC has developed digital maps in high-definition that can be used in future automated driving,
and provides solutions to a wide range of industries including transportation, logistics, media and
telecommunications.
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Land Rehabilitation at Post-mining Sites

In developing natural resources, companies need to consider environmental impacts in relation to areas such as
biodiversity, forests and water. The local community must also be duly engaged as an important stakeholder. MC
ensures that its mining activities in Australia are conducted in harmony with the natural environment and local
communities with utmost care and attention, before, during and after the mining operations.

(O Moving into a Resource Business
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The metallurgical coal operations of the BHP Billiton Mitsubishi Alliance (BMA) are located in Queensland,
Australia. BMA's mine sites cover an area twice the size of Singapore and produce high-quality metallurgical coal.
BMA’s product is the raw material for coke which, when charged into a blast furnace with iron ore, acts as a
reducing agent to produce crude iron. The metallurgical coal produced by BMA is supplied to customers in
approximately 30 countries around the world, including Japan, China, India, and countries in Europe. BMA is the
world's largest seaborne supplier of metallurgical coal, shipping approximately 60 million tons per annum.

MC established [4 Mitsubishi Development Pty Ltd (MDP), a wholly-owned subsidiary, in Australia in 1968 as a
mineral resources investment company. Through MDP, we have undertaken a range of investments in mineral

resources operations in Australia. In 2001, MDP created BMA together with global mining giant BHP. By
increasing our investment in large-scale metallurgical coal mining operations in Queensland, we took a major
step toward becoming a key player in the metallurgical coal industry.

BMA coal mining project in Australia

Mining Coal washing Railroad transport Export Steelmaking
The BMA coal mines Impurities are eliminated Coal is transported a Approximately 60 Mipa Delivered to blast
cover a total area wice from coal mined from 190-350 km strefches of coking coal are furnaces and coke
as large as the Republic the ground railroad from each coal to 28 countries manufacturers
of Singopore mine o various ports around the world

(O Rehabilitation of Large-scale Open-cut Mines

BMA acts as responsible miner and ensures its mine closure plans take into account social expectations and
environmental regulatory requirements. While complying with laws and regulations, BMA strives to minimize its
impact on the environment and society by regularly communicating with governments and local residents,
developing appropriate mine closure plans, and implementing necessary rehabilitation projects based on
environmental impact reports and review by field experts and authorities. When assessing the development of a
long-term production plan for a site, BMA’s planning and investment models include all necessary rehabilitation
and closure costs.

The majority of BMA coal mines are operated by open-cut mining, a method requiring overburden removal to
depths up to 200+ meters in order to reach the underlying metallurgical coal seams.

The mining process in an open-cut mine starts with removal and stockpiling of the topsoil. The area where BMA
mines are situated is not forested as it has little rainfall, and instead the topsoil is covered with a mixture of grass
and scrub to preserve it for later use in rehabilitation. The topsoil of about 30-40cm depth with each type of
vegetation is removed and preserved at a separate location.

After this process is complete, overburden removal and subsequent coal mining are carried out, leaving behind a
large pit. Once all of the coal is mined, the overburden that was moved during mining operations is profiled. The
surface is then stacked with the stockpiled topsoil and the preserved vegetation together with seeds from the
surrounding area.

Surface Mining Scenery
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After rehabilitation works have been completed, site recovery is monitored to confirm whether the final landforms
are stable, water runoff is of acceptable quality and vegetation is taking root. BMA employs ecological specialists
for the planning, rehabilitation, and surveying stages to facilitate the entire rehabilitation process.

- T e —————

Before Rehabilitation After Rehabilitation

Mine rehabilitation

Backfill and vegetation

—t
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Mozambique: Contributing to the community through an
aluminum smelting project

Mozal S.A. is an aluminum smelting company established in 1998 as a joint venture between MC, the
government of Mozambique, global mining giant BHP (South 32, an Australian resources company that spun off
from BHP in 2015, is currently a shareholder) and the Industrial Development Corporation of South Africa.

Mozal currently produces and exports 570 thousand metric tons of aluminum ingots a year. Today, the aluminum
smelting industry as a whole is one of the country's largest, accounting for roughly 20-30% of its total exports in
value (for a time it accounted for over 50%).

In order to contribute to the local community, Mozal donates about 200 million yen annually. The funds are used
for supporting small businesses in creating employment opportunities, putting in place mechanisms to support
education and public health, and activities in other areas such as sports, culture and infrastructure. Examples
include the construction of schools and anti-malaria clinics, the provision of HIV education and the drilling of deep
wells to alleviate drought damage. Mozal also supports local economic activities through the promotion of local
agriculture and the commercial sales of local crafts. Going forward, Mozal remains committed to contributing to
local communities through these initiatives.

Aerial view of the Mozal Activities to support community Initiatives to support local
aluminum smelting facility elementary school established orphanages
by Mozal
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Participation in the PET*1 Chemical Recycling Business

In January 2020, MC entered the PET chemical recycling business (MC's equity share: 34%) through an
investment in Thai Shinkong Industry Corporation Ltd., which produces PET resins for beverage bottles.

PET is highly recyclable mono-material with a wide range of applications, including in both beverage and food
containers as well as textiles, thanks to its exellent transparency, barrier properties, and well-established
collection and recycling system. With increasing pressure to transition to a circular economy worldwide, we will
strengthen our initiatives around procuring and supplying in a sustainable manner by expanding our capacity for
producing PET resins, for which demand is expected to grow in line with the shift towards mono-materials, and
by introducing chemical recycling technologies*2 through our participation in the PET chemical recycling
business.

While environmental awareness in relation to plastics is heightening worldwide, plastics are highly functional
basic materials that underpin sustainable economic development. In promoting its plastics business, MC aims to
contribute to building a circular society by improving recycling rates and developing alternative materials.

* 1 An abbreviation of polyethylene terephthalate.

* 2 A recycling method in which used plastics are chemically decomposed into the raw material (molecular level)
and then re-polymerized. This allows reuse of resources without any degradation in quality due to recycling.
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MC'’s Sustainability Promotion Framework

MC's Sustainability Promotion Framework Companywide Sustainability Framework
Promoting Sustainability Through Business -~ Disclosure (about the Sustainability Website)

Dialogue with Stakeholders (Incorporating External Perspectives)

MC’s Sustainability Promotion Framework

Sustainability Initiatives

The Three Corporate Principles, which have served as MC's corporate philosophy since its inception, exhort us to
"strive to enrich society, both materially and spiritually through business, while contributing towards the
preservation of the global environment." Recognizing that social and environmental issues represent both risks
that must be addressed and new business opportunities, we believe that creating not only economic value but
also societal value and environmental value is essential for the sustainable growth of MC.

MC defines sustainability initiatives as the creation of societal value and environmental value through business
activities. By distinguishing this from corporate philanthropy activities (CSR) such as charitable donations, we are
further strengthening initiatives to achieve triple-value growth through our business.

Furthermore, to meet the ever-changing demands of society, we believe it is important to maintain a cycle of
dialogue with stakeholders combined with the drafting and execution of related measures.

Cycle of Dialogue and Business Strategy Execution

Determination Execution led by

each Business

Group
Gycle of
Dialogue and
Business
Strategy
Executlon

£ poli
of policy e Determination of policy

Execution led by each Business Group

e Disclosure

e Dialogue with stakeholders
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Companywide Sustainability Framework

In MC's management framework, sustainability initiatives are overseen by the Member of the Board/Corporate
Functional Officer in charge of Corporate Sustainability and CSR. The Corporate Sustainability & CSR Department
plans and drafts related policies and measures. Following deliberations by the Sustainability & CSR Committee,

which convenes approximately twice a year, items are put forward or reported to the Executive Committee and
the Board of Directors.

Board of Directors Deliberations including the following perspectives: Discussion and confirmation
e e ReTep——
biodiversity, rehabilitation, mine closure, B . .
etc) A. subcommlttge un!jgr the Exec utive Committee that
« Communities and saciety (indigenous discusses basic policies and initiatives related o
peoples, cultural heritage, etc.) sustainability, CSR and corporate philanthropy.
. . N » Human rights and labor issues (child labar, Chair: Corporate Functional Officer
The highest-level executive body for decision- forced labor, oceupational health and (Corporate Sustainability & CSR)
making regarding management policies, targets, safety, etc.) Members: Corporate Functional Officers, all Business
and companywide planning, including companywide Group CEOs, General Manager of the
strategies for sustainability and CSH. - : : Corporate Strategy & Planning Department
Memeb!;rs: President and rgIrEG; Executive Officers < (Reporting on content of discussions) P ¥ .
and employees appointed by the

President and CEO; etc. Sustainability Advisory Committee

An advisory body on sustainability to the Corporate
Corporate Functional Officer Functional Officer.
Chair: Corporate Functional Officer
(Corporate Sustainability & CSR)
Members: Six outside experts representing NGOs,
international organizations, the ESG
investment sector, etc.

(Corporate Sustainability & CSR)
Supervise Corporate Sustainability & CSR overall

Sustainability Advisory Committee

Main Discussion Themes for the Sustainability & CSR Committee in the fiscal year ended March 31,
2021.

e Sustainability survey report
e Setting of 2030 targets for MC's key sustainability issues
e Analysis of the impact of climate change on MC's business activities (transition risks and physical risks)

e Initiatives toward a low-carbon/decarbonized society(including the establishment of a study group to explore
ways to achieve net-zero emissions)

e NGO/Shareholder engagement policy

e Corporate philanthropy activities (including disaster relief projects)

36



E Promoting Sustainability Through Business

To continuously create societal value and environmental value through our business activities, we have
established a framework through which not only Corporate Departments, but also Business Groups proactively
promote sustainability.

I Sustainability Promotion Framework in Each Business Group

e To further promote Business Group initiatives, management personnel responsible for promoting business
strategy in each Business Group have been appointed as Chief Sustainability Officers.

e To promote collaboration, MC holds meetings for Group Sustainability Managers as needed to share
information and explain measures related to sustainability.

Group CEQ

Group CEO Office
(formulates business strategies)

Group Chief Sustainability Officer

Group Sustainability Manager

O Cycle for Integrating Sustainability into Business Strategy

e Each Business Group formulates its business strategy based on content deliberated by the Sustainability &
CSR Committee.

e In the Business Strategy Committee, in which the President and Group CEOs discuss the future strategies
for each business, policy approaches based on analyses of multiple climate change scenarios are
confirmed for certain Business Groups.

November to December January to February March From April
Sustainability & CSR Committee-based Business Strategy
Committee strategy formulation Committes Implementation
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Incorporating Sustainability into Individual Projects

e By having the General Manager of the Corporate Sustainability & CSR Department serve as a member of the
Investment Committee, MC has put in place a screening system that reflects potential environmental and
social impacts in decision-making.

* For proposal applications such as management plans for subsidiaries and affiliates, by requiring details on
aspects including the position of the business in relation to promoting Key Sustainability Issues as well as
potential environmental and social risks (including scenario analyses), MC seeks to assess risks and create
project proposals with an awareness of impacts on the environment and society.

* The Corporate Sustainability & CSR Department has dedicated staff tasked with monitoring both the
risks and opportunities of individual proposals for each Business Group from environmental and social
perspectives. In reviewing proposals, the department conducts risk management including by
performing environmental due diligence together with the Business Group as necessary, as well as by
sharing stakeholder concerns and referring to International Finance Corporation (IFC) guidelines.

In addition, the Corporate Sustainability & CSR Department helps MC seize new opportunities by
offering knowledge and coordination as a department dedicated to sustainability issues.

Screening process for investment and finance proposals

Board of Directors
Executive L
Investment Committee

Opinions

Proposal Corporate Sustainability & CSR
S Department, and other departments
+ Global environment (climate change,
biodiversity, etc.)
+ Communities and society (indigenous

Applicant peoples, cultural heritage, eic.)
department + Human rights and labor issues (child
labor, forced labor, and occupational
health and safety, etc.)

! Disclosure (about the Sustainability Website)

MC's approach to the disclosure of sustainability-related information is guided by a recognition that corporate
value can be enhanced from a medium- to long-term perspective through a continuous cycle of stakeholder
dialogue and strategy execution. Based on requests from investors and other stakeholders, we provide details
on how our sustainability initiatives contribute to corporate value creation in the medium to long term through
timely and accurate disclosures. The feedback we receive in response to these disclosures is consistently
captured and reflected in our initiatives.

Disclosures are made through the Sustainability Website after approval by the Corporate Functional Officer in
charge of Corporate Sustainability & CSR and after reporting to the Disclosure Committee, a subcommittee of
the Executive Committee.
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The website was established with the aim of centralizing ESG-related information disclosed separately through
such channels as the Integrated Report and the ESG Data Book, and of responding in a timely manner to the
increasingly complex requirements of ESG evaluation bodies and disclosure standards. The website is primarily
aimed at stakeholders who have a strong interest in ESG investment. Referring to multiple ESG reporting
guidelines, it has been organized according to ESG topic for easier reference. Disclosures can also be
downloaded in a conventional report format as a PDF.

Looking ahead, we will continue striving to ensure that our ESG disclosure serves as an effective
communication tool that contributes to constructive stakeholder dialogue by improving the clarity of our
reporting based on the valued feedback we receive from our stakeholders.

Collecting Sustainability Information on a Consolidated
Basis

To fully grasp qualitative and quantitative information around corporate sustainability, MC annually conducts
environmental and occupational health and safety surveys targeting all subsidiaries and affiliates on a global,
consolidated basis. The aggregated results are reported to management and are used as basic materials when
considering sustainability initiatives and other measures.

The subsidiaries and affiliates subject to the survey are determined by the
Selection of survey targets

(March)

relevant Business Groups/Divisions. In principle, the survey covers all
subsidiaries and affiliates including consolidated subsidiaries, affiliates
(including affiliates of subsidiaries) under the equity method, and jointly
managed projects and companies.

The survey items include greenhouse gas emissions, water, waste,
Start of survey

(March)

occupational health and safety data, expenditures for philanthropic
activities, environmental management measures and other management
policies.

Data on consolidated greenhouse gas emissions, energy usage, electricity
Completion of survey consumption, non-consolidated occupational health and safety performance
(May) and other aspects has received independent practitioner’s assurance from

Deloitte Tohmatsu Sustainability Co., Ltd. to improve data reliability.

The survey results are reported to the Sustainability & CSR Committee, the

Reporting/disclosure Executive Committee and the Board of Directors. A portion of the data is

(from June) disclosed on the Sustainability Website, in our Sustainability Report and our

annual response to CDP.
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Dialogue with Stakeholders (Incorporating External

Perspectives)

MC places great importance on its ability to identify and appropriately address the ever-changing demands of
society. We engage in direct dialogue with investors including shareholders and NGOs, and hold discussions with
local communities on individual projects. In addition, we carry out supply chain surveys as part of our supply
chain management. We see constructive dialogue with all of our stakeholders and the reflection of input from
that dialogue in our policies and actions as being vital to the achievement of sustainable medium- to long-term
improvement in our corporate value.

Moreover, to better understand global environmental and societal trends, MC has established sustainability
departments in Europe, the Americas, Southeast Asia and other regions to share and coordinate information. We
are also a signatory of the UN Global Compact and are a member of organizations such as the World Business
Council for Sustainable Development (WBCSD). In addition, the Sustainability Advisory Committee, which we
established in 2008, is working to incorporate external perspectives into our sustainability activities. The

committee meets twice a year to provide advice and recommendations.

Dialogue with Stakeholders in the Fiscal Year Ended March 31, 2021

In the fiscal year ended March 31 2021, MC held approximately 30 direct dialogues with shareholders on the
topic of sustainability. We also conducted 70 direct dialogues with NGOs, including two in Japan, 48 in Europe
and 20 in Americas. These meetings provided valuable insights into stakeholders’ perspectives, including
expectations in relation to our strategies toward the transition to a low-carbon/decarbonized society, as well as
policies around individual fossil fuel projects. MC will firmly consider the suggestions we have received and will
strive to provide timely and appropriate disclosure of the response measures and policies we formulate.

Sustainability Advisory Committee

MC has established the Sustainability Advisory Committee which consists of outside experts representing the
perspectives of MC's diverse stakeholders including NGOs, international agencies and the ESG investment sector,
as an advisory body to the Corporate Functional Officer (Corporate Sustainability & CSR). MC conveys its thinking
on sustainability policies to Committee members and, with the aim of improving stakeholder engagement,
receives advice and recommendations from them. Moreover, MC conducts tours of business sites for committee
members in order to deepen their understanding of MC’s businesses. At the Sustainability Advisory Committee
meeting held in May 2021, MC received feedback on the following topics:

Main Discussion Topics

1. Action Plans for Ongoing Initiatives
(1) Sustainability performance report for the fiscal year ended March 2021
(2) Sustainability-related Action Plans

- Transition to a low-carbon/decarbonized society

- Key Sustainability Issues for MC,
supply chain management and other topics

- Stakeholder engagement
(3) Corporate Philanthropy Action Plan

2. Key Measures for the Future
(1) Carbon Neutrality
(2) Materiality
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Sustainability Advisory Committee Members

Eiichiro Adachi
Senior Counselor,
Head of ESG Research Center

Peter D. Pedersen
Professor

Graduate School of Leadership and

Innovation, Shizenkan University

Masaru Arai

Chair,

Japan Sustainable Investment
Forum

Yasushi Hibi

Vice President, Regional Climate
Lead Conservation International
Japan

On-site Observation Tour

Takejiro Sueyoshi
Special Advisor to the UNEP FI
in the Asia Pacific Region

Miwa Yamada

Director Law and Institution
Studies Group

Inter-disciplinary Studies Center
(IDE-JETRO)

In the fall of 2020, MC conducted a site visit to imperfect Inc.,* in Omotesando, Tokyo. During the

visit, Sustainability Advisory Committee members learned about the role imperfect’s activities play

and the challenges faced in promoting sustainable activities to support livelihoods and conserve the

environment.

* imperfect Inc. sells products that combine ingredients such as nuts, cacao and coffee produced
through initiatives with high environmental and societal value, based on MC’s commitment to
“address societal issues related to food and agriculture through business practices.”

Site visit to imperfect Omotesando

aa Do well by doing good.

VWHZEELTHREHRELLLTVLIS

Activities to support the brands of partner companies aiming
to balance their business with producer support /
environmental protection, etc.

> Manufacture of products using raw
materials produced through sustainable

Better
production
practices

# Support at production sites & reporting
about production activities to

a1 Dowell by doing good.

Involve consumers, create
a virtuous cycle for food

» Using a portion of the proceeds to

Purchase of
products

support farmer livelihoods,
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Participation in Initiatives

Support for the UN Global Compact

MC became a signatory to the UN Global Compact (UNGC) in 2010, and has engaged at the Participant level as of
the year ended March 2019. The UNGC has laid out a set of universal principles for signatories to observe,
organized into the four fields of human rights, labor standards, environment and anti-corruption. MC has declared
its support for the principles, and is promoting initiatives in each field in the spirit of the Three Corporate
Principles. Furthermore, MC is an executive member of the Global Compact Network Japan, which was launched
as a local network in Japan in 2003. We actively participate as part of our stakeholder engagement activities
aimed at understanding the external environment and fostering collaboration with other companies.

(O The Ten Principles of the United Nations Global Compact

Principle 1 Businesses should support and
respect the protection of
internationally proclaimed human
rights; and

Principle 2 make sure that they are not
complicit in human rights abuses.

Principle 3 Businesses should uphold the
freedom of association and the
effective recognition of the right to
collective bargaining;

Principle 4 the elimination of all forms of forced
and compulsory labor;

Principle 5 the effective abolition of child labor;
and

Principle 6 the elimination of discrimination in
respect of employment and

occupation.
Principle 7 Businesses are asked to support a Network Japan
precautionary approach to WE SUPPORT

environmental challenges;
Principle 8 undertake initiatives to promote
Environment greater environmental
responsibility; and
Principle 9 encourage the development and
diffusion of environmentally
friendly technologies.

Anti- Principle 10 Businesses should work against
corruption in all its forms, including

corruption

extortion and bribery.
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WBCSD

MC has been a member of the World Business Council for Sustainable

Development (WBCSD)* since the organization’s founding in 1995, and WbCSd

since March 2016 has seconded an employee full-time to the WBCSD,
tasked with advancing the SDGs. Through participation in a wide variety of
WBCSD initiatives, MC strives to strengthen the exchange of information
and best practices with leading companies and apply such information to
business practices. Since January 2018, Sunny Verghese, CEO of MC
affiliate company Olam International, has been appointed Chair of the
WBCSD.

* The World Business Council for Sustainable Development. The WBCSD is
an international organization working to facilitate sustainable
development. It has approximately 200 member companies representing
a broad range of industries from more than 30 countries.

Task Force on Climate-related Financial Disclosures (TCFD)

The TCFD was launched by the Financial Stability Board with the

aim of enabling financial markets to properly assess climate- I ‘ m ‘

related risks and opportunities, creating a framework for the

voluntary disclosure of information that companies should disclose
to the market. MC recognizes the importance of climate-related
disclosures and supports the recommendations made by the
TCFD. MC continues to strive to expand its disclosures in line with
these recommendations.

In addition, the General Manager of MC's Corporate Sustainability
& CSR Department has served as a TCFD member since January
2018, and primarily through participation in seminars and
lectures, MC is supporting the TCFD'’s activities and helping its
recommendations to take root throughout the business
community.

Please click here for details on MC’s disclosures in line with the
TCFD.
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Climate Change

External Environment Policy
Utilizing the TCFD Recommendations to Capture Business Opportunities and Mitigate Risks -
Initiatives External Collaboration Performance -,

Additional Reference Data -~

External Environment

The impacts of climate change are becoming increasingly severe year after year. Climate change is now having a
significant impact on the environment, society and people’s daily lives as well as on corporate business activities.
The Paris Agreement was adopted to promote the global reduction of greenhouse gas emissions, and it was also
announced that the EU, the United States and Japan would target net-zero emissions by 2050, and China by
2060. The agreement has heightened expectations not only for countries and governments to fulfill key roles in
mitigating climate change, but also for the private sector as well. Companies are expected to implement
measures to achieve a low-carbon/decarbonized society through their business activities. There have also been
stronger calls for companies to provide disclosure of climate change-related information stemming from the

TCFD, * an initiative led by institutional investors. As a result, opportunities for dialogue on climate change
between companies and investors are expanding, including the institutional investor initiative Climate Action
100+ and the TCFD Consortium launched in Japan in 2019. The purpose of these initiatives is to encourage the
disclosure of information that will enable investors and other stakeholders to properly monitor and evaluate the
climate-related risks of companies.

* The Task Force on Climate-related Financial Disclosures (TCFD) set up by the Financial Stability Board. In June
2017, the TCFD announced its recommendations on climate-related financial disclosures in order for investors
to be able to make appropriate investment decisions. Please see the details in the column below. The General
Manager of MC’s Corporate Sustainability & CSR Department is a TCFD member, and mainly through its
involvement in the task force’s seminars and meetings, MC is supporting the TCFD’s activities and helping its
recommendations to take root throughout the business community.

Our planet and its ecosystems, human beings and corporate activities are highly vulnerable to climate change.
At MC, our belief is that while climate change does pose significant threats, it also presents the MC Group with
new business opportunities. Accordingly, MC has identified “Transitioning to a Low-Carbon Society” as one of the
key issues for management to address and respond to as MC strives to achieve sustainable growth. MC aims to
fulfill its mandate to meet the demand for energy, while at the same time helping to achieve international
objectives, such as the UN Sustainable Development Goals (SDGs) and the 2°C target laid out in the Paris
Agreement. To realize that aim, MC works in collaboration with a wide range of stakeholders, including
governments, other businesses and industry associations. MC also recognizes the importance of climate-related
financial disclosures and supports recommendations made by the TCFD. MC continues to strive to expand its
information disclosure in line with the recommendations.
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COLUMN

I TCFD Recommendations (June 2017)

The Financial Stability Board (FSB) launched the TCFD in
recognition of both the likelihood that climate change would
result in further risks and opportunities for businesses in
the future, and the heightening concerns about it
destabilizing the value of assets and financial markets.

To help the markets to properly evaluate those risks and
seize the opportunities they present, the TCFD has
established a voluntary framework for climate-related
financial disclosures.

Reflecting the need for investors to get a clear picture on
how climate-related risks and opportunities will affect
future cash flows, assets and liabilities of entities receiving

investment to facilitate financial decision-making, the . _Rli_sksR_ . Opportunities
r—lransition RISKS—
report recommends disclosing key pointers on Governance,
Strategy, Risk Management, and Metrics and Targets.
—Physical Risks—
Core Elements of TCFD’s Climate-
. . . i i
Related Financial Disclosures ST
Risk Management
The organization’s governance +
Governance around climate-related risks and pmmmmmm e anmEE TR
- - h 4
opportunities Income Cash Flow

Balance Sheet

A

St

The actual and potential impacts of
climate-related risks and
opportunities on the organization’s

Strategy i i .
businesses, strategy, and financial
planning (including analyses of the
2°C Scenario, etc.)

- The processes used by the
is

organization to identify, assess,

Management . .
and manage climate-related risks
The metrics and targets used to

Metrics and assess and manage relevant

Targets climate-related risks and

opportunities

TCFD website (https://www.fsb-tcfd.org/)

46


https://www.fsb-tcfd.org/

Environmental

Utilizing the TCFD Recommendations to Capture Business

Opportunities and Mitigate Risks

Due to the high degree of uncertainty surrounding the impacts of climate change, MC has adopted a flexible
portfolio capable of adapting to medium to long-term changes in its operating environment. MC believes it is vital
to capture business opportunities associated with climate change and take appropriate action to mitigate risks.
The TCFD provides business entities and investors with guidelines on voluntary climate-related financial
disclosures and information useful for their decision making. MC utilizes these TCFD data as benchmarks for
verifying its own climate-related action plans, identifying growth opportunities and strengthening risk
management in ways that are designed to ensure its sustainable growth. Portions of the TCFD’s
recommendations are still in the discussion stages, and others may take several years before action can be taken.
Nevertheless, MC will disclose its efforts in a stepwise fashion to strengthen its information disclosure.

Governance

Climate change is one of the most important issues acknowledged by MC’s top management. MC'’s basic policy on
climate change and important matters therein are deliberated and decided upon by its Executive Committee,
MC'’s officer-level decision-making body. As stipulated in the regulations governing MC's board of directors, the
Executive Committee reports its findings regularly (approximately twice a year) to the board, appropriate
supervision of which is facilitated by the structure of MC's governance framework.

Before the Executive Committee has addressed basic policy and important matters pertaining to climate change,
actions are taken by MC’s Sustainability Advisory Committee and Sustainability & CSR Committee. The former
fields opinions and advice from outside experts, and the latter (which reports directly to the Executive
Committee) holds extensive hearings with all of the Business Group CEOs. The Business Groups also act
independently to address climate change. Group Chief Sustainability Officers and Group Sustainability Managers
are appointed within each Group’s department responsible for management strategy in order to oversee
sustainability-related initiatives (including climate change) and reflect climate-related opinions and information
into their respective businesses and strategies. MC's basic policy on climate change and important matters
therein are comprehensively addressed when making decisions on business strategies and screening new loans

and investments.

O Board of Directors and Executive Committee Deliberations and Reports

) ] ) Covers climate-related initiatives through MC's businesses, adoption of
Basic Policy on Climate . . . i o
TCFD recommendations, details on climate-related financial disclosures,

Change
etc.
Assessments of climate-change risks and business opportunities
Important Matters (including scenario analyses), greenhouse- gas reduction targets and

action plans, etc.
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O Initiatives to Date

2016 207 Jaois Y2019

Start of Formulation of  Creation of a Start of detailed  Ongoing analysis of
discussions on policies to road map to discussions to transition risks and
the resilience of  address climate  respond to the  analyze therisks  opportunities. Start of
MC’s business to  change TCED and opportunities a comprehensive
climate change of climate change. physical risk analysis.

(O Climate-Change Governance Structure

] Supervises MC's climate- )
Board of Directors ) o Convenes approx. twice a year
related actions and initiatives

Makes decisions regarding MC's
basic policy on climate change
Executive Committee Makes decisions regarding Convenes approx. twice a year
important matters pertaining
to climate change

Deliberates on MC's basic policy

Sustainability & CSR Committee on climate change and
(reports directly to Executive important matters therein, and Convenes approx. twice a year
Committee) reports findings to Executive
Committee

Offers advice and
recommendations regarding
MC's basic policy on climate Convenes approx. twice per year

change and important matters

Sustainability Advisory
Committee

therein

Akira Murakoshi (Member of the Board, Executive Vice President,
Officer in Charge Corporate Functional Officer, CDO, CAO, Corporate
Communications, Corporate Sustainability & CSR)

Department in Charge Corporate Sustainability & CSR Department

Diagram of the Sustainability Promotion Framework
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Strategy

MC considers the risks and opportunities associated with climate change to be key variables in establishing its
business strategies, and recognizes the possibility that the impact of climate change on its operations will grow
over the medium to long term. Accordingly, MC is identifying where the risks and opportunities are likely to reveal
themselves up to and even beyond the year 2030. Regular internal analyses and assessments also factor in
changing external trends.

O Main Risks and Opportunities Associated with Climate Change

Transition Risks and Opportunities

e Low-carbon and carbon-free products / proliferation of service-

. related subsidies

Regulations
¢ Growing operational and systems-related csts due to carbon pricing

mechanisms (carbon taxes, etc.) and increasing regulations

e More new business opportunities due to the development and
. proliferation of renewable energy sources, electric vehicles and other
Technologies

new technologies or alternative products

¢ Obsolescence of products and services that rely on older technologies

¢ Shifting demand from fossil-fuel products and services to low-carbon
Markets

products and services

Physical Risks

Increase in Unusual Weather e Risks of water shortages, floods and other resulting phenomena

Patterns having an adverse impact on business operations

Climate Change ¢ Risk of climate change, rising temperatures, etc. having an adverse

impact on businesses

* The impacts of the above transition risks and opportunities and physical risks will depend on both the relevant
regions and products.

* With respect to physical risks, it is important to consider environmental changes (or possibilities thereof) on a
region-by-region or product-by-product basis. Accordingly, MC's responses to phenomena such as floods and
water shortages are tailored to the on-the-ground characteristics and needs of each of its businesses.
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O Transition Risks and Opportunities

Scenario Analysis

1) Process

Based on the following process, MC identifies businesses with the largest impact in relation to climate change,

and conducts scenario analyses around each of them.

@ Selecting Climate Scenarios

2°%C climate scenarios set out by the IEA (International Energy Agency) and other organizations (World Energy

Outlook Sustainable Development Scenario, Energy Technology Perspectives Sustainable Development Scenario,

etc.) are selected for this analysis to objectively assess both new opportunities and the resilience of MC's business

in cases where climate change causes significant deviations from Business as Usual (BAU).

MC is currently in consideration to conduct analysis using the 1.5°C scenario, based on the premise that

decarbonization will proceed further than the 2°C Scenario, and this will be considered going forward.

@ Identification of Businesses Most Affected by Climate Change

Industries in which MC is involved where financial and non-financial factors have significant impacts are

identified. In addition, those industries most affected by climate change are also identified, taking into account

the TCFD'’s four sector classifications * (However, industries where both financial and non-financial factors have

low impact to MC are excluded from the scope).

Step 2:

classifications

select industries
based on TCFD sector !

Step 1:

Select relevant
industries fram

the perspective of
financial and non-
financial significance
baszed on TCFD sector
classifications

asuedjiubis epueuly

Step 2:

Select industries
based on TCFD sector
classifications

R

Non-financial significance
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e | o st

Energy

0il and gas, etc.

Transportation

Automobiles,
passenger air, etc.

Materials and
Buildings

Metals and mining,
chemicals, etc.

Agriculture,
Food and
Forest Products

Food, agriculture,
etc.
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® For the Industries Selected in 2, Identification of the Applicable Industry Risks and
Opportunities

Based on the evaluation aspects*2 recommended by TCFD, commonly projected climate-related risks and
opportunities under the 2°C Scenario are identified at each stage within MC's selected industry-specific value

chains.
Transition Transition
Opportunity: Opportunity:
Example) Decreasein Increase in demand % 2: Evaluation aspects
procurement price /
Transition risks:
- Modfition ! | Marine Manudacturing Policy and regulation, technology, market, reputation
rement  gynthesis transport
Transition opportunities:
= Resource efficiency, products/services, energy source,
\ Value Chain markets, resilience
Transition risk:

Introduction of CCS, ete.

The risks and opportunities identified are divided into “impact on demand” and “impact on earnings”, and climate
change impacts are plotted for the categories detailed above and classified into three levels of low, medium and
high.

ybiy

Mo

puewap uo pedw

Low High
Impact on earnings

@ Determining Projects to be Monitored

Lastly, from among the businesses exposed to a high level of industrial impact (both risks and opportunities), the
target businesses that should be monitored for climate change impacts going forward are qualitatively
determined, taking into account aspects such as strategic impacts.

Opportunity Risk
_  Projects to be Monitored
A A S.
— | — ! 7 =
! "= ! -
3° | 2% | S =
s | | 3 | ’ £z
o | = | -
o I w | —_ 3
s 5 | : | g
2 2 @ ; 22 @ n 2
! S : S E
= > = . -
Low High Low High 2 low Medium High
Impact on eamnings Impact on earnings Industrial Impact (Risk)
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2) Results of the Analysis

The results of the scenario analyses for the seven businesses selected through the process detailed above
(power generation (fossil fuels), metallurgical coal, natural gas, vehicles (passenger cars), ships,

power generation (renewable energy) and copper) are as follows:

Scenarios are based on past data and are not forecasts. Instead, they are virtual models based on possible
outcomes with high levels of uncertainty. The scenarios and business environment written here represent MC's
understanding of the main scenarios disclosed by international organizations such as the IEA (International
Energy Agency), and do not represent MC’s medium to long-term outlook. Outlooks for possible outcomes in the
medium to long-term take into account a number of potential risks, uncertainties and assumptions, and in
actuality, may differ significantly from each scenario due to fluctuations of key factors.

How to view the charts

Name of Selected Business

STEPS Scenario*1 2°C Scenario (SDS) *2

The trajectory forecast from the The trajectory forecast from the
present to 2040-2050 * 3 for the global present to 2040-2050 * 3 for the global

oo supply and demand related to the supply and demand related to the

é (_32 selected businesses under the STEPS selected businesses under the 2°C

g e scenario in publications such as the scenario in publications such as the

< & IEA’s World Energy Outlook and Energy IEA’s World Energy Outlook and Energy
Technology Perspectives is expressed in Technology Perspectives is expressed in
seven levels (significant decrease, seven levels (significant decrease,
decrease, slight decrease, flat, slight decrease, slight decrease, flat, slight
increase, increase, significant increase). increase, increase, significant increase).

Introduction of the general awareness )
] ) Introduction of the general awareness
of the business environment as ] ;
of the business environment under the

expressed in the STEPS scenario, etc. )
20C (SDS) Scenario

(BAU scenario)

JUSWUOJIAUT SSaulsng
U] JO Sssaualemy

Policies and Initiatives Based on the Awareness of the Business Environment

Analysis of the impact to MC’s business based on the awareness of the business environment
detailed in both scenarios above, and related policies and initiatives.

* 1 STEPS Scenario
One of the primary scenarios of the World Energy Outlook 2019 and Energy Technology Perspectives
2020 published by the IEA. It is a scenario based on each country’s reduction targets and climate
change mitigation measures post-2020 as pledged in the Paris Agreement.

* 2 SDS Scenario
One of the primary scenarios of Energy Technology Perspectives 2019 and Energy Technology
Perspectives 2020 published by the IEA. It is a scenario based on mitigation of climate change while
taking into account the stable supply of energy.

* 3 For “ships,” up to 2070.
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O Power Generation (Fossil Fuels)

%00[3nQ0
puewag

JUSWUOJIAUT SSaulsng

29Ul JO Ssaualemy

Environmental

STEPS Scenario

slight slight ae Significani
decrease n increase neres ncreas

In order to respond to an increase in
electricity demand, opportunities are
anticipated for businesses such as
renewable energy and clean gas-fired
power generation. However, given the
nature of power generation being produced
locally for local consumption, MC feels it is
important to continue managing businesses
by responding to the policies, etc. of each
country and region.

2°C Scenario (SDS)

Significant — slight Flat Slight — Significant
ecrease . increase s ncreas

Business opportunities are expected to
decline in line with the reduction of fossil
fuel power generation amount from the
2020s, which will exert downward pressure
on profits. Also, in the 2030s, it is
anticipated that the strengthening of
restrictions and regulations could increase
the cost of existing thermal power plants,
and the profit structure will further change
as gasfired power generation shifts to a
dispatchable source of power. Moreover,
from the 2040s, thermal power plants used
for regulating supply and demand may also
be required to reduce their CO2 emissions,
which could necessitate further reductions
in operating hours.

Policies and Initiatives Based on the Awareness of the Business Environment

As the global trend towards carbon reduction / decarbonization becomes more pronounced, MC

recognizes that the resulting decline in cost competitiveness due to restrictions and tighter regulations on

fossil fuel-based power generation businesses could make it difficult to withdraw from existing projects in

the future.

Accordingly, MC has disclosed specific policies in relation to coal-fired power generation businesses. In the

gas-fired power generation business as well, by conducting a risk analysis based on the impacts of climate

change, MC aims to achieve a 100% non-fossil power generation portfolio by 2050.
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Policy on Coal-fired Power Generation Businesses (IPP and EPC)

<Independent Power Producer (IPP) Business for Coal-fired Power Generation>

e As of April 2020, MC's coal-fired power generation capacity (for businesses in which MC serves the role of

Independent Power Producer, or “IPP”), including projects under development and construction, is
approximately 2.2GW on an equity share basis (roughly 20% of MC’s total capacity as of the same date).

MC has adopted a policy to reduce its equity share to approximately one-third by 2030 (compared to 2020
levels) by not entering into any new coal-fired power generation businesses, with the Vung Ang II project in
Vietnam being the last, and to exit all existing coal-fired power generation projects by 2050. Furthermore, we
will work to reduce CO2 emissions in our thermal power generation business by taking steps such as converting
to alternative fuel sources. We will subsequently aim to achieve a 100% non-fossil power generation portfolio
by 2050 by 1) decarbonizing our thermal power generation business by switching to zero-emission thermal
power and 2) further expanding our renewable energy business.

<Engineering, Procurement and Construction (EPC) Business for Coal-fired Power Plants>

MC will not enter into any new EPC (Engineering, Procurement and Construction) businesses for coal-fired
power plants, with the Quang Trach 1 project in Vietnam being the last. However, MC will continue to provide
after-sales services for installed plants in cases such as when MC has a contractual obligation with the relevant
power generation company, or when it is requested to do so by the power generation company or equipment
manufacturer.

MC will continue additional construction work and equipment replacement to reduce the environmental impact
of existing coal-fired power plants, while assessing the effectiveness of such measures, as an initiative linked to
the transition to a low-carbon/decarbonized society.
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Metallurgical Coal

STEPS Scenario

be realized in the short- to medium-term
(about 10 years) , and it is believed that
the blast furnace method will continue to
be the main method of steel production.

2°C Scenario (SDS)
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Although the demand for steel is predicted
to steadily increase, with the introduction
of carbon pricing, the proportion of steel
produced by the electric furnace method,
Firm demand growth for steel is which uses iron scrap as raw material, and
anticipated, particularly in locations such as low-carbon production methods (e.g. the
India and Southeast Asia. Steel production hydrogen reduction process) are expected
- is divided into the blast furnace method, to increase. However, with the proliferation
< > which uses iron ore and metallurgical coal of CCUS, equipment to capture CO2 may be
r:_;' 5 and the electric furnace method, which attached to the blast furnace, which could
A § mainly uses steel scrap as raw materials. allow for high-grade metallurgical coal to
;n v Although new technologies to replace the continue to be the primary raw material.
5' ;h current blast furnace method are being Together with further efficiency gains in the
g e researched, from an economic perspective blast furnace method, it is predicted that
o © the new technologies are not expected to demand for high-grade metallurgical coal
=

could increase. In addition to the depletion
of existing coalmines, supplies are
anticipated to decrease due to factors such
as the increasing difficulty to obtain

environmental permits and worsening
economics, which could increase the
relative advantage of existing high-quality
coalmines.

Policies and Initiatives Based on the Awareness of the Business Environment

From the outlook that the demand for metallurgical coal will continue to expand steadily based on the
demand for steel in the medium to long-term, MC will continue to fulfill its responsibility to provide
customers with a stable supply of metallurgical coal.

In the business environment under the 2°C scenario, carbon pricing is expected to be introduced and the
proportion of steel production by the electric furnace method and new low-carbon methods is also expected
to increase, and these trends could affect MC’s metallurgical coal business. However, MC expects to
maintain its advantage to a certain extent due to the increase in need for high-grade metallurgical coal
against the backdrop of increased efficiency in steelmaking using the blast furnace method. MC will
continuously monitor and analyze issues including the progress of new technologies (new steelmaking
methods, CCUS), electric furnaces and national policies, which could have an impact on metallurgical coal
demand, and work to strengthen the competitiveness of its metallurgical coal assets. Furthermore, as a
specific initiative toward Transitioning to a Low-carbon Society, MC will work on the ground to reduce
greenhouse gas emissions in the BMA metallurgical coal business in Australia through its subsidiary MDP. In
collaboration with BHP, our partner in the metallurgical coal business, we are supporting research that
contributes towards reducing emissions throughout the entire metallurgical coal value chain.
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(O Natural Gas

STEPS Scenario

due to its high transportability (at an
annual rate of 3.4% from 2018 to 2040).

2°C Scenario (SDS)
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Global gas demand is projected to increase
by 8% by 2030 compared to 2018 levels,
and then to decrease to 2% below 2018
In all regions with the exception of Europe, levels by 2040. *4 By region, gas demand
demand for natural gas is expected to in Asia-Pacific will increase significantly
@ increase (average annual growth of 1.4% through 2040, primarily in China and India.
2z between 2018-2040), mainly as fuel for On the other hand, in North America,
g ‘:’-S power generation to support the increasing Europe and Eurasia, gas demand is
- g electricity demand that will surpass the expected to decrease from 2040. By
2_ & deployment of renewable energy, as industry, demand for gas in power
§ % chemical feedstock and as transportation generation and for use in buildings will
(BD g fuel, among other uses. It is recognized gradually decline, but demand for
> that LNG demand in particular will grow alternative fuels and heat sources in hard-

to-decarbonize sectors such as large-scale
transport and heavy industry is expected to
increase. *4 LNG trading volume is
expected to increase by 81% in 2040
compared to 2018.

Policies and Initiatives Based on the Awareness of the Business Environment

As the transition to a low-carbon/decarbonized society continues, MC positions natural gas as a vital energy

source. In addition to strengthening the foundation of its existing businesses and steadily launching

projects that are currently under construction, MC aims to expand its LNG business by participating in new,

competitive projects, nurturing demand and strengthening its sales capabilities and developing new

markets.

Under the 2°C Scenario, global demand for natural gas is projected to increase up to 2030 and then

decrease thereafter. However, by launching new projects to meet demand increases and by carefully

selecting highly cost-competitive projects, MC expects to maintain a competitive advantage in its natural

gas business. Under this scenario, MC will continue to proactively develop new markets in Asia to capture

the huge increase in energy demand anticipated in that region. In addition, MC will continue to monitor

international policy developments such as the introduction of carbon taxes, which could be a factor that

affects profits under the 2°C Scenario. MC will also stay up to date on technological trends in hard-to-

decarbonize industries that could drive increases in demand for alternative fuel and heat sources to replace
oil and coal for use in large-scale transport and heavy industry, and will promote marketing activities and
business innovation accordingly. Furthermore, also paying attention to technological developments around
CCUS that will increase the viability of the 2°C Scenario, MC will actively consider and promote initiatives to
increase resilience to climate risks and capture opportunities by implementing parallel initiatives connecting
to the transition to carbon-neutral natural gas value chains.
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O Automobiles (Passenger Cars, Pickup Trucks)
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STEPS Scenario

With global population growth in the
medium to long-term and economic growth
in developing countries, the demand for
passenger cars and trucks is projected to
grow significantly (from 2015, +120% in
passenger vehicle demand and +150% in
truck demand). Alongside a hike in demand
for internal combustion engine vehicles,
especially in Southeast Asia, demand for
electric vehicles (electric vehicles (EVs),
plug-in hybrid EVs (PHEVs), and hybrid
vehicles (HEVS)) is also expected to grow in
China and Europe, due to tightening global
environmental regulations. Moreover, the
automotive industry is undergoing a once-
in-a-century transformation, driven largely
by digitization and the CASE (Connected,
Autonomous, Shared/Service and Electric)
evolution. Demand for mobility services that
take into account the shift from internal
combustion engine vehicles to hybrid and
electric vehicles is expected to grow, and
consumer needs are projected to shift from
vehicle owning to shared mobility.

2°C Scenario (SDS)

Although the overall demand for
automobiles is projected to grow to a
certain extent, the cost of owning and
operating a vehicle may increase due to the
revision of automobile-related tax and
regulation systems in each country, such as
the tightening of environmental regulations
for the automotive industry, resulting in a
modal shift towards public transit systems.
As such, the level of demand expansion is
not expected to be as high as in the STEPs
Scenario (Demand in 2040 is expected to
be +21.9% compared to 2018 [-24.4%
compared to STEPS]).

In China and Europe, the shift from internal
combustion engine vehicles to electric
vehicles is also expected to accelerate.
However, due to issues such as installation
of power charging infrastructure in
emerging markets such as India and
Southeast Asia, etc, the demand for internal
combustion engines for both passenger and
commercial vehicles is expected to be firm.

Policies and Initiatives Based on the Awareness of the Business Environment

In ASEAN, which is positioned as a key market and where further growth can be expected, MC handles

Mitsubishi Motors Corporation (MMC) vehicles and Mitsubishi Fuso Truck and Bus Corporation vehicles in

Indonesia, and Isuzu Motors vehicles in Thailand. MC will continue to be deeply involved in each stage of
the value chain (upstream-midstream-downstream) including production, distribution, financing and after-
sales services. In addition to further strengthening the foundations of its businesses in both markets, MC
will further expand its value chains in other markets including China, Russia, India, the Philippines and
Vietnam, etc. Although it is anticipated that internal combustion engine vehicles will be the primary source
of vehicle demand in ASEAN even under the 2°C Scenario, keeping a close eye on developments around
tax and regulations in each country, MC will continue to promote the spread of electric vehicles (EVs) from
a sales and manufacturing perspective, primarily in the markets where it handles those vehicles. MC and
MMC have been actively working to expand sales of passenger EVs, such as by building up sales of PHEV
vehicles mainly in the UK and the Netherlands. In 2019, MC and MMC released the first PHEV in the
Indonesian market ahead of other companies in anticipation of further demand growth, leading to further
proliferation. MC will also maintain the sustainability of its businesses by helping to address societal issues
through its mobility service business, as well as by further strengthening its functions and community-
based networks built up over many years.
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O Ships
STEPS Scenario 2°C Scenario (SDS)
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. ) ) mentioned instead of heavy oil fuels and
environmental impact, is expected to ] ]
establish a supply chain network and a
progress. .
supply infrastructure at ports for the same.

Policies and Initiatives Based on the Awareness of the Business Environment

The shift to next generation fuels expected above may generate demand for refurbishment and
replacement of vessels owned by MC in the future, but as switching to next generation fuels and
developing supply infrastructure will accelerate after 2030, the extra cost borne by MC for such
refurbishment and replacement of vessels currently owned by MC is expected to be very limited. We will
seek out fresh new business opportunities by monitoring trends in the switchover to next-generation fuels,
performance, costs and infrastructure, as well as the price of constructing new ships, freight rates and the
state of supply systems. In the bigger business picture, the additional costs associated with the fuel
required for operation will remain incumbent on the shipper/operator, which will limit the risk to MC.

In 2020, MC teamed up with six domestic partner companies to establish the e5 Consortium, which aims
to set up a new shipping infrastructure service by spearheading various initiatives to develop, realize and
promote zero-emission electric propulsion ships. By developing and introducing advanced vessels, we will
make our business more sustainable and add value to the coastal shipping industry.
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(O Power Generation (Renewable Energy)
2°C Scenario (SDS)
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Under a 2°C Scenario, it is believed that policies to capture renewable energy as a main
power source will become mainstream. It will be necessary to promote deregulation and
technological innovation to construct an energy system that is not only sound
environmentally, but economically and socially as well. Regarding this point, MC understands
the need for multifaceted initiatives involving technologies that support the expansion of
renewable energy while maintaining safe and stable supplies of power (energy storage,
hydrogen, transmission technology, supply and demand adjustment technology, and energy
trading) and anticipates that these markets will expand.

As the expansion of renewables progresses together with the proactive deployment of
renewable technologies in each region around the world, starting with offshore wind in
Europe, the grid configuration and supply of power will change. As a result, opportunities are
anticipated for energy transmission and businesses that regulate the supply and demand for
power such as battery storage, services using storage batteries, and VPP (virtual power
plant) businesses.

In the renewable energy generation business, as is the case for thermal power generation,
given the nature of power generation being produced locally for local consumption, MC feels
it is important to continue managing businesses by responding to the policies, etc. of each
country and region. On the other hand, as the market expands and commoditization
progresses, cost competition is expected to intensify.

Furthermore, MC recognizes that trends towards decentralization of the energy system driven
by the spread of renewable energy, batteries and other technologies along with movements
around thermal power generation, including next-generation types, may vary greatly in terms
of timing and content depending on the status of government regulation and technological
innovation, as well as the country or region.
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Policies and Initiatives Based on the Awareness of the Business Environment

In line with the expansion of renewable energy and accompanying policies, MC will optimize its portfolio
throughout the electric power value chain while taking into account the characteristics of each country and
region.

In the renewable energy business, in addition to aiming to double renewable power generation capacity
by the fiscal year ending March 2031 compared to the fiscal year ended March 2020 (from 3.3GW to
6.6GW), MC is promoting businesses that support the proliferation of renewable energy, including energy
transmission and storage-related businesses. In Europe, where the active deployment of renewable
energy continues to progress, nearly all of MC’s power generation activities involve renewable energy,
with a focus on offshore wind. Moreover, MC proactively engages in new business opportunities including
a virtual power plant (VPP) business that utilizes Lawson convenience stores as well as an off-grid
distributed renewable energy project in Africa.

Under the 2°C Scenario, looking towards transitioning to a low-carbon/decarbonized society, with
increasing demand for renewable energy (solar and wind) and structural changes to the power business
(growing need for grid stabilization accompanying an increase in VRE * 5), services using batteries,
electric vehicles (EV) and plugin hybrid vehicles (PHV) are also expected to expand. In light of this, MC
will promote renewable energy and businesses that support renewable energy. In the medium- to long-
term, MC will appropriately grasp the outlook for energy demand taking into account factors such as
electrification and energy efficiency, as well as technological trends toward zero carbon intensity, and
work to provide new added value including on the demand side with demand response * 6 initiatives
(battery storage, EV, hydrogen, etc.)

* 5 Variable renewable energy sources such as solar and wind power that have fluctuating output.

* 6 To achieve a stable electricity supply by balancing demand (consumption) and supply (generation) of
electricity, a system that reconfigures how electricity is consumed so that consumers curb usage when

electricity tariffs are set or incentives paid.
59



Environmental
O Copper
2°C Scenario (SDS)
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Under the 2°C Scenario, MC anticipates an acceleration globally in the spread of EV (including
hybrids) with low CO2 emissions as well as renewable energy generation, mainly wind and
solar power, primarily in Europe and North America. Accordingly, MC expects a further
increase in copper demand due to high amounts of copper usage, given its high conductivity
and low transmission loss compared to equipment in conventional gasoline vehicles and
thermal power plants. Meanwhile, on the supply side, many mines face difficulties in
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expanding or developing, so MC anticipates a further tightening of supply and demand for
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copper.

Policies and Initiatives Based on the Awareness of the Business Environment
Currently, MC participates in copper projects in Chile and Peru and retains a production share of 250,000
tons/year. Going forward, MC will position copper together with metallurgical coal as one of the pillars of its
mineral resources business. By working to improve the quality of our existing assets while investigating
opportunities to develop new quality projects, we will fulfill our responsibility to provide a stable supply of
copper to customers.
Under the 2°C Scenario, MC anticipates a further tightening of supply and demand for copper. MC will
steadily capture business opportunities associated with increased copper demand from the spread of EVs
(including hybrids) and renewable energy.
In addition, as a measure to reduce environmental impact, we are in the process of switching to renewable
energy for all electricity used by copper mining operations in which we are invested.

Thermal coal has been excluded from this analysis, given that MC sold all of its thermal coal interests as
the result of a review conducted from the perspective of strengthening its business portfolio.

3) Incorporation into business strategy

Out of the seven businesses subject to monitoring mentioned above, for those that are exposed to a high level
of transition risks, MC considers the 2°C Scenario as a low-carbon scenario when establishing business strategies
and incorporate it into the strategies accordingly.
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O Physical Risks

Physical climate risks (e.g. floods, droughts and water shortages, sea temperature and sea level rises) could

affect the operations of some of the MC Group’s businesses.

Countermeasures are being implemented at the business level, taking into account the characteristics of each
business. Specifically, MC is taking the following actions for its metallurgical coal, copper and salmon farming

businesses, which are considered to have particularly high exposure to physical climate risks among MC’s

businesses.

Metallurgical coal business / Australia

In Queensland, Australia, where MC’s metallurgical coal business is located, floods or large waves caused
by cyclones have the potential to disrupt operations. Measures have been taken to help mitigate against
these risks and improve the operation's resilience to cyclonic events.

At the coal terminal, its latest port berth infrastructure has been installed designed to withstand a 1 in
1000 year wave event factoring in rises in sea levels and cyclone impacts due to climate change. An
addiotional project is currently underway to upgrade an older berth to the same design standard.

At the coal mines, investments have been made to improve resistance of the sites to flooding since the last
flood events in 2011. These include the installation of floods levees to prevent flood water entering pits,
pumping and water pipeline systems to move surplus water around and between mine sites and water
storage locations, and additional excess water discharge infrastructure. All the mine sites undertake annual
preparation audits prior to the onset of the wet season to ensure readiness and regularly review actual
water storage levels against protocols.

Copper business / South America

In the event that droughts or water shortages occur in South America, where MC’s copper operations are
located, operations could be affected due to shortages of fresh water from rivers or groundwater.
Accordingly, MC is making efforts to reduce its dependency on fresh water intakes from rivers or
groundwater supplies through measures such as investing in desalinization plants and improving water
reuse efficiency.

Salmon farming business (Europe / South America / North America)

In the event sea temperatures and sea levels rise globally, areas suitable for aquaculture could be affected,
and production costs and fish mortality could increase due to more frequent outbreaks of diseases and
algae blooms. At MC's aquaculture subsidiary, salmon farming is conducted with attention to the possibility
that the value of investments could be negatively impacted by rises in sea temperatures and sea levels.
Accordingly, salmon farming operations are conducted in areas that are more resilient to rises in sea
temperature (such as Northern Norway and southernmost Chile).

Taking account of potential physical risks, besides monitoring water temperature and quality data on a
site-by-site basis, research about measures to deal with problems associated with rising sea temperatures,
such as diseases, is also being conducted.

In order to comprehensively understand the potential physical risks that climate change poses to the MC Group’s
business, MC has started an assessment based on the following process. MC will disclose the results of the
assessment upon completion.
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Process

MC has a large global portfolio of companies with diverse and widespread assets. To determine which of the MC
Group’s assets are potentially most exposed to the physical impacts of climate change, MC is undertaking the
following systematic process:

Phase 0 Phase 1 Phase 2 Phase 3
Identification of Screening Detailed Analysis Consideration of
Material Assets Improvement

Plans

Phase 0: Identification of material assets

To determine MC Group assets that are material to the operational performance of MC, MC first identified a
subset of subsidiaries/affiliates that have the greatest potential to have a material financial impact on MC using
financial metrics such as profits and total asset values. Each of these subsidiaries/affiliates then identified assets
that are material to their business.

Phase 1: Screening

MC engaged an independent specialist consultant to conduct a climate hazard screening exercise to identify high-
risk assets that should be analyzed in Phase 2. This assessment focused on 74 assets across 38 MC
subsidiaries/affiliates located in 13 countries, identified in Phase 0 to evaluate exposure of each asset to the
hazards through to 2030* using observational data and climate model projections.

* The coastal flooding assessment considered exposure to sea level rise through the year 2050

<Assets included in Phase 1>

L] 21 s s
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<Hazards>

Coastal flooding (storm surges, sea level rise)
e Stormwater flooding

e Wildfires

e Extreme heat

e Tropical cyclones

e Water stress

<Scenarios>

Intergovernmental Panel on Climate Change (IPCC)’s Representative Concentration Pathway (RCP) 8.5 scenario

<Time horizons>

2030

<Rating system for Phase 1>

Each asset was assigned a numerical exposure score for each climate hazard. Each asset was then given a
qualitative exposure rating (‘High’, ‘Medium’, or ‘Minimal’) based on the asset’s overall numerical hazard exposure

score.
Hazard Exposure -
. Description
Rating
‘_ Overall hazard score greater than 30
Medium Overall hazard score 15-30

_ Overall hazard score less than 15
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Phase 2: Detailed analysis

On the basis of the Phase 1 results, 18 of the high ranked assets located in 8 countries were selected for a more
detailed climate hazard analysis in Phase 2. The purpose of the Phase 2 analysis was to perform a more detailed
analysis of the current and anticipated physical climate hazards for each asset through to 2080, using
observational data, climate model projections and information such as previously experienced impacts due to

physical climate hazards.

<Scenarios>

IPCC's RCP 8.5 scenario and RCP 4.5 scenario

<Time horizons>

2030, 2050, 2080

<Rating systmen for Phase 2>

The potential severity of climate hazards at each asset were ranked by considering the probability that the
climate hazard will occur, the magnitude of the hazard’s impact on the asset and the likelihood of the impact
occurring and were ranked on a 5-level color scales (red, orange, yellow, green and gray) which indicates the
priority for action in developing adaptation strategies.

Hazard Rating Description of Hazard Severity and Level of Recommended Action

Present-day hazards causing material impacts. Adaptation strategies should be

evaluated and deployed.

Imminent hazards likely to result in material impacts during the planning time
horizons. Adaptation strategies should be developed in the near future.

Lower likelihood or lower impact hazards which may occur during the asset
hold period but are unlikely to cause material impacts and/or for which more
information is required. Impacts should be monitored but may not need action
at this time.

Hazards currently modeled to have minimal impact and/or to occur after the

planning time horizons; may be re-evaluated in the future.

3
2
0

Site is not exposed to this hazard.

Phase 3: Consideration of improvement plans

Based on the results of this assessment, MC will evaluate existing adaptation/resilience measures already in place
and consider improvement plans as necessary.

Incorporation into Business Strateqy

The above assessment will allow MC to identify assets that are most exposed to climate hazards and will enable
MC to prioritize adaptation measures and incorporate them into business strategy.
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Risk Management

MC regularly assesses which climate-related risks and opportunities warrant the most attention through both
regular internal and external surveys, and makes official determinations and assessments at the Sustainability &
CSR Committee, which consists of Group CEOs from each of MC’s Business Groups. The specified risks and
opportunities are applied under MC's sustainability promotion framework from two perspectives: Strategic
Planning and Project-by-Project Business Management.

© Sustainability surveys for subsidiaries & affiliates © Research on external trends with an international
(Emissions, impact of carbon taxes, etc.) team (Japan / US / UK / Australia)

© Climate change-related opportunities & risk assessments conducted by Corporate
Sustainability & CSR Dept. (based on @ and @ and including scenario analyses)

© Reassessments by Corporate Sustainability Dept. based on outside expert advice
from MC's Sustainability & CSR Advisory Committee (advisory body to the

Corporate Functional Officer for Sustainability & CSR)

© Specification by Sustainability & CSR Committee of opportunities & risks warranting
attention

@ Findings are shared with all Business Groups and used in future strategic planning and management of each business.
Strategies: Reflected via sustainability promotion framework
Project Management: Reflected via screening process for investment and loan proposals
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O Screening Process for Loan and Investment Proposals

When reviewing and making decisions on loan and investment proposals, MC has adopted a process in which the
Investment Committee deliberates all proposals to be discussed by the Board of Directors and the Executive
Committee comprehensively based not only on economic aspects, but on ESG factors as well. By having the
General Manager of the Corporate Sustainability & CSR Department take part in Investment Committee meetings
as a committee member, MC has put in place a screening process to facilitate decision-making that takes into
account environmental and social impacts. Besides screening new and exit proposals, the Investment Committee
also strives to help make improvements to existing business investees by monitoring their management
practices. From the perspective of climate change-related transition risks and opportunities, review of proposals
and decision-making takes into consideration quantitative data such as greenhouse gas emissions as well as
national policies and industry trends.

Screening Process for Loan and Investment Proposals

Board of
Directors

Executive
Committee

Investment Committes

Corporate Sustainability & CSR Dept., etc.

= Global environment (climate change, biodiver-
sity, etc.)
= Communities and society (indigenous peoples,
cultural heritage, etc.)
Applicant » Human rights and labor issues (child labor,
departments forced labor, occupational health and safety, etc.)

PEICISlale=Hll For information on measures to address various ESG-related risks, please see the risk
management information provided in each section.
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Metrics and Targets

MC has set the following climate-related targets to capitalize on opportunities and mitigate risks on a
consolidated basis.

Target 1: Non-fossil %

Aim to reduce existing thermal power capacity and switch to zero-emission thermal power, targeting 100% non-
fossil by 2050.

Target 2: Renewable Energy

Doubling MC's renewable energy power generation capacity by the fiscal year ending March 31, 2031 (compared
to the fiscal year ended March 31, 2021 level)

MC has set a target of reducing greenhouse gas emissions per unit of total assets * 1 by 25% by 2030*2. We are
currently considering a review of this goal, along with a reexaminaiton of our business strategies and business
management models, in order to reinforce our low-carbonization or decarbonization efforts, and establish new
targets.

* 1 The total assets used for per unit calculations are different from the total assets reported in MC's financial
reports.

* 2 Compared with levels in the fiscal year ended March 31, 2017. Consolidated greenhouse gas emissions
(parent company plus subsidiaries).

For the relevant data, please see the Initiatives, Performance Data and Additional Reference Data
sections, and the Water Resources section.
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I Carbon Reduction / Decarbonization Projects

MC considers transitioning to a low-carbon society to be one of the key issues for management to address and
respond to, and through its businesses, MC is working to reduce and eliminate carbon in a variety of fields.

In particular, under the name of Energy Transformation (EX), we are taking on the challenge of reforming the
energy field with a view to a low-carbon / decarbonized society, and evolving our energy-related business
portfolio in the process. By addressing the common issue of decarbonization across all industries in this way,
we aim to both meet environmental challenges and fulfill our social mission of providing a stable supply of
energy, which will lead to the sustainable growth for MC over the medium- to long-term.

Renewable Energy and Cogeneration Businesses

The deployment of renewable energy is expected to further increase with the introduction of promotion systems
by national governments and local authorities, technological advancements and other developments. At the same
time, the introduction of gas-fired power generation with low environmental impact is also expected to increase.

For renewable energy businesses, MC has set a target aiming to double renewable power generation capacity by
the fiscal year ending March 2031 compared to the fiscal year ended March 2020 (from 3.3GW to 6.6GW).
Embracing the trend that renewable energy will become the world's main energy source, MC's policy is to expand
investment and initiatives from power generation to sales centered on renewable energy. This is exemplified by
MC's purchasing the Dutch company Eneco in 2020. Eneco operates an integrated energy business that actively
promotes the business development of renewable energy and cogeneration businesses. By combining renewable
energy with digital technology,

MC aims to contribute to establishing a sustainable society. MC will do so by providing new value to customers,
such as the adjustability of the supply and demand of energy depending on power usage, as well as contributing
to the stable supply of energy by compensating for renewable energy, intermittency *.

* A trait of renewable energy is that it cannot maintain a stable daily or hourly supply of energy due to
environmental conditions.
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Renewable Energy Projects

(As of September 30. 2020)

Net equity basis

Country Power plant Fuel

(Net, 10,000kW)
United States Nexamp Solar power 17.4
Mexico Eolica del Sur Wind power 19.8
Spain MC Solar cascaras de cofin Solar power 0.1
Portugal Amper Solar power 1.2
France Toul-Rosiéres SAS1 Solar power 2.2
France Crucey SAS1 Solar power 1.4
France Massangis SAS 2 Solar power 0.8
France Ecotera/Plaine de I'Escrebieux Wind power 0.6
France Ecotera/Seuil de Bapaume Wind power 0.8
France Ecotera/Basse Thierache Sud Wind power 1.2
France Ecotera/Plateau d’Andigny Wind power 1.1
The Netherlands Luchterduinen Offshore wind power 6.5
Belgium Norther Offshore wind power 9.2

Solar power

Other renewable energy projects Wind power

The Netherlands 107.2
owned by ENECO Offshore wind power

Biomass
Jordan Shams Maan Solar power 1.8
Philippines UPCWind powerIPP Wind power 2.2
Indonesia Star Energy Geothermal 7.9
Solar power
Wind power
Thailand and Other renewable energy projects
others owned by EGCO Geothermal 6.7
Hydraulic power
Biomass
Malaysia Gebeng Solar Solar power 0.3
Japan Kumamoto Aso Solar Solar power 0.2
Japan Onahama Solar Solar power 0.5
Japan Onahama/Izumi Solar Solar power 0.2
Japan Nippon Pap.er Mega Solar Solar power 1.3
Komatsushima

Japan Tahara Solar Solar power 2.8
Japan Nagasaki Tadewara Mega Solar Solar power 0.5
Japan Higashi Nozaki Solar Energy Solar power 0.7
Japan Kochi Solar Solar power 1.3
Japan JAMC Solar Solar power 2.1
Japan Akita Katagami wind farm Wind power 2.9
Japan MCPV Solar power 0.3
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O Initiatives in Europe for the Promotion of Renewable Energy (Eneco)

The Dutch integrated energy company Eneco is operating power generation businesses, power and gas trading
businesses, power and gas retail businesses and district heating businesses focused in the Netherlands, Belgium
and Germany with renewable energy at its core. With a solid customer base that is the third largest in the
Netherlands, Eneco has approximately 1.3 GW of renewable energy assets. Since 2007, Eneco has developed
renewable energy ahead of its competitors and has established a position as a green brand by providing
consumers with 100% green energy (including the use of green certificates) since 2011. Also, Eneco is an
innovative company that has set customer-focused services as an objective since very early on. In addition,
Eneco is the first Dutch company to be recognized as having set 2°C-aligned targets , known as a “Science-Based
Targets.” Eneco is also recognized both domestically and internationally as a company actively working toward
measures to address climate change.

MC and Eneco, from 2012 to the present, have contributed to the deployment and expansion of renewable
energy in Europe, working together on three European offshore wind projects (1.23 GW) along with Europe's
largest electricity storage project (50 MW). MC aims to contribute to the establishment of a sustainable society
through the simultaneous realization of the three types of value—economic, societal and environmental —

by utilizing Eneco's technology and expertise to accelerate the development of renewable energy inside and
outside of Europe. Also, by combining Eneco's customer base and MC's various products and services, MC aims to
improve services related to energy management for Eneco's customers and to achieve growth through the
business model outlined in Midterm Corporate Strategy 2021.

The electric power business is facing a transition period brought about by the increase in small-scale
decentralized power sources and developments in storage batteries and digital technology that have arisen with
the dissemination of renewable energy. Under such circumstances, MC, along with its partner Chubu Electric
Power, aims to contribute to solving societal issues such as the transition to a low-carbon society and the
preservation of the global environment. Both companies will do so by supporting the infrastructure of people’s
lives through the growth of the innovative integrated energy company Eneco, which provides customer-focused
services that utilize renewable energy development along with AI and IoT.

* The target set out in the Paris Agreement to limit the rise in average global temperatures to well-below 2°C

above pre-industrial levels.
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O Power Transmission Businesses

For the offshore wind business, which is expanding in Europe, the offshore power transmission business that
connects offshore wind power generation facilities to the onshore power grid is essential. In the UK, MC entered
the offshore power transmission business that supports the proliferation of the offshore wind business at an early
stage, and has established a firm position in the industry.

Power Transmission

(As of September 30. 2020)

Cable route
Transmission capaci
Country Portfolio asset SEER MC’s share (i
(10,000 kw) (Onshore/

offshore km)

Walney 1 18.4 50% 48
Walney 2 18.4 50% 48
Sheringham Shoal 31.5 50% 45
UK London Array 63 50% 55
Burbo Bank Extension 25.8 50% 35
Race Bank 57.3 51% 83
Galloper 35.3 51% 46
Walney Extension 66.0 51% 73
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O Distributed Power Supply Business in Off-Grid Regions

According to UN statistics, Sub-Saharan Africa's population will double to 2.1 billion by 2050. Among the current
population, more than 600 million people are living in off-grid areas (without access to electricity) where
transmission and distribution networks have yet to been established, and this number is predicted to rise. MC is
promoting a distributed power supply business using battery storage in these off-grid regions of Africa. MC
provides equipment that combines power sources (solar panels, battery storage) with appliances (lighting, radios,
TVs, etc.) as a service for households in order to supply power to off-grid areas. This also plays a role in reducing
the health and environmental impacts of kerosene lamps, which at present are commonly used for lighting in
these areas.

(As of September 30. 2020)
Project Business Activities Project Details

o . ) Operating in 11 countries across Africa
Distributed power generation business ) )
Bboxx ] ) and Asia, serving approx. 300,000
in off-grid areas

households.
NEoT Off Grid Asset finance for distributed power Providing asset finance for off-grid
Africa companies in off-grid areas operators in Cote d'Ivoire/Nigeria.
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Ammonia Fuel / Hydrogen Energy

(O Ammonia Fuel

MC is focusing on ammonia and hydrogen which are seen as promising next-generation energies. MC is
proceeding with joint testing with our partners at each stage of the ammonia fuel value chain, “production,”
“transportation” and “usage.”

For the “production” stage, MC is currently assessing the production process of ammonia fuel with a combination
of fossil fuels and CCUS. MC is considering this a practical option both from a technical and economic perspective.
However, at the same time, MC is also proceeding with reviewing more environmentally-friendly methods such as
hydrogen and ammonia production derived from renewable energies and hydrogen production that utilizes
photocatalytic technology.

For the “transportation” stage, it is assumed that large-scale transportation and storage of ammonia fuel will be
necessary, so MC will respond by utilizing its expertise in logistics cultivated through its existing businesses.

For the “use” stage, MC will leverage our relationships with energy industry players that we have cultivated
through our existing businesses. MC has also begun detailed studies for the joint full-scale introduction at each
company.

O Hydrogen Energy

The use of hydrogen as a source of energy is gaining attention as a low-carbon alternative. Hydrogen serves not
only as a clean fuel to displace fossil fuel-based power generation, but also functions as a regulator by storing

surplus renewable energy through the electrolysis of water using an electrolytic device. In addition, fuel cells for
hydrogen-powered generation of electricity and heat are expected to be key to reducing carbon emissions in the
transportation, household and industrial sectors. To prepare for the new hydrogen era, MC is actively working in
the hydrogen energy field, which will continue to expand, and aims to realize large-scale, international transport

of hydrogen, starting with taking part in a hydrogen supply chain demonstration project* 1 sponsored by Japan’s
New Energy and Industrial Technology Development Organization (NEDO) that utilizes the organic chemical
hydride method.

* 1 This demonstration project is an initiative for the establishment of the mass transportation of hydrogen from
overseas and supply technology that will be necessary for the full-scale introduction of hydrogen power
generation for the power generation business in 2030 to realize phase two of METI's Strategic Road Map for
Hydrogen and Fuel Cells (published in June 2014, revised edition published in March 2016). In 2020, MC
implemented a demonstration project transporting hydrogen from Brunei to Japan. Based on the Paris
Agreement that was adopted at COP21 in December 2015, with the increasing need to reduce future
greenhouse gas emissions, MC will contribute to the realization of utilizing hydrogen, which does not emit
CO2 during combustion, in the field of large-scale power generation.
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Working with Singapore towards the Realization of a Sustainable Hydrogen Economy

In March 2020, in the presence of Singaporean government officials, MC signed a memorandum regarding
bilateral cooperation towards the realization of a sustainable hydrogen economy in Singapore, with five private
Singaporean companies (City Gas, Jurong Port, PSA Corporation Limited, Sembcorp Industries and Singapore
LNG Corporation) and Chiyoda Corporation.

The Singaporean Government, in the Long-Term Low-Emissions Development Strategy published in 2020, set a
target to halve Singapore's CO2 emissions from its peak to 33 Million tons annually by 2050, along with achieving
net-zero CO2 emissions as soon as possible in the second half of the century. The Singaporean government,
towards the realization of this target, has positioned the introduction of hydrogen and low-carbon technology as
an important initiative, and by promoting its introduction, is aiming to shift to a superior energy system that is
environmentally friendly, economically feasible, reliable and sustainable.

In the promotion of these initiatives, it is expected that Chiyoda Corporation’s hydrogen storage and

transportation technology, “SPERA Hydrogen”*z, that was verified in NEDQ's “Demonstration of Unutilized
energy-driven Hydrogen Supply Chain powered by the Organic Chemical Hydride Method,” will play a vital role.
Together with the above-listed companies and other companies who are highly interested in introducing this
technology and the related business opportunities, MC will collaborate to further reduce the cost of hydrogen and
proceed with studies into hydrogen demand focused on energy and mobility in the energy supply business.

* 2 Hydrogen, for which transportation has been an issue, is converted into methylcyclohexane (liquid, Chiyoda
Corporation's registered name: SPERA Hydrogen) through a chemical reaction with toluene and is stored and
transported at a compressed volume of one 500th as that of hydrogen at ambient temperature and pressure.
It is a circulatory system where hydrogen and toluene are separated at the site through dehydrogenation,
hydrogen is supplied to the consumer, and toluene is reused as a raw material for SPERA Hydrogen.

Chiyoda’s SPERA Hydrogen

Organic Chemical Hydride (OCH) Technology [« 8
O Methyleyclohexane (MCH)

Ao
SmﬁG/Transportation Storage
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0 =" o To=l-
T Toluene @ 7
Hydrogenation Dehydrogenation
St
Transportation
Fixing hydrogen to toluene produces MCH (SPERA Hydrogen) Extracting hydrogen from MCH (SPERA Hydrogen)
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@ +3Hz —p O AH= -205KJ/mol O—b @ +3H: AH=+205KJ/mol
Toluene MCH MCH Toluene



Environmental

CCUS

MC, as a company aiming to contribute towards achieving the goals of the Paris Agreement, recognizes that
Carbon Capture, Utilization and Storage CCUS) will play a major role in achieving those goals. The International
Energy Agency (IEA) has stated that CCUS must be used to reduce roughly 10% of CO2 emitted in 2050 in order
to achieve the 2°C target (the remaining amount to be reduced through renewable energy and energy-saving

technology), and the IPCC™* has also emphasized the role that technology should play. CCUS is a field that spans
multiple industries, from those that are the source of CO2 emissions, to those that produce end-products such as
fuel and chemical materials. Therefore, MC recognizes CCUS as a business opportunity to demonstrate its
comprehensive capabilities as a company that interacts with many industries. To take advantage of this business
opportunity, MC will promote the commercialization of CCUS by establishing a cross-group task force and liaison
committee.

For CCU, MC is working on short-term initiatives in the construction materials field where there are already
commercialized products (such as concrete) and technology. It is also working on medium- to long-term
initiatives in the petroleum and chemicals field where further research and development is necessary for
demonstration (such as jet fuel and synthetic fibers). Through the above initiatives, MC is developing new
businesses and technology through investment and collaboration with various domestic and international
corporations. In addition, MC is accelerating efforts in the wide-ranging field of CCUS, including participating in
demonstration projects through Japan CCS Co., Ltd.

* IPCC: Intergovernmental Panel on Climate Change. The IPCC is an intergovernmental organization established
by the UNEP (United Nations Environment Programme) and the WMO (World Meteorological Organization) that
collects and organizes scientific research regarding climate change.

(O Initiatives in the Field of Construction Materials

MC is working in the field of construction materials where technological maturity is high and where
commercialized projects already exist. There are many kinds of construction materials, such as ready-mixed
concrete, precast concrete (concrete block products) and aggregates (raw material of concrete). As a suitable
CO2 reduction method is required for each, MC aims for the maximum reduction in CO2 by approaching each
product with a combination of various technologies and collaborations with corporations (Green Concrete
Concept).
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SUICOM

CO2-SUICOM, which is already commercialized, is the world's first concrete block manufacturing technology to
achieve net-zero CO2 emissions during concrete production. Net-zero CO2 emissions are achieved by reducing
CO2 in cement production—the raw material of concrete—, and the absorption of CO2 to concrete. In Japan,
the technology has been used in the construction of the Tokyo Outer Ring Road and other paved roads, and
MC is proceeding with commercialization overseas. Four companies, Chugoku Electric Power Co., Inc., Kajima
Corporation, Denka Company Limited and Landes Co., Inc., are responsible for the technology, and MC is
primarily responsible for overseas commercialization. Also, three companies, Kajima Corporation, Chugoku
Electric Power Co., Inc and MC, were chosen in NEDO’s ™ publicly-offered commissioned project, “Carbon
Recycling, Development of Next-Generation Thermal Power Generation/Technological Development at CO2
Utilization Sites/ Technology Development and Demonstration Projects of the Effective Utilization of CO2 at
Research Bases/Research and Development of Concrete that Effectively Utilizes CO2.” In this project, MC is
working on research and development into new CO2-utilizing concrete such as ready-mixed concrete and
reinforced concrete that makes the application of CO2-SUICOM technology outside of ready-mixed concrete
possible.

* NEDO: New Energy and Industrial Technology Development Organization
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Blue Planet

Blue Planet is an US-based start-up company that possesses technology for producing aggregates—the raw
material for concrete—by fixing CO2 to unused and scrap concrete from industrial waste. Blue Planet's CO2-
utilization aggregate was used in the renovation of San Francisco International Airport and is addressing industry
issues of both CO2 emissions and unused and scrap concrete. MC is financing Blue Ocean and is responsible for
the technology's domestic and international commercialization. MC has signed a collaboration agreement with
Blue Ocean to commercialize their CO2-utilization technology. Throughout the fiscal year ending March 2022,

MC will conduct a demonstration project for CO2-utilization technology in California's Silicon Valley region and is
subsequently planning full-scale commercial development.
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CarbonCure

CarbonCure Technologies Inc. is a Canadian company that possesses technology for fixing CO2 into concrete
building materials. MC has made an equity participation in CarbonCure and has a business partnership to expand
businesses related to CarbonCure's technology. CarbonCure's carbon recycling technology fixes and utilizes CO2
into fresh concrete during production, reducing CO2 emissions by reducing the amount of cement used.

The strength and dependability of CarbonCure’s concrete is the same as traditional concrete, and it is currently
widely used commercially, mainly in North America.

Building A Greener Future
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Overview of the process from CO2 collection to its use as a building material

1. Emitted CO2 is collected and refined.
2. The refined CO2 is stored at a fresh concrete production plant connected to CarbonCure's facilities.
3. CO2 is injected into the fresh concrete and low-carbon concrete is produced.

4. By using concrete that incorporates CarbonCure's technology, the amount of CO2 emissions from
building materials is reduced.
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O Initiatives in the Petroleum and Chemicals Field

With CCUS as a medium-to-long-term initiative, MC is addressing the petroleum and chemicals field where
further research and development is required. Specifically, MC, along with the University of Toyama, Chiyoda
Corporation, Nippon Steel Engineering Co., Ltd, Nippon Steel Corporation and HighChem Company Limited, were
chosen in NEDQ's publicly-offered commissioned projects, “Carbon Recycling and Development of Next-
Generation Thermal Power Generation/Development of Technology for the Reduction of CO2 Emissions and the
Effective and Practical Use of CO2/Development of Technology for the Use of CO2 in Chemical Materials,” and the
organizations are working on the research and development of a method to produce paraxylene, which is a
material used in clothing and PET bottles, from CO2. In this initiative, MC, as a company with one of the world's
highest transaction volumes in paraxylene, is responsible for testing and reviewing commercial feasibility using its
global network. Due to its composition, paraxylene can fixate CO2 while limiting the amount of hydrogen as
material. MC recognizes that the potential for CCU paraxylene is significant, both from an economic and
environmental perspective. It is expected that demand for clothing will rise with the increase in the global
population. Therefore, to meet the demand for polyester that cannot be covered with recycling alone, MC aims to
substitute existing petroleum-based paraxylene with sustainable paraxylene produced from CO2.

Current production process Emissions 1-

Petroleum-based

Petroleum-based polyester clothing
' paraxylene PET bottles
[

Crude oil Reﬁn.@ry \ u 1,? '
— A

NEDOQ project's production process

CObased )
T Usage paraxylene production /,— el _-__.__\
PTA production/
.o’ a PET production
Various sources of
CO, emissions |
% b ] C0,-based
P lo CO,-based paraxylene i
,élr‘"} R I polyester clothing

Renewable-energy PET bottles
based hydrogen "d Ve ‘

rmrcusToo, doien .L?l-y

O ccs

MC is involved in a pilot project led by Japan CCS Co., Ltd. at Tomakomai, Japan (target to inject a cumulative
total of 300,000 tons of CO2 was achieved in November 2019). While conducting studies through Japan CCS into
CCS and carbon recycling technology that effectively utilizes emitted CO2, MC is pursuing future commercial use
possibilities.
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Battery

MC is promoting the development, manufacturing and sales of lithium-ion batteries, which are expected to
become increasingly prevalent for use in environmentally-friendly vehicles and power storage applications.
We aim to contribute to the spread of electric mobility by promoting service businesses including electric bus
rentals and charging facilities targeting transportation authorities and transport operators in European cities.

O Energy Storage Businesses

Project Business Activities

Lithium-ion battery

Lithium Energy Japan ]
manufacturing

Energy storage demonstration .
Energy storage business

project in India

Battery storage project in )
Energy storage business

Germany
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Production capacity: 1.5GWh

Storage capacity: 10MW
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Storage capacity: 48MW (over
50MWh)
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Electric Vehicles

Currently, it is said that the transportation sector accounts for approximately 20% of global CO2 emissions, and
the reduction of CO2 emissions as well as of the use of fossil fuels in the automotive industry pose significant
issues. As part of its involvement in the automobile sales business worldwide, MC is engaged in expanding the
sales of the Outlander PHEV * 1, a plug-in hybrid electric vehicle, manufactured by Mitsubishi Motors Corporation
(MMC), which has less impact on the environment while operation. Through the promotion of these electric
vehicles, MC is contributing to the realization of a low-carbon and sustainable, energy-efficient society.

O Sales Expansion and Promotion Activities

MC implements a variety of initiatives, including through collaboration with local affiliates, to promote and expand
sales for the Outlander PHEV, developed and sold by Mitsubishi Motors Corporation(MMC). MC further promotes
electric vehicles through initiatives such as hosting test-ride events, participating in events that utilize electric
vehicles, collaborating in environmental initiatives with other companies including power companies, and
participating in energy-saving projects that utilize electric vehicles. The Outlander PHEV, launched in Indonesia in
November 2019, was the first PHEV launched in the ASEAN region. Interest in environmental measures such as
reducing CO2 emissions has been increasing in Indonesia, and MC will contribute to society by expanding the
sales of the Outlander PHEV. In addition, we are collaborating with other companies that are tackling
environmental issues. PT Mitsubishi Motors Krama Yudha Sales Indonesia (MMKSI)*2, our affiliated company,
signed a memorandum of understanding with the state-owned power company to expand the charging
environment for EVs. Through initiatives such as these, we are supporting the proliferation of EVs in Indonesia,

helping them to spread even further.

Outlander PHEV when charging stations are installed at luxury shopping malls
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Utilization of Low-carbon, Reusable Batteries for Electric Vehicle (EV)
Manufacturing

Through initiatives such as the installation of solar power generation equipment for Mitsubishi Motors Corporation
(MMC) s factories and innovation of technology for the reuse of electric vehicle (EV) batteries, MC and Mitsubishi
Corporation Power Ltd. *3 (MC Power), are reducing the environmental impact of the manufacture and
proliferation of EVs, helping them to spread even further.

MC Power has installed rooftop solar panels (approximately 3.3MW, with sequential expansion planned) at the
Mitsubishi Motors Okazaki Plant (Okazaki City, Aichi Prefecture)—one of MMC’s main EV-producing plants—,

and the power generated is supplied to the facility. This is reducing the plant’s CO2 emissions (by roughly 1,600
tons/year) and is contributing to the creation of an environment where EVs can be produced in a low-carbon,
clean manner.

In addition, together with MC Power, MC jointly plans to build a demonstration battery storage system with a
maximum capacity of 1IMWh utilizing reusable batteries (produced by Lithium Energy Japan *4) from the
Outlander PHEVs manufactured at the Okazaki Plant. Through this project, we aim to establish a method to reuse
the large amounts of used batteries that will result from the spread of EVs.

* 1 Outlander PHEV The world’s first plug-in hybrid SUV

* 2 PT Mitsubishi Motors Krama Yudha Sales Indonesia An MC affiliated company involved in the automobile sales
business in Indonesia

* 3 Mitsubishi Corporation Power Ltd. A 100% subsidiary of MC involved in the power generation business

* 4 Lithium Energy Japan A joint venture company between MC, Mitsubishi Motors Corporation and GS Yuasa
Corporation
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Other Low-Carbon/Decarbonized Businesses
(Green Logistics, Green Buildings, etc.)

We will make the most of our vast connections across various industries, and starting with green logistics and
green buildings, we will promote carbon reductions and decarbonization through businesses in various fields.

Establishment of the “e5 Consortium” - Promoting Initiatives for the
Development, Realization and Dissemination of Zero-Emission EV Ships

In May 2020, together with Asahi Tanker Co., Ltd., Idemitsu Kosan Co., Ltd (trade name: Idemitsu-Showa Shell),
Exeno Yamamizu Corporation, Mitsui O.S.K. Lines, Ltd., Tokio Marine & Nichido Fire Insurance Co., Ltd. and
TEPCO Energy Partner, Inc., MC established the e5 Consortium * 1 which aims to create a new shipping
infrastructure service through various initiatives toward the development, realization and dissemination of a
zero-emission electric propulsion ship (hereafter “EV ship”). e5 Lab Inc. *2 will serve as the secretariat.

Coastal shipping, a vital social infrastructure for Japan, is facing structural issues such as crew shortages, crew
aging and the aging of ships. Also, reducing greenhouse gas emissions from the shipping industry is demanded as
one of the climate measures to be addressed by Japan. The seven member companies of the e5 Consortium are
focusing on the abundant possibilities and potential of EV ships as an effective solution to solve these pressing
matters. They are also considering developing new services that utilize a communications and digital
infrastructure for industry. By bringing together and combining the strengths, technical expertise and networks of
each member company, we will build a platform to provide an innovative shipping infrastructure service based on
EV ships.

As the e5 Consortium's first initiative, it is planning to complete the world's first zero-emission EV tanker powered
by high-capacity lithium-ion batteries in March 2022. *3

The e5 Consortium will contribute to sustainable growth in coastal shipping and Japan's society and economy by
providing value to the coastal shipping industry through the development and introduction of advanced ships.

* 1 “e5” refers to providing society with safe, secure and high-quality transportation services by realizing the

" ou " ou

following five values in the shipping industry: “electrification,
“economics.”

environment,” “evolution,” “efficiency” and

* 2 e5 Lab Inc. was established as a joint venture between the four companies Asahi Tanker Co., Ltd., Exeno
Yamamizu Corporation, Mitsui O.S.K. Lines, Ltd. and MC, (President: Tomoaki Ichida, Head Office: Chiyoda-
ku, Tokyo). e5 Lab will actively promote initiatives to bring about digital solutions and digital transformation
in the shipping industry, including hydrogen fuel cells, ship automation systems, marine broadband, remotely
operated ships, the development of a common integrated marine (ship) OS, as well as EV ships.
e5 Lab Inc. Homepage: http://e5ship.com/

* 3 The decision to construct two of the world's first zero-emission EV tankers https://asahi-tanker.com/news-
release/2020/135/
Concept video for the Zero-emission EV Tanker https://youtu.be/6s]jzCbRFWw

Zero-emission EV Tanker scheduled to be completed in 2022
82


http://e5ship.com/
https://asahi-tanker.com/news-release/2020/135/
https://youtu.be/6sJjzCbRFWw
https://asahi-tanker.com/news-release/2020/135/

Environmental

Trials of Jointly Developed Compact LNG Filling System to Commence in
Hokkaido

Mitsubishi Corporation (MC) and Air Water Inc. (Air Water) have jointly developed a compact LNG filling facility
(Facility) * 1 that can be used in space-limited logistics facilities. The equipment will be used to fuel heavy LNG-

powered trucks.

This is the first portable filling system in Japan and the world's first off-grid power-generation system capable of
fueling trucks with LNG even during power outages. Furthermore, by circulating hot water through its waste-heat
recovery mechanism, the system can help to prevent freezing problems associated LNG operations in cold or
highly humid regions.

MC and Air Water will begin testing the system in Hokkaido, where it will be used to fuel three heavy LNG trucks,
one manufactured by Isuzu Motors Ltd. and the other two by Italian firm. With the cooperation of Hokkaido
Electric Power Co., Inc., the partners plan to assess the system’s overall effectiveness and how much it can
reduce CO2 emissions and fuels costs typically generated by heavy trucks. The results of the tests will help the
partners to determine whether or not to make the system commercially available.

At present, heavy trucks fueled by LNG are not in commercial use in Japan. Most (approximately 500,000) of the
heavy trucks on Japan’s roads are diesel fueled, and there are growing concerns about the need to reduce their
CO2 emissions. Unlike trucks powered by electric batteries or fuel cells, LNG fueled trucks have ranges in excess
of 1,000 kilometers, and tests have already shown them to be capable of cutting CO2 emissions by more than
10% when compared to diesel-fueled trucks. *2 The partners are also considering ways to further reduce CO2
emissions in the future, such as by using CO2-free LNG.

To successfully commercialize this system, the partners will be relying on an effective marriage of their respective
assets and expertise. MC has been developing a wide range of LNG operations since 1969 and can claim both an
extensive business profile and industry-wide know-how, while, in addition to its logistics field of network,

Air Water boasts an impressive lineup of development-and manufacturing technologies in the field of LNG,
including tanker trucks and satellite supply facilities. This joint project represents a meaningful step towards our
transition to cleaner energies, and both partners are confident that it can help to realize low-carbon or carbon-
free societies in the future. MC and Air Water are aiming to install this system in locations throughout Japan by
mid 2020s, at which point they hope to be offering a competitive supply of automobile-use LNG to customers
across the country.

* 1 With a footprint of just 3.3 x 12 meters (the same size as a parking space for a heavy truck), the new system

is less than half of the cost of a conventional LNG filling station. At less than 10 minutes per fill-up, it also
refuels quicker than conventional stations. The plant is to make each station capable of fueling more than 60
trucks per day. The patent application for the system has already been filed.

* 2 A heavy LNG powered-truck built by Isuzu Motors Ltd. was used in tests undertaken as part of the Ministry of
the Environment's "Low Carbon Research and Development Program", which ran from 2016 to fiscal year
2018. The tests confirmed that the truck had a range of more than 1,000 (primarily highway) kilometers per
fill-up in city-to-city transport, and that it also produced less than 90% of the CO2 emissions produced by
diesel-powered trucks that meet Japan’s heavy vehicle fuel efficiency standards set in fiscal year 2015.
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SMARI Business that Utilizes Return Journeys from Existing Logistics
Networks

The e-commerce market is expanding year after year due to changes in Japan’s social environment, such as the
declining birthrate, aging population, the increase in the number of double-income households and the spread of
COVID-19. Amid these circumstances, with the increase in e-commerce operators providing rental and sharing
services, along with optional services such as free returns, there has been a pronounced increase in the number
of returned products. On the other hand, labor shortages are becoming a serious issue for logistics.

In cooperation with Lawson, Inc., in April 2019, MC began the service SMARI, which uses Lawson's existing
logistics network to accept the return and sending of products. As of 2021, this has expanded to roughly 3,000
stores in the Tokyo, Kansai and Nagoya regions.

At around 14,500 Lawson stores across Japan, around seven to eight products are delivered every day from the
dedicated distribution center. SMARI is an initiative where drivers who have finished their delivery pick up
packages from the SMARI box and deliver them using their truck's spare space. SMARI is an eco-friendly business
model that limits new CO2 emissions by using the existing logistics network's return trips. Also, as it utilizes the
existing logistics network, there is no need for additional employees. As it is a system where return operations
are completed with the SMARI Box alone, stores can expect a reduction in the time of cash register operations
that accompany the returning of products. Users do not have to complete a courier return slip or wait at the cash
register and can easily return the product in under a minute. Simultaneously, e-commerce companies can expect
an increase in customer satisfaction due to diversification in the methods for returning products.

In addition, as SMARI is a non-face-to-face process, it is useful in reducing concerns surrounding face-to-face
processes due to the COVID-19 pandemic.

L
1. Register
ﬁ . tha return online

YTHLSE

S
Eieansnss E

" 3. Affix the label to
the package

,4

z.mumemm»on m 4 Phcelhe
atm SMARI Box — in tha SMAR| ch
_“_ ﬁ"\

r'y

lamn Store _ /

N
-
= -84
. 5. Ratum trip driver 6.Sarting at 7.5ent 1o provider
SMARI Posting Process collectsthepackage  tha logistcs canter

SMARI Process

SMARI Box

84



Environmental

O Digital transformation (DX) Business to Reduce Food Waste in Distribution

Food waste in Japan has been calculated to be 6,120,000 tons (2017), and the scale of this food waste is

equivalent to 1.5 times the amount of the WFP's* world food aid (2019). Also, of all the food waste in Japan,
around 54% is comprised of commercial food waste that is disposed of during the distribution and production
process. This is recognized as a key issue to be solved for the food distribution industry.

MC has launched a digital transformation (DX) concept for food distribution (see figure below) for such issues and
is proceeding with initiatives to reduce food waste using digital technology, including Al.

Transformation of Food Distribution through Digital Transformation

~ Current Situation :
Unnecassary stock is piling up across the entire supply network

Excess costs in distribution

Iﬂl - L — |nooa|
Food Food , _
manufacturer wholesaler Retailers
Overproduc Procure products Procure product
tion to aveid in anticipation of imanticipation of
opportunity rmiany orders from a large volume of
ratailers sales
Production i i ool
iGNt Delmlaryﬂme 5h||:|:p|ng volume Sales volume
( MC's Goal  Collect data from the entire sales channel )

= Analyze data from every sales channel on one system
» Forecast production volume and procurament quantity to
avoid both excess stock and shortages

External sales of the systam

» Addrass the societal issue of food waste by eliminating waste across
the industry

* Also, utilize joint deliveries that excaed the boundaries of
corporate groups

DX Concept for Food Distribution

Specifically, we have begun developing a solution that will predict demand and automate ordering at food
wholesalers. While reducing the stock amount at food wholesalers by connecting the appropriate order quantity
that will not cause shortages to actual orders calculated using AI, “purchasing the necessary amounts of
necessary items” will become possible. Therefore, we can contribute to the reduction of food waste at food
wholesalers. In the demonstration experiment, compared to current manual ordering processes, an approximate
30% decrease in stock amount was achieved while reducing the probability of shortages. The solution is
anticipated to display sufficient efficacy.

Going forward, by popularizing the solution we are currently developing throughout the entire food
wholesale industry, we will contribute to the reduction of food loss in the food wholesale industry.

We will also aim for distribution optimization and reducing food waste across the entire foodstuff
distribution value chain by providing solutions for food manufacturers and food retailers.

* WFP: World Food Programme
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Obtaining Real Estate Environmental Certification for Listed REIT
Management Businesses

Mitsubishi Corp. - UBS Realty Inc. (MCUBSR)

MC's subsidiary MCUBSR, through funds managed as listed real estate REIT management companies, is
promoting responses aimed at environmental considerations and reducing environmental impacts. These include
addressing environmental and energy-saving measures along with optimizing energy use for the properties it

owns.

As an overall rating for investment corporations, the GRESB (Global Sustainability Benchmark for Real Estate) has
established its position as the current global standard. GRESB’s Green Star—which highlights outstanding
participants—has been attained by the Japan Retail Fund Investment Corporation (JRF) for six years running, the
Industrial & Infrastructure Fund (IIF) for eight years running, and MCUBS MidCity Investment Corporation for five
years running. In addition, IIF has been certified from the early stages, being the first J-REIT to be chosen as a
“Sector Leader” in 2013. In the assessment for 2020, IIF was awarded the highest rank of “5 Star,” with JRF and
MMI being awarded “4 Star.” Also, in the CDP climate change program, JRF was the first J-REIT to participate in

2016, and in 2020 it was awarded a B score.

For real estate performance ratings, JRF has attained CASBEE Real Estate Assessment Certification * 1,

DBJ Green Building Certification *2, and BELS Certification *3. Furthermore, in December 2019, MMI was the
first J-REIT to obtain a CASBEE Smart Wellness Office Certification *# from the Institute for Building Environment
and Energy Conservation (IBEC).

At MCUBSR, we will continue to strive to improve the overall evaluation of investment corporations. We plan to
raise the attainment rate for external certifications for property by setting KPIs for buildings that have
environmental certification to be over 80% of buildings at JRF (total floor space) and 60% of the portfolio and

70% of logistics centers at IIF.
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Attaining Real Estate Environmental Certification for Private Fund and
Private REITs Management Businesses

Diamond Realty Management Inc. (DREAM)

DREAM, an MC subsidiary that forms and manages private real estate funds for domestic and international
investors, has formulated a Sustainability Vision (vision for 2030) to meet future stakeholder needs as a real
estate management pioneer, and to continue to be a corporation that contributes to the conservation of the
global environment and sustainable economic and social development.” DREAM is implementing sustainability
management that aims to promote a real estate management business that considers people and organizations
as well as the global environment and society.

DREAM Private REIT Inc. (DPR) has a top-class asset size in Japan focused mainly on logistics centers. For the
2020 GRESB real estate assessment, DPR was chosen as a “Sector Leader” in the Diversified, Asia, Non-listed
sector. Also, DPR has attained a Green Star for three years running and a “4 Star” rating for two years running.

For real estate performance ratings, CASBEE Real Estate Assessment Certification * 1, DBJ Green Building
Certification * 2 and BELS Certification * 3 have been attained for the 12 buildings owned by the private funds and
private REITs managed by DREAM.

By managing real estate, DREAM will continue to contribute to maximizing society's well-being in the future.

* 1 CASBEE Real Estate Assessment Certification
CASBEE (Comprehensive Assessment System for Built Environment Efficiency) is a method for evaluating and
rating buildings' environmental performance. The system comprehensively assesses buildings' environmental
performance, including aspects that reduce environmental impacts such as energy-efficiency, resource
conservation, recycling efficiency and considerations for the surrounding landscape.

* 2 DBJ Green Building Certification
DBJ Green Building, which utilizes a comprehensive scoring model developed independently by the
Development Bank of Japan Inc., is a certification that the DBJ uses to certify buildings environmentally and
socially conscious buildings (“Green Building”) based on a five-stage assessment ranking.

* 3 BELS Assessment
BELS (Building-Housing Energy-efficiency Labeling System) is a public system for assessing the energy
efficiency of non-residential buildings. It is a five-grade evaluation system for new and existing buildings
where third-party institutions assess energy-efficiency based on various criteria. It is expected that BELS, as
Japan's first public metric specialized in energy efficiency, will play a role in promoting the adequate provision
of information regarding building energy efficiency and the further improvement of energy efficiency
pertaining to non-residential buildings.

* 4 CASBEE Wellness Office Certification
The CASBEE Wellness Office Certification assesses the specifications, performance and initiatives of buildings
that support the promotion and maintenance of the building users' health and comfort. It assesses usability,
which contributes to the improvement of intellectual productivity and the safety and security of the building,
as well as factors that directly impact the health and comfort of workers inside the building.
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O Mitsubishi Corp UBS Realty Inc Green Buildings(As of December 31, 2020)

Japan Retail Fund Investment Corporation

Certifications

. Rank
received
GRESB Green Star
CDP Climate
Change B-
Program
Certifications
. Property
received
AEON Itabashi Shopping Center
AEON Naha Shopping Center
Ito-Yokado Yotsukaido
Ario Otori
CASBEE AEON MALL Kobe Kita

AEON MALL Yamato

AEON MALL Sapporo Naebo
AEON MALL Sapporo Hassamu
AEON MALL Musashi Murayama
Higashi-Totsuka Aurora City
AEON MALL Tsurumi Ryokuchi
Abiko Shopping Plaza

MARINE & WALK YOKOHAMA
mozo wonder city

Nara Family

Oyama Yuen Harvest Walk
AEON MALL Itami

Kawaramachi Opa
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Year

2015, 2016, 2017. 2018. 2019.

2020

2016, 2017, 2018. 2019. 2020

Evaluation
rank

Rank S

Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank S
Rank A
Rank A

Gross floor area

(m)

33,098.88 nihas

been certified

(Area corresponding
to ownership%),
out of the total
rentable area of
64,096.14 m and
total area of

72,737.91 m.

72,997.08
55,977.58
95,135.36
128,031.55
85,226.68
66,893.18
102,162.16
137,466.97
150,684.26
138,538.63
55,761.48
12670.93
233,606.73
115,707.41
60,788.15
144,723.12
16,515.39

Acquisition
price
(¥ million)

12,411

10,830
13,744
19,040
10,920
16,823

9,260
18,818
30,600
50,500
29,902
10,332
11,300
55,480
34,875
10,709
21,488
18,500



DBJ Green
Building
Certification

BELS

Environmental

G-Bldg. Kichijoji 02
G-Bldg. Midosuji 02
MARINE & WALK YOKOHAMA

m-city Toyonaka

KAMISHIN PLAZA

Bic Camera Tachikawa

SEIYU Hibarigaoka

pivo Izumi Chuo

La Porte Aoyama

G-Bldg. Jiyugaoka 01 (Bldg. A)
G-Bldg. Jiyugaoka 01 (Bldg. B)
DFS T GALLERIA OKINAWA
Kyoto Family

Abiko Shopping Plaza

G Building Umeda 01 (Building A)
G Building Umeda 01 (Building B)
G Building Umeda 01 (Building C)

G Building Minami Aoyama 03

KAWASAKI Le FRONT

Nara Family

mozo wonder city

Oyama Yuen Harvest Walk
GYRE
G-Bldg. Jiyugaoka 01 (Bldg. B)
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* &k
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*
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8,534.71
1,389.79
12,670.93
33,301.93
Main :
17,734.13

Annex : 253.46

Machinery
block : 39.10
Food court
building :
637.57
20,983.43
19,070.88
pivo bldg :
7,146.70
Tecc Land
bldg :
10,258.96
6,572.29
1,367.43
895.12
42,088.14
44,292.44
55,761.48
1,730.56
1,169.93
1,225.20
1423.83
Main :
88,818.38
Parking lot
tower :
5,705.63
115,707.41
Main :
229,976.30
Annex :
3,630.43

60,788.15
8,578.85
895.12

15,300
15,000
11,300

5,570

3,900

11,920
6,100

6,000

9,400

3,093

15,600
5,340
10,322

9,483

12,200

30,000

34,875

55,480

10,709
22,712
1,266
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Industrial & Infrastructure Fund Investment Corporation

Certifications

. Rank Year
received
2015, 2016. 2017. 2018. 2019.
GRESB Green Star
2020
Acquisition
Certifications Evaluation  Gross floor area cquisitl
_ Property . price
received rank (m) .
(¥ million)
IIF Fukuoka Hakozaki Logistics
Rank S 44,135.76 9,044
Center I (Existing)
IIF Nishinomiya Logistics Center
) Rank S 6,075.58 859
(Extension)
ITF Misato Logistics Center Rank S 19,019.71 3,550
IIF Shin-Kawasaki R&D Center Rank S 11,894.29 6,300
IIF Shinagawa IT Solution Center Rank S 10,479.42 7,200
IIF Hiroshima Logistics Center Rank S 22,768.24 3,540
IIF Kobe Logistics Center Rank S 39,567.74 5,193
IIF Noda Logistics Center Rank S 38,828.10 6,500
IIF Fukuoka Hakozaki Logistics
) Rank A 9,153.68 1,135
Center I (Extension)
IIF Kashiwa Logistics Center Rank A 17,379.78 1,810
CASBEE
ITF Iruma Logistics Center Rank A 17,881.65 3,184
IIF Higashi-Osaka Logistics Center Rank A 20,247.86 2,280
IIF Kyotanabe Logistics Center Rank A 33,243.99 5,730
ITF Kazo Logistics Center Rank A 17,744.41 2,361
IIF Atsugi Logistics Center II Rank A 16,470.24 2,290
IIF Yokohama Tsuzuki Logistics
Rank A 9,562.26 2,350
Center
IIF Nishinomiya Logistics Center
o Rank A 10,608.00 1,300
(Existing)
IIF Itabashi Logistics Center Rank A 5,057.68 1,717
IIF Gifu-Kakamigahara Logistics
Rank A 16,708.51 2,343
Center
IIF Koshigaya Logistics Center Rank B 9,688.47 2,000
IIF Hiroshima Logistics Center * %k Kk 22,768.24 3,540
DBJ Green IIF Kobe Logistics Center * Kk 39,567.74 5,193
Building IIF Tosu Logistics Center * %k k 13,836.97 1,570
Certification IIF Koshigaya Logistics Center * %k Kk 9,688.47 2,000
ITF Noda Logistics Center % % Kk 38,828.10 6,500
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BELS

IIF Kashiwa Logistics Center

IIF Yokohama Tsuzuki Logistics
Center

IIF Nishinomiya Logistics Center
(Extension)

IIF Hiroshima Logistics Center

IIF Hiroshima Logistics Center

IIF Haneda Airport Maintenance
Center

IIF Atsugi Logistics Center I
IIF Shinagawa IT Solution Center

MCUBS MidCity Investment Corporation

Certifications
received

GRESB

Certifications
received

CASBEE

CASBEE
Wellness Office
Evaluation
Authorization

DBJ Green
Building
Certification

Rank

Green Star

Property

G-Square Shibuya Dogenzaka

TOYOTA MOBILITY SERVICE Bldg.

Shibuya Sakuragaoka Square

G-Square Shibuya Dogenzaka

Twin 21
Kitahama MID Bldg.
Higobashi MID Bldg.
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* Kk Kk
* Kk Kk k

17,379.78
9,562.26

* k ok Kk 6,075.58

Building 1 :

22,539.51

Building 2 :

228.73

* % 4,857.73

* &k k

Maintenance
Center 1:
49,823.52

Attached Bldg.
Total : 159.81

Maintenance
Center 2 :
31,940.32

Attached Bldg.

Total : 72.16

* x 16,470.24
* x 10,479.42

*

Year

1,810
2,350

859

3,540

2,168

41,110

2,290
7,200

2015, 2016, 2017. 2018. 2019,

2020

Evaluation Gross floor area
rank (n)
Rank A 6,565.87
Rank B+ 8,123.17
Rank B+ 8,655.61
Rank B+ 6,565.87
* %k ok k 146,034.98
* %k k 14,648.13
* %k &k k 6,519.63

Acquisition
price
(¥ million)

12,220

9,200

17,130

12,220

68,700
10,800
3,000



Environmental
Kitahama MID Bldg. * %k X 14,648.13 10,800
G-Square Shibuya Dogenzaka * % 6,565.87 12,220
BELS Higobashi MID Bldg. * * 6,519.63 3,000
Shibuya Sakuragaoka Square * % 8,655.61 17,130
TOYOTA MOBILITY SERVICE Bldg. * X 8,123.17 9,200

!_-i':'f’//l -]
[mozo wonder city (Japan Retail Fund) ] / [IIF Noda Logistics Center (Industrial & (Twin 21
CASBEE. DBJ Green Building Certification Infrastructure Fund) ] / (MCuUBS
CASBEE. DBJ Green Building Certification MidCity)] /
DBJ Green
Building

Certification

Mitsubishi Corp. UBS Realty Inc. HP https://www.mc-ubs.com/index.html

Japan Metropolitan Fund Investment Corporation¢ HP https://www.jmf-reit.com/

Industrial & Infrastructure Fund Investment Corporation HP http://www.iif-reit.com/

* As of March 1, 2021, merged with the below investment corporation to become Japan
Metropolitan Fund Investment Corporation.
Japan Retail Fund Investment Corporation
MCUBS MidCity Investment Corporation
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Environmental

Diamond Realty Management Inc. Green Building
(As of the end of December 2020)

DREAM Private REIT Inc.

Certifications

i Rank Year
received
Green Star 2018. 2019. 2020
4 Star (Comparative Assessment) 2019, 2020
GRESB
Sector Leader (Diversified, Asia, Non-
. 2020
Listed Sector)
Certifications Evaluation ,
] Property Gross floor area (m)
received rank
Ichikawa Chidoricho Logics Center Rank S 66,914.18
MCUD Honmoku Rank S 66,523.47
Kobe Minato Warehouse Rank S 70,109.21
CASBEE
Daikokucho Logistics Center Rank S 89,316.19
Logistics Park Noda-Funakata Rank S 111,977.23
AEON MALL Kobe Kita Rank S 128,050.62
DBJ Green SG Realty Higashimatsuyama * %k %k k 73,902.11
Building SG Realty Toyosu L. 8. 8. 8.8 ¢ 95,539.04
Certification Kawasaki Mizue Logistics Center * K Kk 102,014.46
DPR Hiratsuka Logistics Center L. 8. 8. 8.8 ¢ 29,067.95
BELS Daikokucho Logistics Center * Kk K Kk 89,316.19
Kobe Minato Warehouse 1 8. 8.8.8 ¢ 70,109.21
MCUD Zama * %k ok k 18,487.67
WKC Specific Purpose Company
Certifications Evaluation ,
] Property Gross floor area (ni)
received rank
CASBEE Muza Kawasaki (Office Building) Rank S 114,322.47

-

¥
.

Ty

By, %
g
%

[Muza [Kobe Minato Warehouse] /CASBEE. BELS {Daikokucho Logistics
Kawasaki] /CASBEE Center] /CASBEE. BELS

Diamond Realty Management Inc. HP https://www.mc-dream.com/
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Environmental

Greenhouse Gas Emission Reduction Activities

MC has set greenhouse gas reduction targets on a consolidated basis and works with MC Group companies on
emissions reduction initiatives. Each of MC's Business Groups (including the Corporate Staff Section) establish
their own emission reduction plans utilizing EMS (Environmental Management System), thereby ensuring that
measures to reduce emissions are uniquely tailored to each business. MC will continue to confirm progress on a
regular basis, make policy improvements and share best practices.

MC, which has approximately 1,700 group companies, is working to ascertain and reduce greenhouse gas
emissions at the Group company level. Every year, each Business Group identifies priority subsidiaries and
affiliates, checks their reduction plans and follows up on their progress. In the year ended March 2021, a major
update of the environmental performance survey was conducted, expanding the survey’s scope. Through this and
other means, we are continuously striving to improve the accuracy of both qualitative and quantitative data on
greenhouse gas reduction activities and to obtain a timely understanding of the results.

MDP

MDP, one of MC’s consolidated subsidiaries, is promoting the reduction of greenhouse gases in metallurgical coal
business (BMA) in Australia together with its partner, BHP. BMA is considering various reduction initiatives such as
renewable energy procurement, methane gas reduction and diesel displacement. In 2020, BMA signed a
five-year contract to switch half of the electricity demand of the entire mine to electricity derived from low-carbon
power sources such as renewables, and plans to reduce its Scope 2 emissions of the project by about 50% by
2025. The cumulative reduction amount would be approximately 500,000 tons (MDP portion). The contract will
support the development of new solar and wind farm in Queensland as well as contribute to transition to
sustainable energy use and new job opportunities in the region.

Mitsubishi Corporation Life Sciences Limited

Mitsubishi Corporation Life Sciences (MCLS), an MC subsidiary, is contributing to society by working to achieve
sustainable development that takes the environment into account. MCLS has taken steps to reduce its
environmental impact. At its main production site, the Saiki Plant, belonging to the wholly-owned subsidiary
Kohjin Life Sciences, it has introduced an innovative method called gas turbine combined cycle, which combines
gas turbine cogeneration with existing steam turbines. This initiative received an award for excellence in the
industrial category at the Cogeneration Grand Prix in the fiscal year ended March 2021, hosted by the Advanced
Cogeneration and Energy Utilization Center. In June 2021, Kohjin Life Science's cogeneration project was
registered under the J-credit system in accordance with its implementation guidelines.

REERhH J-Credit Scheme

Major reduction activities at MC Group companies

CDP Climate Change 2020 Response
Estimated total annual

Stage of development Number of initiatives reductions in CO2 equivalent

emissions (C0O2/tons)

Under investigation 5 115,000
Scheduled for implementation 2 1,600
Implementation started

. 4 75,822
(partial)
Implementation ongoing 5 36,818
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Environmental

COLUMN

I Participation in a low-carbon society promotion campaign

We support the Ministry of the Environment's "Fun to Share" and "Cool Choice" campaigns,

promote our greenhouse gas reduction efforts, and widely disclose the details of our efforts.

COOL

Yua +o Share CHOICE

SLETLEPLY. AR~

External Collaboration

I Collaboration with Various Organizations

MC recognizes the necessity of collaborating with a wide range of stakeholders including governments, companies

and industry associations in order to achieve the transition to a low-carbon / decarbonized society.

Accordingly, MC proactively participates in @ number of initiatives with external stakeholders.

Industry Groups:

Government/
Public Office:

When assessing whether to join or continue membership with an industry group,
MC confirms whether the group’s initiatives related to climate change are
consistent with MC's Basic Policy on Climate Change. Through active participation
in the discussions of climate change working groups, with a focus on organizations
including the Japan Business Federation (Keidanren), the Japan Foreign Trade
Council and the World Business Council for Sustainable Development (WBCSD),
each of which MC is a member of, MC is promoting initiatives to contribute to the
transition to a low-carbon / decarbonized society.

MC supports initiatives that contribute to a low-carbon society such as the
expansion of renewable energy, the development and implementation of
next-generation technologies such as CCUS and hydrogen, as well as increased
disclosure of ESG information, including about climate change. MC participates in
training seminars and also engages in individual meetings and discussions on
topics related to initiatives backed by Japanese government bodies including the
Ministry of Economy, Trade and Industry and the Ministry of the Environment such
as expanding utilization of the TCFD guidelines and renewable energy usage.

MC actively participates in activities to support the response of Japanese companies
to climate change, in particular starting with the formulation of green investment
guidance as a planning committee member company of the TCFD Consortium.

CDP Climate Change 2020 Response

* Please refer to C12.3
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Responding to CDP

MC actively disseminates information regarding its measures related climate change to its various stakeholders
around the world. MC engages with CDP, an NGO which holds the world’s largest database of corporate
disclosures on climate change initiatives, and since the fiscal year ended March 2004, MC has responded to the
CDP Climate Change Questionnaire, which is used for evaluating the climate change management of companies.
For further information, refer to MC’s CDP Climate Change 2020 Response.

CDP Climate Change 2020 Response

Performance

I Environmental Performance (non-consolidated)

2017.3 2018.3 2019.3 2020.3 2021.3
i *x1%2
CO2 Emissions 18.8 16.5 11.8 11.1 9.3*
(Unit: thousand t-CO2)
. ) it
Energy Consumption ™ (Unit: 346,170 305,339 221,302 207,159 177,178*
GJ)
Electricity Consumption (Unit: N
28,682 24,724 16,567 15,566 13,067
MWh)
CO2 Emissions from Logistics N
57 50 45 40 26

*3 (Unit: thousand t-CO2)

Scope of Aggregation (non-consolidated):
e CO2 emissions, energy consumption, electricity consumption and CO2 emissions from logistics: Head Office,
domestic branches and offices, training centers and other facilities
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I Environmental Performance (consolidated)

2017.3 2018.3 2019.3 2020.3 2021.3

CO2 Emissions *1*2 (Unit:
thousand t-CO2e)

9,788 7,963 7,642 9,437 9,185 "

CO2 emissions per total
assets * 1*2*4 (Unit: million 0.79 0.62 0.57 0.68 0.64
t-CO2e/trillion yen)
Scope 1
emissions
(excluding 6.5
gases)* 1*2 4,639 4,472 4,195 6,006 5,925 "
(Unit:
thousand t-
CO2)
Scope 1

emissions (6.5
Components

gases only) *1 .
1,322 997 967 878 848
*2 (Unit:
thousand t-
CO2e)
Scope 2
emissions ¥ 1*2
(Unit: 3,827 2,494 2,480 2,553 2,411"
thousand t-
CO2)
Energy Consumption (Unit:

GJ)*1*2

*

92,607,818 70,649,565 71,669,148 106,075,971 103,990,961

Electricity Consumption (Unit:

5,271,214 4,266,241 4,268,734 4,399,057 4,165,874 "
MWh) *x1%2

97



Environmental

Scope 1 Emissions Data for Greenhouse Gases (6.5 gases) *1*2

other than CO: from Energy Sources from Business Activities

(Unit: thousand t-CO2e)

2017.3 2018.3 2019.3 2020.3 2021.3
Total amount 1,553 997 967 878 848
Carbon dioxide N
53 55 47 8 8
(C02)
Methane N
1,500 942 920 870 840
(CH4)
Dinitrogen
monoxide 0.1 0.008 0.01 0.3 04"
(N20)
Hydrofluorocar N
0 0 0 0 0
Components  bons (HFCs)
Perfluorocarbo .
0 0 0 0 0
ns (PFCs)
Sulphur
hexafluoride 0 0 0 0 0~
(SFe)
Nitrogen
trifluoride N/A N/A N/A N/A N/A
(NF3)
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I Emissions by Segment

(Unit: thousand t-CO2e)

2017.3 2018.3 2019.3 2020.3 2021.3

Natural Gas Group 358 260 263 245 350
Industrial Materials Group 95 128 130 149 125
Petroleum & Chemicals

) 383 368 223 165 123
Solution Group
Mineral Resources Group 5,071 2,889 2,940 2,872 2,782
Industrial Infrastructure

13 14 14 83 86

Group
Automotive & Mobility Group 16 17 16 20 15
Food Industry Group 1,106 1,107 1,160 1,195 1,135
Consumer Industry Group 1,299 1,355 1,392 1,523 1,442
Power Solution Group 1,624 1,762 1,486 3,168 3,111
Urban Development Group 48 48 7 6 5
Corporate Staff Section 19 17 12 11 9

Scope of Aggregation (consolidated)

¢ CO2 emissions, emissions of 6.5 gases, energy consumption, electricity consumption: parent company and

consolidated subsidiaries

* 1 Effective from the fiscal year ended March 31, 2017, emissions from projects with high communality, including
power generation and heat generation (utility business), as well as joint operations (jointly managed
projects), were included in the calculations. Furthermore, while emissions from franchises are generally not
included in Scope 1 and 2 emissions, MC includes such emissions in cases where it is deemed appropriate for
such emissions to be managed as part of MC’s emissions, taking into account the relationship with the
relevant company. While the results for the fiscal year ended March 31, 2021 were being compiled, the
environmental data for the previous fiscal years was also adjusted.

* 2 The following metrics were adopted as the basis for calculating greenhouse gas emissions.
e Direct CO2 emissions from fuel consumption
The Greenhouse Gas Protocol (GHG Protocol) “Emission Factors from Cross Sector Tools (Mar 2017)”
(WRI/WBCSD)
e Emissions of greenhouse gases from business activities other than CO2 from energy sources (6.5 gases)
Greenhouse Gas Emission Calculation and Reporting Manual (Version 4.2) (July 2016, Ministry of the
Environment and Ministry of Economy, Trade and Industry)
¢ Indirect CO2 emissions from electricity consumption, etc.
Emissions coefficients by country for the fiscal year ended March 2015 from IEA CO2 Emissions from Fuel
Combustion (2016 edition)

* 3 Data collected in compliance with the Act on the Rational Use of Energy in Japan. Logistics figures cover
domestic (Japan) transport where MC is the cargo owner.

*4 MC adopted a policy which aims to reduce greenhouse gas (GHG) emissions per total assets by 25%
compared to fiscal year ended March 2017 levels by 2030. The total assets used for this target represent the
numerical values within the emissions reporting calculation range, which differ from the total assets reported
in MC's financial reports.
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I Independent Practitioner’s Assurance

ESG Data marked with a star ( +) for the year ended March 2021 has received independent practitioner’s
assurance from Deloitte Tohmatsu Sustainability Co., Ltd.

Independent Practitioner’s Assurance Report
Additional Reference Data

I Equity Share of Oil and Gas Upstream Production

MC'’s equity share of oil and gas upstream production is as shown below. Burning natural gas results in relatively
lower GHG emissions compared to other fossil fuels, and demand for natural gas is forecast to continue to
increase in line with the transition to a low-carbon society. Accordingly, MC has positioned natural gas as a core
business. Currently, natural gas accounts for approximately 80% of MC's equity share of oil and gas production.

O Equity Share of Oil and Gas Upstream Production (Annual Average)*1

(1,000 barrels per day)

250 241 244

217
200

169 170
148
150
100
50
0

201212 2013.12 2014.12 2015.12 2016.12 2017.12 2018.12 2019.12 202012
I Matural gas  mmm Crude oll and condensate
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O MC’s Reserves (2P*3)

(100 million barrels per day)
(As of the end of December 2020)

A total of 1.67 billion barrels® #2

16.7
261

I Naturalgas @ Crude oll and condensate

* 1 Includes oil equivalent and consolidated subsidiaries and equity-method affiliates
* 2 Participating interest equivalent. Includes reserves based on original standards set by MC

* 3 Confirmed reserves + estimated reserves

Involvement in LNG Projects

O Existing Projects in Production

Annual Production

Project peginning Capacity B Sell Shareholdi MC's pusiness
rojec uyer eller areholdin F—
. o (Million Ton) M ) Participation Contribution
Productio
roduction Total MC's share *4
Brunei Gov.
JERA, Tokyo .
) Brunei (50%),
Brunei 1972 7.2 1.8 25% Gas, Osaka 1969 B G D
LNG Shell(25%),
Gas, etc.
MC(25%)
) JERA, Tokyo  Petronas(90%),
Malaysia I . Malaysia B
(Satu) 1983 8.4 0.42 5% Gas, Saibu Sarawak Gov. 1978
atu LNG
Gas, etc. (5%), MC(5%)
Tohoku Elec.,
Tokyo Gas,
) Shizuoka Gas, Petronas(80%),
Malaysia Sendai Ci Malavsi
1 1995 96 096 109 >cndai ity alaysia Sarawak Gov. 1992 A[B]
(Dua) Gas Authority, LNG (10%),
ENEOS MC(10%)
Holdings, CPC,
etc.
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Malaysia
I1I 2003 7.7 0.31 4%
(Tiga)
North
West 1989 16.9 1.41 8.33%
Shelf
Oman 2000 7.1 0.20 2.77%
Qalhat 2005 3.3 0.133 4%

Oil: 2008
Russia (year-
Sakhalin round 9.6 096 10%
II production),

LNG:2009

Tohoku Elec.,
Tokyo Gas,
Osaka Gas,
Toho

Gas, JAPEX,
Korea Gas,
Shanghai LNG,
etc.

Tohoku Elec.,
JERA, Tokyo
Gas, Shizuoka
Gas., Toho
Gas, Kansai

Malaysia
LNG
Tiga

Elec., Osaka
NWS
Gas, Chugoku
Elec., Kyushu
Elec.,
Guandong
Dapeng LNG,
etc.

Osaka Gas,
Oman
LNG

Korea Gas,
Itochu Corp.,
BP, etc.

Osaka Gas,
MC, Union
Fenosa Gas,

Qalhat
LNG
etc.

JERA, Tokyo
Gas, Kyushu
Elec., Toho
Gas,
Hiroshima
Gas, Tohoku
Elec., Saibu
Gas, Osaka

Sakhalin
Energy

Gas, Korea
Gas, Shell,
Gazprom, etc.
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Petronas(60%),
Sarawak Gov.
(25%), IXTG
Holdings(10%),
DGN (MC/
JAPEX
=80:20)(5%)

A]B]

2000

Shell, BP, BHP,
Chevron,
Woodside,
MIMI
[MC/Mitsui &
Co.=50:50],
1/6
respectively

AlB]

1985

Oman Gov.

(51%),

Shell(30%),

TotaIE5.54‘)%:), 1993 E
MC(2.77%),
etc.

Oman Gov.
(46.8%),
Oman
LNG(36.6%),
Union Fenosa
Gas(7.4%),
Osaka
Gas(3%),
MC(3%), etc.

2006 B

Gazprom(50%
+1share),
Shell(27.5%-1
share), Mitsui
& Co0.(12.5%),
MC(10%)

1994 *
* PSA

execution

A]B]



Indonesia
Tangguh

Indonesia
Donggi -
Senoro

Wheatstone

Environmental

7.6

2015 2.0

2017 8.9

S
0.75 9.92%

Tohoku Elec.,
Kansai Elec.,
K E&S,
POSCO, Fujian
LNG, Sempra
Energy, etc.

JERA, Korea

0.9 44.9% Gas, Kyushu

Elec., etc.

Chevron,
KUFPEC,

0.28 3.17% Woodside,

Kyushu Elec.,
PEW, etc.
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Tangguh

PT.
Donggi-
Senoro

LNG

Equity
Lifting

Model *1

BP(40.2%),
MI Berau
[MC/Inpex
Corporation
56:44]
(16.3%), KG
Berau
Petroleum
[MIBJ
(MC/Inpex
Corporation
56:44) 16.5%,
Mitsui & Co.
20.1%, JX
Nippon Oil &
Gas Exploration

A]B]

2001%*3

Corporation
14.2%, Japan
Oil, Gas and
Metals National
Corporation
49.2%]
(8.6%), etc*2

Sulawesi LNG
Development
Limited

[MC/ Korea
Gas=75:25]
(59.9%), PT
Pertamina Hulu
Energi(29%),
PT Medco LNG
Indonesia
(11.1 %)

A]B]

2007

Chevron
(64.136%),
KUFPEC
(13.4%),
Woodside
(13 %),
Kyushu Elec.
(1.464%),
PEW(8%; of
which MC
holds 39.7%)

2012

AlB]
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MC, Mitsui &
%5 wa 33:3%
Cameron = 2019 12.0 4.0 +4 CO-, Total
(Toller)
Total 88.3 8.12

Sempra

Energy(50.2%),

Japan LNG
Equi Investment
., [MC/NYK=70: 2012 B B D |
Lifting = 351(16.6%)

Mitsui & Co.

(16.6%),

Total(16.6%)

*1 LNG is procured and sold by each company according to the ratio of interest / equity in the liquefaction

contract.

* 2 The quantity of liquefaction that MC outsources to Cameron LNG.
* 3 The first train began production in May 2019, the second in December 2019 and the third in May 2020.

(O Projects under Construction

Annual Production

i Beglnfnlng Capacity :
rojec uver
! © (Million Ton) L4

Production
Total MC's share
Indonesia .
PLN, Kansai
Tangguh 2022 3.8 0.38 9.92% |
ec.
(Expansion)
Shell,
LNG Mid Petronas,
14.0 2.1 b _
Canada 2020’s PetroChina,
MC, Korea Gas
Total 17.8 2.48

MC’s Business
Seller Shareholdin ibuti
g Participation Contribution
*4
Same as Same as
Tangguh ﬂ
above above
Shell(40%),
Petronas(25%),
Equity petroChina
2010 HAATD

Lifting™* (15 %),
MC(15%),
Korea Gas(5%)

* 4 Business Contribution: Investment in exploration & development (upstream), E Investment in

liquefaction plant,
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Cogeneration Projects

(As of September 30, 2020)

Net equity basis

Country Power plant Fuel
(Net, 10,000kW)
Japan MCKB Energy Services Gas. Biogas 3.2
Japan MC Kawajiri Energy Services Gas 3.8
Japan MC Shiohama Energy Services Gas. Coal 9.8
Japan MCJ Energy Services Gas 2.2
) ) ] Biomass exclusive

Japan Gonoike Bioenergy Services . 1.1

combustion

. Coal. Biomass mixed

Japan MCM Energy Services ) 5.2

combustion
Japan MC Hokuetsu Energy Services Gas 2.0
Japan Mizushima Energy Center Coal 5.6

Gas-Fired Projects

(As of September 30, 2020)

Net equity basis

Country Power plant

(Net, 10,000kW)
USA Frontier 23.2
USA Gateway 23.5
USA Georgia 28.4
USA Alabama I 29.8
USA Wildflower/Indigo 13.9
USA Wildflower/Larkspur 9.3
USA Mariposa 20.0
USA Sentinel 40.0
USA CPV Valley 36.0
USA Westmoreland 35.3
Mexico Tuxpan II 24.8
Mexico Tuxpan V 24.8
The Netherlands Gas generation owned by ENECO 75.4
Jordan IPP-3 20.1
Qatar Facility D 50.4
Philippines Ilijan 26.5
Thailand Gas generation owned by EGCO 19.8
Japan Naoetsu Energy Center 10.7
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Coal-fired Power Businesses
(As of September 30, 2020)
Country Power Plant Fuel Net equity basis
(Net, 10,000kW)

Coal-fired power projects owned

Thailand Coal 8.9
by EGCO
Taiwan Ho-Ping Coal 26.4
Japan Suzukawa Energy Center Coal 7.8
Ni P Ishi ki E Coal
ippon Paper Ishinomaki Ener:
Japan PP P i Biomass Co- 4.4
Center .
generation
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Environmental Management

Policy Activity Plans and Targets Structure Initiatives

Relevant Data

MC considers addressing sustainability challenges as one of its most important management issues. We have
therefore been actively engaged in promoting a range of initiatives towards preserving the global environment
through every aspect of our business. The cornerstone of these activities is our Environmental Charter, which was
established in 1996. The charter clearly outlines our fundamental stance regarding environmental issues to all of
our stakeholders. Based on this charter, MC conducts a variety of activities and strives to create and increase
environmental value. The charter has been revised as necessary in order to reflect the fact that environmental
issues and awareness are constantly evolving.

MC has established environmental management systems (EMS) that are compliant with ISO 14001, with the
President & CEO serving as the chief officer in charge of EMS. In keeping with the spirit of the Environmental
Charter, MC is advancing EMS activities based on its Environmental Policy.

Specifically, by having the President & CEO manage the targets set the previous fiscal year for both business and
office activities, determine policies for the next year and establish systems for internal deployment, we are
striving to continuously enhance and improve our EMS in harmony with our business activities. We will continue
to seek out truly effective initiatives that contribute to our company’s sustainable growth.

MC’s Environmental Policy

MC has established environmental management systems (EMS) based upon its Environmental Charter.
By disseminating the Environmental Policy set each year by the President & CEO and promoting
awareness throughout MC, MC aims to preserve the global environment and work towards the
realization of a sustainable society through its business activities.

[2021 Environmental Policy]

Compliance with Environmental Laws and Standards
We will uphold environmental laws and standards in addition to our own environmental commitments.
H Efforts to Improve the Environment

(1) We will make efforts to reduce our greenhouse gas emissions in order to address climate change.
(2) We will make efforts to reduce resource and energy consumption.
(3) We recognize the importance of biodiversity and will pay close attention to our impact on the

natural environment.
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H Continuous Improvement of our EMS
We will strive for continuous utilization and improvement to our EMS in line with our business activities.
n Disclosure of our Environmental Policy

We will ensure that our Environmental Policy is conveyed to all of our employees, and we will promote
understanding through training and dissemination efforts. We will also publicly disclose our
Environmental Policy.

Activity Plans and Targets

Under its environmental management systems (EMS), MC sets targets for both business activities and office
activities, and works to reduce its environmental impact in each of these areas.

(O Business Activities

The MC Group has set a target to reduce its greenhouse gas (GHG) emissions per total assets by 25% by 2030
compared to year ended March 2017 levels. Initiatives with target subsidiaries to reduce emissions accordingly
were also initiated.

(O Office Activities

MC is working to minimize the environmental impact of its office operations on a non-consolidated basis through
reductions in electricity consumption, paper consumption, and waste production.

Reductions of Electricity and Paper Consumption

At its Head Offices, MC targets a reduction of 1% compared to the previous fiscal year. Individual targets and
reduction measures are implemented at each branch and other offices in Japan. Although the impact of
COVID-19 meant that it was not possible to set quantitative targets for the fiscal year ended March 2021, we
made efforts to accurately measure our performance and implement reductions by extending telecommuting,
achieving significant reductions.

Reduction of Waste Production

MC aims to reduce waste production at its Head Offices by 1% compared to the previous fiscal year in principle,
and will revise this target based on conditions of the previous fiscal year.

Although the impact of COVID-19 meant that it was not possible to set quantitative targets for the fiscal year
ended March 2021, we made efforts to accurately measure our performance and implement reductions by
extending telecommuting, achieving significant reductions. Numerical targets are not set for branches and other
offices in Japan due to their status as tenants, and thus waste reduction and sorting for disposal are carried out
according to the requirements of each building.

Paper consumption, water discharge, waste production, and recycling volume in the fiscal year
ended March 2020 (numerical data)
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At MC, environmental management systems (EMS) are managed by the General Manager of the Corporate

Sustainability & CSR Dept., who serves as the Environmental Manager, with the President & CEO of MC serving as
the chief officer in charge of EMS. MC encourages the participation of all employees in implementing EMS in
cooper- ation with the Group Chief Sustainability Officer of each business group (EMS Promotion Officers in
Japan), along with Group EMS Managers and other personnel.

I Environmental Management Systems (EMS) Promotion Framework

_ Corporate Administration Dept. e
(MCF) EMS Promotion Officers 1 MC Facilties Co., Ltd. (MCFa) |
Departments
| Corporate Staff Section — — -
Chief Sustalnabillty Officer Mitsubishi Corporation Financial & Management Services (Japan) Lid.
MC Communications Inc. |
President and CEO
| Natural Gas Group Departments |
Chief Sustainability Officer Shizoks Office |
| Industrial Materials Group [
Corporate Functional Officer, Group Chief Sustainability Officer Departments |
Corporate Sustainability & CSR
| Petroleum & Chemicals Group [
) Group Chief Sustainability Departments I
Environmental Auditor
| Mineral Resources Group
Group Chief Sustainability Officer Departments |
Environmental Manager ~— ———
| Industrial Infrastructure Group [
Group Chief Sustainability Officer Departments l
| Automotive & Mobility Group
Group Chief Sustainability Officer Departments |
EMS Secretariat
(Corporate Sustainability Dept.) | Food Industry Group [
Group Chief Sustainability Officer Departments |
| Consumer Industry Group
Group Chief Sustainability Departments I
EMS Promotion Committee P P —
(Group EMS Managers/ | Power olution Group
EMS Slijpport Memgbers} Group Chief Sustainability Departments l
| Urban Development Group
Group Chief Sustainability Officer | Departments !
Hokkaido Branch |—| Departmants
Tohoku Branch —1 Departments
Departments
Chubu Branch
) Hokuriku Branch
| Domestic Group

EMS Promotion Officer

Departments
Kansai Branch -
Shikoku Branch

Chugoku Branch Departments

[T Il

Kyushu Branch

—
| [1 Departments

Naha Branch

As of March 1 2021
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Status of ISO 14001 Acquisition

In 1998, MC acquired ISO 14001 certification at its Head Offices. In 1999, the following year, domestic branches
were also added to the scope of certification. Individual group companies also comply with ISO 14001 depending
on their individual status.

* Certified sites (ISO 14001-certified sites):
e Seven domestic sites (Head Offices, Hokkaido Branch, Tohoku Branch, Chubu Branch, Kansai Branch,

Chugoku Branch, Kyushu Branch)

e Three affiliated companies (Mitsubishi Corporation Financial & Management Services (Japan) Ltd.,
MC Facilities Co., Ltd., MC Communications Inc.)

* Ratio of ISO 14001-certified sites: 100%

* Scope of registration: Commodity trading and business investment activities

O Main MC Group Companies with ISO 14001 Certification

Business Group

Natural Gas Group

Industrial Materials Group

Petroleum & Chemicals Group

Name of Company

FAIRFIELD ENERGY LTD

BRUNEI LNG SENDIRIAN BERHAD

TOMORI E&P LIMITED

PT Donggi Senoro LNG

MI BERAU B.V.

MC Zhenjiang Anode Solutions
Co., Ltd.

NIPPON ELECTRODE
COMPANY,LTD.

Metal One Corporation
Amfine Chemical Corporation
UBE-MC Hydrogen Peroxide Ltd

SHIN SANSO KAGAKU CO.

Tosoh Hellas A. I. C

Cape Flattery Silica Mines Pty.,
Ltd.

ELG Carbon Fibre Ltd.

Mitsubishi Shoji Chemical
Corporation

110

Business Activities
Plug and abandonment, and

decommissioning of upstream
cru de oil assets

Natural gas liquefaction and
LNG sales

Natural gas development,
production, and sales

Natural gas liquefaction and
LNG sales

Natural gas development,
production, liquefaction, and
LNG sales

Production and sale of anodes
for aluminum smelting

Production and sales of various
carbon products

Steel products business

Manufacturing of stabilizers
and additives for plastics

Hydrogen peroxide business

Hydrogen peroxide, high
quality urea water business

Manufacturing of manganese
dioxide

Silica sand business

Carbon fiber recycling business

Marketing of solvents, paints,
coating resins and silicones
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Petroleum & Chemicals Group

Mineral Resources Group

Industrial Infrastructure Group

Mitsubishi Corporation Plastics
Ltd.

Chuo Kagaku Co., Ltd.

MC Ferticom Co., Ltd.
Meiwa Corporation
Chuo Kasei Co., Ltd.

KOHJIN Film & Chemicals Co.,
Ltd.

P.T.KANSAI PAINT INDONESIA

EXPORTADORA DE SAL, S. A.
de C. V.

Mitsubishi Corporation RtM
Japan Ltd.

Qingdao Toyo Heat-Exchanger
Co., Ltd.

Mozal S.A.

Anglo American Sur S.A.

Compania Minera Del Pacifico
S.A.

Chiyoda Corporation

Mitsubishi Heavy Industries
Compressor International
Corporation

Nikken Corporation

NIKKEN SANGYO

Nikken Real Estate Ltd.

NSSERVICE

Mitsubishi Corporation Technos

MITSUBISHI ELECTRIC DE
COLOMBIA LTDA

Korea Mitsubishi Elevator Co., Ltd.
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Marketing of synthetic resin
raw materials and products

Manufacturing of plastic food
containers

Manufacturing of fertilizers
Trading company

Marketing of chemical products
Manufacturing and sales of film

Automobile paint production
and sales

Salt business

Mineral resources trading
company for Japanese customers

Manufacturing and marketing of
heat exchangers for automobiles

Smelting and sales of aluminum

Mining, processing and sales of
iron ore

Mining, processing and sales of
iron ore

Plant engineering business
Design, production, packaging,
servicing and repair of
turbomachinery parts and products

Construction Equipment & Rental
Business

Real estate leasing
Information media sales, insurance
agency business, manufact uring

and sales of dry toilets, and
construction equipment

Various insurance including auto

insurance and property insurance

Sales of machine tools and
industrial machinery
Elevator business (sales and
maintenance)

Elevator business (sales and
maintenance)
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Industrial Infrastructure Group

Automotive & Mobility Group

Food Industry Group

MITSUBISHI ELEVATOR
(SINGAPORE) PTE. LTD.

MITSUBISHI ELEVATOR
(THAILAND) CO.,LTD.

Mitsubishi Electric Hong Kong
Co., Ltd.

ALSOK Soei Co., Ltd.

PT Mitsubishi Motors Krama
Yudha Indonesia

GAC Mitsubishi Motors Co., Ltd.

P.T. KRAMA YUDHA TIGA
BERLIAN MOTORS

Mitsubishi Motors Corporation

Aji Japan Co., Ltd.

Ajiryo Food Technology Co., Ltd.

Kanmon Sugar Manufacturing
Co., Ltd.

Salad Club Co., Ltd.

Japan Farm Co., Ltd.

Nihon Shokuhin Kako Co., Ltd.

Nitto Fuji Flour Milling Co., Ltd.
AGREX INC.
Cermaq Group AS

DECCAN FINE CHEMICALS
(INDIA) PRIVATE LI

NITTO—FUJI INTERNATIONAL
VIETNAM CO.,LTD

OLAM INTERNATIONAL LIMITED

Princes Limited
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Elevator business (sales and
maintenance)

Elevator business (sales and
maintenance)

Elevator business (sales and
maintenance)

Facility management business
Automobile manufacturing

Assembly, import and sales of
automobiles

Import and sales of automobiles

Manufacturing and sales of
automobiles and automobile parts

Manufacturing and sales of
food ingredients and seasoning
preparations

Manufacturing and sales of
seasoning ingredients
Manufacturing and processing
of sugar and byproducts
Manufacturing and sales of
packaged salads
Poultry/swine breeding and
processing, and development,
manufacture, and sale of

processed food products

Manufacturing of corn starch
and related processed products

Flour miller
Grain storage and sales
Salmon farming business

Contracted manufacturing of
agrochemical intermediates
and active ingredients

Manufacturing and sales of
mixed flour

Production, collection, processing,
trade, and portoperations for
agricultural products

Food and beverage
manufacturing
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Food Industry Group

Consumer Industry Group

Power Solution Group

Urban Development Group

Corporate Staff Section

PT. FERMENTECH INDONESIA

PT.SORINI TOWA BERLIAN
CORPORINDO

Mitsubishi Shoji Packaging
Corporation

Mitsubishi Shokuhin Co., Ltd.

Kanro Inc.

Mitsubishi Corporation LT, Inc.

Toyo Tire Corporation

Lithium Energy Japan

MCM Energy Service Co., Ltd.

GS BATTERY VIETNAM CO., LTD.

DIAMOND GENERATING
EUROPE LIMITED

Swing Corporation

Metito Holdings Limited

Mitsubishi UF] Lease & Finance
Company Limited

Mitsubishi Corporation Financial
& Management Services
(Japan) Ltd.

MC Facilities Co., Ltd.
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Manufacturing and sales of
ingredients for foods and
seasonings

Manufacturing and sales of
sweeteners

Marketing of packaging
materials, packaging related
machines, paper, paperboard
and corruga ted container
board, as well as import,
export, and internation al trade
of paper and paperboard

Domestic and international
wholesale and distribution of
processed foods, frozen and
chilled foods, alcoholic
beverages and confectionaries

Manufature and sale of
confections and food

International integrated
transport logistics, warehousing

Tire Business, Automotive
Parts (Business)

Lithium-ion battery
manufacturing and sales

Electric heat supply business

Manufacture and sale of lead-
acid batteries for automobiles,
motorcycles, and industrial use

Development, management
and operation of power
generatio n assets in Europe

Water business
Water management solutions

Various types of leasing,
installment sales, and other
financial services

Financial, accounting, and
inspection services, corporate
finance and management
consulting services

Facility management for
buildings and offices, and
general business support
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Environmental Audits

MC conducts internal environmental audits every year in accordance with ISO 14001. Audits are conducted by
forming audit teams comprised of members of the Corporate Sustainability Dept. The audit teams confirm
whether EMS is being effectively implemented in each business group. The audit teams report their findings to
the President & CEO, who serves as the chief officer in charge of EMS.

Environmental Communications

When MC is requested by customers or other external stakeholders to provide environmental information,
MC discloses this information by following the processes stipulated by the ISO 14001 standards. This
information includes questionnaire responses and certified copies of documentation associated with the ISO
certification process. In the fiscal year ended March 2020, MC responded to 32 questionnaires and provided
12 certified copies of its ISO documentation.
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I Environmental Education

With regard to EMS promotion, MC strives to improve awareness and impart specialized knowledge through
overall briefings on EMS, internal environmental audits, environmental laws and regulations and related matters.
These briefings are organized by the EMS Promotion Committee, which is comprised of Group EMS Support
Members from each internal department and business group. Furthermore, in the fiscal year ended March 2020,
MC held seminars on topics including the ISO 14001 standards. When compliance with revised environmental

laws and regulations requires new measures, MC holds seminars to disseminate the information throughout MC.

Procurement of CO:-free electricity for the Head Office
Building

As part of efforts to contribute to “Transitioning to a Low-carbon Society”, one of MC’s Key Sustainability Issues,
MC has switched to green power for the electricity procured for its Head Office building (the Mitsubishi Shoji
Building). CO2-free electricity with environmental value (tracked non-Fossil Fuel Energy Certificates * 1) is
generated at a solar power plant invested in and operated by Mitsubishi Corporation Energy Solutions Ltd., which
is engaged in the power generation business, and procured through MC Retail Energy Co., Ltd., which is engaged
in the power retailing business. As such, electricity demand in the Mitsubishi Shoji Building is covered by
renewable energy sources that also meet the requirements of RE100*2. From power generation to retail, MC
Group companies work together to supply, procure and use renewable energy, creating environmental value by
leveraging the MC Group’s comprehensive capabilities in the power value chain.

* 1 Non-Fossil Fuel Energy Certificates certify the environmental value of electricity as being generated from
non-fossil fuel energy sources, such as renewable energy sources, under the Act on the Promotion of Use of
Non-fossil Energy Sources and Effective Use of Fossil Energy Materials by Energy Suppliers.

* 2 An international initiative that aims for 100% of the energy used in business operations to be procured from
renewable sources.
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Relevant Data

I Number of Environmental Reports and Corrective Measures

In the implementation of EMS, a system has been established for reporting and correcting matters relating to
infringements of laws and ordinances as well as guidance from authorities. The incidents are shared throughout
MC and measures are taken to prevent recurrences.

O Number of Environmental Reports and Corrective Measures

2019.3 2020.3 2021.3
Number of reports 1 0 2
Number of corrective
1 0 2
measures
(Including matters re
sulting in fines, penalt 0 0 0

ies, etc.)

A reporting system which uses a compliance hotline has been instituted to appropriately respond to accidents
and disasters when they occur and to promptly implement measures to prevent recurrence. The system covers
not only MC but group companies as well. Going forward, MC will continue to promote EMS as well as measures
to address environmental contamination such as oil pollution. Concurrently, in the event of an environmental
incident, MC will promptly report the incident to the relevant parties and investigate the causes, along with
considering appropriate remedial measures and preventive measures. In doing so, MC will rigorously implement
measures to prevent a recurrence of the incident.

Compliance System Diagram
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Costs Related to Pollution, Waste Production and the Use

of Raw Materials

O Environmental Conservation Costs

2018.3 2019.3 2020.3

Category
Investment Cost Investment Cost Investment Cost

Global environ
mental conserv. ¥97,100,000 0 ¥60,000,000 0 ¥485,000,000 ¥14,152,000
ation cost
Resource recyc

0 ¥10,168,000 0 ¥11,464,000 ¥0  ¥11,426,000
ling cost ™
Total ¥97,100,000 ¥10,168,000 ¥60,000,000 ¥11,464,000 ¥485,000,000 ¥25,578,000

* Qutsourcing expenses for waste treatment and recycling-related services

Scope of aggregation and basis for calculation:
e Aggregated for Head Offices

e Aggregated based on the Ministry of the Environment “Environmental Accounting Guidelines 2005”

Environmental Conservation and Economic Impacts of Waste Production

and Consumption of Electricity, Paper, and Water

2018.3 2019.3 2020.3
Waste
. 565.5 tons  ¥10,168,000 600.3 tons  ¥11,464,000 506.3 tons  ¥11,426,000
Production
Electricity 4,640,000 4,540,000 4,230,000
) ¥102,199,000 ¥102,284,000 ¥100,975,000
Consumption kWh kWh kWh
Paper 48,050,000 43,680,000 35,930,000
) ¥27,064,000 ¥24,971,000 ¥20,952,000
Consumption sheets sheets sheets
Water
Consumption
40 ¥32,740,000 42 ¥33,845,000 38  ¥31,247,000

(amount in
thousand m)

Scope of aggregation:
e Waste Production, Electricity Consumption, Paper Consumption: Head Office, etc.

e Water Consumption:Mitsubishi Shoji Building, Marunouchi Park Building, and certain other offices in Tokyo

Calculation standard for environmental conservation and economic impacts :

e Aggregated based on the Ministry of the Environment “Environmental Accounting Guidelines 2005”
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Water Resources

Policy Targets Structure Initiatives External Collaboration

Performance -~

Water is essential for human activity, circulating around the planet while changing to and from solid, liquid and
gaseous states. 70% of the Earth’s surface is covered with water, and of that amount, 97.5% is salt water.

The remaining 2.5% is fresh water which supports human activity, including business activities. However, about
three-quarters of that remaining fresh water exists in a frozen state such as within glaciers. Therefore, the
amount of freshwater that is actually available for human use accounts for not even 1% of the Earth’s total
amount of water. Under the United Nations’ Sustainable Development Goals (SDGs), the world is striving to
secure access to safe drinking water for all people, and through business activities and other economic initiatives,
each country is also working to achieve more prosperous livelihoods, including access to water. Since economic
scale and water consumption are closely correlated, companies must use water, one of the Earth’s precious
natural resources, in an efficient and appropriate manner while also aiming to solve challenges related to water
issues through their businesses.

MC has clarified its intention to promote the “sustainable use of natural resources including water” in its
Environmental Charter, which was first established in 1996 and later revised in 2017. The MC Group, which

engages in a wide range of businesses worldwide, recognizes water as an essential element for its business
activities and places critical importance on the sustainable use of water in all of its operations. In particular,

MC identifies relevant risks and opportunities in a timely manner and, with the goal of achieving the sustainable
use of water, establishes appropriate water consumption, recycling and reuse rates throughout its operations
and makes efforts to improve use efficiency and reduce consumption. Furthermore, MC will contribute to the
resolution of global water issues by establishing water infrastructure businesses and developing comprehensive

water operations that contribute to solving water issues.

Aiming to reduce the consumption of limited water resources, for the fiscal year ended March 2022, MC has set a
target to reduce water consumption at its Head Office compared to the consumption in the previous year. MC also
conducts a sustainability survey which aims to track the withdrawals, discharges and recycling of water for the
total operations of its portfolio investment companies. In addition to achieving a 100% response rate for this
survey, MC is conducting an analysis of individual increases and decreases of the various surveyed items.
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Akira Murakoshi (Member of the Board, Executive Vice President, Corporate
Officer in Charge Functional Officer, CDO, CAO, Corporate Communications, Corporate
Sustainability & CSR)

Deliberative Body
(A subcommittee under Sustainability & CSR Committee

the Executive Important matters related to water resources deliberated by the Sustainability
Committee, a & CSR Committee are formally approved by the Executive Committee and put
management decision forward or reported to the Board of Directors based on prescribed standards.

making body)
Department in Charge Corporate Sustainability & CSR Dept.

Diagram of the Sustainability Promotion Framework

I Risk Management

When reviewing and making decisions on loan and investment proposals, MC conducts a comprehensive
screening process which considers not only economic aspects, but ESG factors as well. From a water resources
perspective, MC has set up a screening process for decision-making that first confirms compliance with
environmental regulations related to such factors as water discharge and withdrawals (confirmation of regulatory
risks), as well as the impact of water withdrawals on surrounding communities and local society, and the impact
of climate change on the fresh water environment (confirmation of physical risks). For this screening process,
particularly for businesses in areas considered to have high levels of water stress, MC utilizes the World Resource
Institute (WRI) ‘s Aqueduct tool in order to incorporate external perspectives. Besides screening new investment
and exit proposals, MC also strives to make improvements to existing business investments by monitoring their
management practices.
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I Initiatives to Maximize Water Efficiency

(O Los Bronces Copper Mine

MC is involved in the copper mining business in countries such as Chile and Peru. Since copper mining requires
large amounts of water, MC encourages the introduction of technologies to maximize the water efficiency of each
mine’s operational processes and takes measures to reduce new water withdrawals. The Los Bronces copper
mine project (located in Chile’s capital province), in which MC invests together with Anglo American, achieved a
water recycling rate of 78% in 2019 through measures such as extracting and recycling water from tailings.

Initiatives to Reduce Water Consumption

O Escondida Copper Mine

One of MC’s major investments is the Escondida Copper Mine. This mine is located in the desert region of
northern Chile, and boasts the largest production volume in the world. Water consumption is reduced in the
process of mine selection and so forth through water-saving and reuse, among other means. Moreover, the
construction of a desalination plant with one of the largest processing and pumping capacities in the world, at a
cost of approximately US$4 billion to date, has helped to eliminate reliance on subterranean aquifers as of the
end of 2019. Going forward, we will continue to promote environmental protection and coexistence with local

communities.
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O Toyo Reizo Co., Ltd.

Toyo Reizo Co., Ltd., one of MC's consolidated subsidiaries, has declared in its environmental policy that it will
reduce the amount of water resources to be used in its production processes and will take preventative measures
against the discharge of pollutants. It has also set targets to reduce water consumption on both a single fiscal
year and mid-term basis, and engages in reduction activities. In particular, MC aims to reduce its environmental
impact by saving water. To achieve this, it calculates consumption and discharge amounts in plants and related
facilities with high water consumption for monthly assessment and review. In addition to these efforts to reduce
water consumption, MC has also set targets for the reduction of CO2 and waste discharge and for the
implementation rate of food waste recycling, etc. while seeking continual improvements though a PDCA cycle.

Environmental report (see here for targets, data and initiatives)
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Environmental

O Olam

MC affiliate Olam International Limited committed in 2013 to reduce water consumption across its agricultural
and manufacturing activities. As a specific example, a program in the US that produces onions with higher solid
content and lower water content, combined with a focus on optimizing irrigation in collaboration with the
growers, has achieved quantified savings of 27 billion liters of water consumption over the past decade.
Recognizing the depletion of groundwater due to excessive pumping of water for agriculture and irrigation as a
problem, in 2019, Olam's nut business in the US formed a partnership with the California Water Districts to
replenish 1.2 billion liters of groundwater through three projects, and it is also pursuing initiatives such as
maximizing the amount of water replenished during snowmelt.

F A

To find out more about Olam’s activities to reduce water consumption, please visit the following
links on MC's website:

Olam Priority Areas, Water

https://www.olamgroup.com/sustainability/sustainability-framework/priority-areas/water.html
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Environmental

Initiatives in Water-Stressed Regions

O Desalination Projects

MC is delivering seawater desalination projects in drought regions of the world such as Atacama Desert in Chile
and the State of Qatar in the Middle East which contribute to the alleviation of water stress in those regions.
Northern Chile is facing serious depletion of groundwater, and alternative water sources are required in
consideration of local communities and the agricultural industry. MC provides a stable supply of desalted water to
mines and farmlands in the region on the basis of a BOO (Build-Own-Operate) contract. In Qatar, MC is delivering
an Independent Water and Power Project that supplies 2,520,000 kWh of electricity and 620,000 tons per day of
water (which comprises 25% of Qatar’s desalination capacity) to Qatar General Electricity & Water Corporation
over 25 years. MC is delivering the Project in cooperation with the Qatari government to fulfill growing demand
for water associated with economic development and population growth and to contribute to the long-term
development of the country.

Umm Al Houl Power, Qatar
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Providing Solutions through our Business Activities

As living standards improve, global water consumption has increased dramatically, outpacing the rate of
population growth and exacerbating water shortages in some regions. Water utilities, which provide a stable
supply of sanitary water, have become indispensable for the survival of humanity and the viability of cities. MC is
contributing to addressing various challenges pertaining to water resources throughout the world by developing
water-related infrastructure and addressing local water issues.

O South Staffordshire Plc

MC affiliate South Staffordshire Plc is a water company that supplies water to approximately 1.7 million people in
the UK, as well as providing technical and retail services to other water, electricity and gas companies in a wide
range of business areas. As part of MC's efforts to conserve water resources as well as to support regional
measures to address flooding, South Staffordshire Plc is collaborating with Cambridge University to install the
UK’s largest rainwater recycling system in a newly developed area in the Cambridge region. It is responsible for
the design, construction and operation of the system.

Seedy Mill Treatment Works

O Metito Holdings

MC affiliate Metito Holdings Limited is an integrated water engineering company that is engaged in a wide range
of activities, from the construction of water and wastewater treatment plants and seawater desalination plants to
business investment and operation, mainly in the Middle East, Africa and Asia. MC provides water-related
solutions optimized for each different region to address water shortages and underdevelopment of water
infrastructure with the aim of improving people’s living conditions and protecting the local environment.
Specifically, Metito has been managing long-term desalination projects in Egypt since 1999 to supply water to
drought regions along the Red Sea coast. In addition, it has built a large-scale desalination facility for the
Egyptian government, contributing to the improvement of the region’s water infrastructure. Metito has also been
constructing desalination plants in water-scarce Qatar, contributing to the stable supply of drinking water to the
region through the long-term management of those facilities.

Al Yosr Desalination Facility, Egypt
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O Swing Corporation

MC affiliate Swing Corporation is engaged in the domestic waterworks business, including the design and
construction of water and sewage facilities and the provision of operation and maintenance services. Specifically,
MC is engaged in phosphorus recovery from sewage sludge for fertilizer use at the Higashinada Sewage
Treatment Plant in Kobe, Hyogo Prefecture. It promotes resource recovery through local production for local
consumption and recycling (In the fiscal year ended March 2021, the project won the innovation category of
wastewater recycling award sponsored by the Japanese Ministry of Land, Infrastructure, Transport and Tourism).
Swing Corporation developed a Private Finance Initiative (PFI) project in the city of Kurobe, Toyama Prefecture to
establish a facility for the beneficial reuse of sewage biomass and has assumed responsibility for everything from
financing to design, construction, maintenance and operation. The sewage sludge is mixed with coffee residue to
extract biogas, which is used for power generation and sludge drying, and the dried sludge can be used
effectively as an alternative to coal and as a raw material for fertilizer (In the fiscal year ended March 2012, the
project won the sustainability category of wastewater recycling award sponsored by the Japanese Ministry of
Land, Infrastructure, Transport and Tourism).

Kurobe City Sewerage Biomass Energy Reuse Facility

MC has built up experience in the water business in the UK, Japan, Australia, the Philippines, Chile and other
countries in Asia, the Middle East and Africa. By drawing on private-sector funds and technology, we will continue
to improve efficiency and offer higher-quality water services. We will also provide water-related solutions
optimized for each different region to address water shortages and underdevelopment of water infrastructure
with the aim of improving people’s living conditions and protecting the local environment.
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External Collaboration

I Responding to CDP

MC actively disseminates information about its ESG-related initiatives to its various stakeholders around the
world. MC engages with CDP, an NGO holding the world’s largest database of corporate disclosures on climate
change initiatives, and since the year ended March 2012, MC has responded the CDP Water questionnaire, which
evaluates corporate water management.

Participation in the Water Project of the Ministry of the

Environment of Japan

MC participates in the Water Project™, a public-private initiative which promotes initiatives aimed at preserving or
restoring healthy water cycles. MC shares information with other companies on water risks and water-related
initiatives, and considers how to pursue such initiatives internally.

* The project was launched based on the Basic Act on Water Cycles in 2014. The Water Project was founded to
build a public-private collaboration platform and to promote initiatives and self-motivated approaches from
private sector companies aimed at achieving sound water cycles and water environment preservation.

~,_i’_i,Wt:lha'r Project

MC is promoting activities, both through business and corporate philanthropy initiatives, to maintain and restore
sound water cycles. MC also disseminates information about its initiatives and the importance of water through
internal and external communication.

Collaboration with NGOs

MC supports a wide range of initiatives focusing on environmental and sustainable development in Europe and
Africa through the Mitsubishi Corporation Fund for Europe and Africa (MCFEA) (Since 1992, more than GBP5.1
million have been funded). The MCFEA delivers support through various partner organizations including the
Earthwatch Institute, Rainforest Alliance, Acumen Academy and Springboard. One of these partners is the NGO
WaterAid, which provides safe water and sanitation to people in dire need around the world in order to help
greatly improve their health and quality of life.
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Performance

I Water Withdrawal

(Unit: thousand m3)

Water Water Water
withdrawal withdrawal  withdrawal
(2019.3 (2020.3 (2021.3 Note
results) results) results)

Mitsubishi Shoji Building,
42 38 25+ Marunouchi Park Building and
certain other offices in Tokyo

Non-
consolidated:

(Components
93,226 95,268 93,058
are as follows)
Industrial water,
24,841 24,841 25,402
c lidated water supply: Non-consolidated and main
onsolidated:
! Groundwater: 12,441 12,048 8,816 domestic subsidiaries
Rivers/lakes: 21,485 21,964 20,996
Ocean: 38,289 36,442 37,844
Rainwater: 4 0 0

Water Recycling Volume and Rate*

(Unit: thousand m3)

2019.3 results 2020.3 results 2021.3 results
Water " . Water " . Water . ' Note
R¢ | Recyclin
Note \::I\lllc n:r;g Recy:llng Note Ny OCI\:I nl1 eg Recy::(lelng Note Reclycllng Recycling
. ra r
withdrawal ¢ withdrawal a withdrawal Vo M€ LCL
Mitsubishi
Shoji Building,
Marunouchi
Non- .
) 42 - - 38 - - 25+ - - Park Building
consolidated: )
and certain

other offices
in Tokyo
Non-
] consolidated
Consolidated: 97,060 9,568 10% 95,268 1,375 1% 93,058 790 1% )
and domestic

subsidiaries

* Ratio of recycling volume to the total of amount of water withdrawal and recycling volume.

Water Discharge
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I Independent Practitioner’s Assurance

ESG Data marked with a star ( +) for the year ended March 2021 has received independent practitioner’s
assurance from Deloitte Tohmatsu Sustainability Co., Ltd.

Independent Practitioner’s Assurance Report
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Biodiversity

Policy Targets Structure Initiatives External Collaboration

Performance -~

As stated in our Environmental Charter, MC recognizes the critical importance of what ecosystems can provide
and is committed to protecting ecosystems and any potential impacts on biodiversity. We have identified
“Conserving the Natural Environment,” which includes consideration of biodiversity, as one of the Key
Sustainability Issues (Materiality) that we must actively take on in order to support sustainable growth for MC.
Based on these policies and materiality analysis, MC aims to minimize negative impacts on biodiversity from its
businesses. For example, we take biodiversity considerations into account when reviewing and making decisions
on loan and investment proposals. In addition, we are engaged in corporate philanthropy activities aimed at
conserving biodiversity, including the Project in Tropical Forest Regeneration and the Global Coral Reef
Conservation Project.

PEISgshfe=Hl MC's Environmental Charter

Policy on Mine/Site Decommissioning

MC strives to mitigate the impact that its businesses have on biodiversity, and seeks ways to contribute to

ecosystem preservation through its businesses as well as through corporate philanthropy activities aimed at
environmental preservation. Regarding contributions to the preservation of ecosystems through our business
activities, MC takes into account aspects related to biodiversity when screening new project and exit proposals,

and also aims to make improvements by monitoring the management practices of existing business investments.
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Officer in Charge

Deliberative Body
(A subcommittee under
the Executive
Committee, a
management
decisionmaking body)

Department in Charge

Akira Murakoshi (Member of the Board, Executive Vice President,
Corporate Functional Officer, CDO, CAO, Corporate Communications,
Corporate Sustainability & CSR)

Sustainability & CSR Committee

Important matters related to biodiversity deliberated by the Sustainability &
CSR Committee are formally approved by the Executive Committee and put
forward or reported to the Board of Directors based on prescribed standards.

Corporate Sustainability & CSR Dept.

Diagram of the Sustainability Promotion Framework

I Risk Management

When reviewing and making decisions on loan and investment proposals, MC conducts a comprehensive

screening process which considers not only economic aspects, but ESG factors as well. Since 2012, we have

employed the Integrated Biodiversity Assessment Tool (IBAT) developed by organizations including the

International Union for the Conservation of Nature (IUCN) to help assess potential business impacts by evaluating

the status of protected or endangered species in the vicinity of project sites, along with other relevant data on

special conservation areas. Besides screening new investment and exit proposals, MC also strives to make

improvements to existing business investments by monitoring their management practices.
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Examples of Protection/Conservation Activities through Business

Operations

Working to Safeguard the Natural Environment at the World’s Largest Solar
Salt Fields

Exportadora de Sal, S.A. de C.V. (ESSA), a salt manufacturer in which MC and the Mexican Government have
equity interests of 49% and 51% respectively, operates the world’s largest solar salt field in northwestern Mexico.
ESSA supplies approximately half of the solar salt imported into Japan, and has also established a solid position
as a company that supports Japan’s chlor-alkali business, with the salt used as a raw material in PVC and caustic
soda. The salt fields are in the vicinity of Guerrero Negro, where a community has grown up around ESSA
complete with schools, hospitals, shops, churches and other facilities. There is also a supermarket run by ESSA,
and through the various jobs it creates, ESSA is further contributing to the stability of the local community.

ESSA has operations within the El Vizcaino Biosphere Reserve, including facilities located near the Ojo de Liebre
lagoon (a UNESCO World Heritage site that is a breeding ground for gray whales). Great care is taken at all times
to respect the surrounding ecosystem, while also working to protect and preserve biodiversity. In September
2000, the region in which ESSA is situated was designated by the WHSRN * 1, a U.S.-based shorebird protection
group, as a site of international importance *2, and in April 2009 the designation was upgraded to that of
hemispheric importance*3. ESSA cooperates with the activities of WHSRN such as surveys of bird species in the
salt fields and maintenance and protection of nesting sites. In addition, ESSA is working to protect the natural
environment through the installations of approximately 200 roosts which protect birds from coyotes and other
dangers. ESSA’s salt production activities are leading to the creation of new types of ecosystems. With a similar
degree of salinity to the nearby lagoons, the evaporation ponds are home to many species of fish, crustaceans
and birds. The 8,000 hectare ponds’ high microorganism density allows them to generate the same amount of
oxygen as would the same area of forest in Canada. Under the three environmental policies of “Prevention of Air,
Land and Ocean Pollution,” “Conserving the Natural Environment” and “Biodiversity Monitoring,” ESSA will
continue to pursue sustainable development in harmony with the environment by engaging in ecosystem research
and conservation activities, etc. together with a wide range of stakeholders including members of the local
community, local government organizations, universities, and NGOs.

* 1 Western Hemisphere Shorebird Reserve Network
* 2 At least 100,000 shorebirds annually; OR at least 10% of the biogeographic population for a species
* 3 At least 500,000 shorebirds annually; OR at least 30% of the biogeographic population for a species
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Details of Preservation and Conservation Activities

The Baja California Pronghorn , gray whales, wild birds (approx. 140
species), sea turtles ESSA’s environmental conservation team engages in
Key targets for ecosystem ecosystem monitoring such as population studies (5-12 times per year)
monitoring and seawater composition tests (24 times per year) in collaboration with
PROFEPA (Federal Attorney of Environmental Protection of Mexico) and
WHSRN.

Establishment of a reserve to protect the endangered The Baja California
Pronghorn in cooperation with Mexican environmental protection

Example of activities [1] organization ENDESU and related breeding program (population of
approx. 400 individuals within conservation area of about 23,000 ha;
two conservation centers created)

Periodic audits have been conducted (eight times per year) to estimate
gray whale population in Ojo de Liebre and San Ignacio lagoons in
collaboration with the National Commission of Natural Protected Areas
o (CONANP) and the Autonomous University of Baja California Sur
Example of activities [2] ) . . .
(UABCS). These audits have determined the population is now higher
than before the year 2000. There remains a medium- to long-term need

to determine trends relating to the whale ecosystem and migration

patterns.

O Rehabilitation

Mine Closure Initiatives
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External Collaboration

Status of Participation in the Roundtable on Sustainable Palm Oil
(RSPO)

MC became a member of the RSPO as an ordinary member in 2004. Accordingly, through collaboration and
partnership with stakeholders in the supply chain, MC is working to ensure sustainable sourcing and supply of

palm oil, with the goal to source 100% sustainable palm oil* by 2030.

* Sustainable palm oil: Palm oil sourced from supply chains that comply with No Deforestation, No Peat and No
Exploitation (NDPE) policies, including RSPO or equivalent certified oil.

RSPO ACOP Report https://www.rspo.org/members/69/Mitsubishi-Corporation

Palm Oil Procurement Guidelines
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Environmental

Status of Participation in the Round Table on Responsible
Soy Association (RTRS)

Agrex do Brasil, an MC subsidiary, is an RTRS-certified producer with a total of approximately 21,000 hectares of
land certified under this standard. Agrex do Brasil was the first company in Brazil to obtain RTRS certification for
the production of responsible soy in its farmland in Maranhao, Brazil. Through the RTRS certification, Agrex do
Brasil seeks to make various internal improvements, increase efficiency in soil management and protection,
improve water management, foster employee motivation and strengthen relationships with neighboring

communities.

I Participation in CDP

MC actively discloses information related to its efforts regarding ESG to a variety of stakeholders around the
world. Since the fiscal year ended March 2015, MC has responded to CDP Forests, a survey which evaluates
companies’ forest management in the supply chain. CDP is an NGO which holds the world’s largest database of
corporate disclosures on climate change initiatives and other environmental data.

I Cermagq Initiatives

Cermagq, an MC subsidiary, is a partner to the UN Global Compact Action Platform for Sustainable Ocean Business
(“UN Ocean Platform’). Cermaq was the first patron to join this initiative in February 2018, with the goal of
developing holistic global solutions for the sustainable use of the ocean. The first business-driven initiative of its
kind in the United Nations, the initiative has developed a set of Sustainable Ocean Principles, which provide a
framework for responsible ocean business practices across sectors and geographies working to develop roadmaps
for the maritime industries in close dialogue with governments, academic institutions, NGOs and UN

organizations.

Please refer to the Customer Responsibility Section for details on Cermag’s other initiatives.
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Examples of Collaboration with Government Bodies

Forest Conservation Project: Mitsubishi Corporation Thousand Year Forest
(Also Known as Yataro’s Forest)

In partnership with the local government, MC is undertaking a forest conservation project in Aki City, Kochi
Prefecture, the birthplace of Mitsubishi founder Yataro Iwasaki. The shrinking of the world’s tropical forests has
had a major impact on the global environment, including the effect on the conservation of natural ecosystems
and the reduction in the absorption of CO2 which contributes to global warming, extreme whether etc. MC has
been engaged in the Tropical Forest

Regeneration Experimental Project as part of its corporate philanthropy initiatives since 1990. From 2009, MC has
participated in the “Collaborative Forest Conservation Project” in partnership with Kochi Prefecture and Aki City,
the East Kochi Forest Association, in line with the forest conservation agreements. The conservation of Yataro’s
Forest marks MC's first major forest conservation project in Japan. Project aims include: conducting activities to
preserve and improve forest ecosystem services such as water conservation, allowing MC employees and local
people to gain hands-on thinning experience and undertake volunteer activities, and utilizing the forest as a place

for environmental education.

T s it =
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Group photo of Mitsubishi Corporation Thousand Year Forest Conservation Volunteers

In March 2020, MC concluded an agreement with the Shikoku Forest Bureau, Aki City, and the East Kochi Forest
Association to introduce management in the Becchaku area of Yataro’s Forest in line with the Shikoku Forest

"X

Bureau’s policy of establishing “green corridors,”™ in an effort to conserve biodiversity.

* Shikoku’s national forests are being protected under the protective forest system. This project is expected to

help conserve biodiversity by establishing “green corridors” that connect these protective forests, allowing
plants and animals to come and go widely.
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Examples of Collaboration with International
Organizations and NGOs

MC's Global Coral Reef Conservation Project promotes cooperative research into coral reefs by business (MC),
academia and NGOs in three locations: Okinawa, the Seychelles and Australia. Major project partners include
James Cook University in Australia and the Seychelles National Parks Authority, a semi-governmental entity.

The results of this research are published online and via international symposia to help evaluate the resilience of
coral environments and preserve related biodiversity. This project has been recognized with a Medal of Honor in
Japan, and has also been approved by the Japan Committee of the United Nations Decade of Biodiversity
(UNDB-J) *. In addition, as an official supporter of the International Year of the Reef 2018, MC actively
communicated the results of its Global Coral Reef Conservation Project and also participated in holding awareness
raising events such as the Tokyo Coral Reef Café.

* A committee that seeks to achieve the Aichi Biodiversity Targets adopted at the Tenth Ordinary Meeting of the
Conference of the Parties to the Convention on Biological Diversity (COP 10) held in Nagoya, Aichi Prefecture,
Japan in 2010.

Coral reef (Australia) Coral Reef Conservation Project: Coral Reef Conservation Project:
Employee Volunteers Employee Volunteers

Foundation and Fund Activities

Through the Mitsubishi Corporation Foundation for the Americas (MCFA) and the Mitsubishi Corporation Fund for
Europe and Africa (MCFEA), MC is involved in efforts to eradicate poverty, tackle social and environmental
protection issues and undertake related educational research across the Americas, Europe and Africa. The MCFEA
is providing support through a wide range of partner organizations, including Springboard, which is working to
address the issues of poverty and unemployment in Nigeria by offering assistance in starting sustainable organic
farming, and the Wildlife Conservation Society, which is working on environmental issues.

Young people learning about sustainable farming with Springboard ©Springboard

Please refer to the Community section for details on foundation and fund activities.
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Examples of Collaboration with Other Companies

In April 2015, MC joined the Japan Business Initiative for Biodiversity (JBIB)*,a group of firms committed to
undertake joint research aimed at protecting biodiversity. The JBIB member firms agree to respect biodiversity in
their daily business operations and pursue activities aimed at minimizing negative biodiversity impacts. Going
forward, through communication with JBIB members and related initiatives, we will work to find ways of
enhancing our initiatives toward protecting biodiversity.

* A group of Japanese companies engaged in biodiversity protection activities

Performance

Please refer to the Supply Chain Management for information on certified products.

I Results of Social Contribution Activities

Having started the Tropical Forest Regeneration Project in 1990, aiming to regenerate tropical forests in a short
period of time, MC remains widely involved in forest conservation in Japan and overseas. Through forest
conservation projects in Japan and the Global Coral Reef Conservation Project which strives to protect ocean
biodiversity, MC’s environmental conservation efforts span the globe. As part of this, each year since the fiscal
year ended March 2012, MC has planted two trees for every shareholder who consents to receive important
communications such as the Notice of the Ordinary General Meeting of Shareholders by e-mail rather than by
post. In the fiscal year ended March 2021, MC planted approximately 40,000 trees, for a cumulative total of
roughly 440,000 trees planted through this initiative.

Tree-planting Ceremony
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Prevention of Pollution

Policy Targets ~~

Structure Initiatives

External Collaboration Performance

MC recognizes the importance of striving to create and enhance environmental value, as stated in the

Environmental Charter, by undertaking conservation activities and reducing our environmental footprint, including

through the prevention of pollution. Moreover, in terms of company-wide management of compliance with

environmental laws, regulations, etc., MC takes responsibility as a business that produces waste. To ensure

rigorous compliance with laws and regulations related to preventing pollution as well as the reduction, reuse and

recycling of waste within MC, internal notifications are sent out, as well as announcements and alerts about

meetings and other related events. Furthermore, MC has formulated guidelines and standards for responding to

oil spills and soil contamination and disseminates this information internally to ensure thorough understanding.

Mitsubishi Corporation Environmental Charter

Targets

MC conducts an environmental performance survey for all MC Group companies in order to manage pollution

prevention as well as waste reduction, reuse and recycling initiatives on both a non-consolidated and an MC

Group-wide basis. On a non-consolidated basis, we set and monitor sustainable and effective reduction targets

related to the volume of waste produced in conjunction with Head Office activities, in order to reduce, reuse and

recycle waste through operation of environmental management systems (EMS).

Item

Pollution
prevention

Waste

production *1

Use of raw

materials * 2

* 1 Waste produced: Waste produced in conjunction with Head Office activities

2020.3 targets

(Qil spill risk survey
conducted biannually)

566.1 tons

(2.2% decrease from
results at time target
set)

41.64 million sheets
(2.2% decrease from
2019.3 results)

2020.3 results

(Qil spill risk survey
conducted biannually)

482.4 tons
(16.6% decrease from
2019.3 results)

35.13 million sheets
(17.5% decrease from
2019.3 results)

* 2 Use of raw materials: Volume of copy paper used at the Head Office

2021.3 targets

Select project and
conduct oil spill risk
survey

Target ongoing CO2
emission reduction
activities and an

accurate grasp of

reduction figures*3

Target continuation of
paper reduction and
other efforts, as well as

an accurate grasp of

reduction figures *3

* 3 In the fiscal year ended March 2021, due to the COVID-19 pandemic, MC mainly focused on qualitative
targets based on the office activity manual.
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Akira Murakoshi (Member of the Board, Executive Vice President,

Officer in Charge Corporate Functional Officer, CDO, CAO, Corporate Communications,
Corporate Sustainability & CSR)

Deliberative Body o )
) Sustainability & CSR Committee
(A subcommittee under . . .
. Important matters related to preventing pollution deliberated by the
the Executive ) . ) .
] Sustainability & CSR Committee are formally approved by the Executive
Committee, a . .
Committee and put forward or reported to the Board of Directors based on

management )

o ) prescribed standards.
decisionmaking body)

Department in Charge Corporate Sustainability & CSR Dept.

Diagram of the Sustainability Promotion Framework

I Risk Management

When reviewing and making decisions on loan and investment proposals, MC conducts a comprehensive
screening process which considers not only economic aspects, but ESG factors including pollution prevention as
well as the reduction, reuse and recycling of waste. Besides screening new investment and exit proposals,

MC also strives to make improvements to existing business investments by monitoring their management
practices. Regarding oil spills in particular, oil spill risk surveys are conducted regularly, confirmations are made
that oil spill accident prevention and risk management frameworks have been established, and training is
conducted to ensure the thorough dissemination of information on these topics. Through these measures, MC is
ensuring appropriate risk management to prevent oil spills from occurring.
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I Initiative to Reduce Waste Production (Non-Consolidated Basis)

(Office Management)
e Maintained recycling rate through rigorous separation of trash

¢ Planned management of office furniture

(Business Activities)

MC's environmental management systems are based on various laws and regulations and are compliant with
various recycling laws (Food Waste Recycling Law, Container and Packaging Recycling Law, Home Appliance
Recycling Law, Construction Material Recycling Law). MC manages its operations while following the procedures
stipulated in each of these regulations, and strives to reduce waste production through its business activities.

I Initiatives to Reduce Waste Production (Mitsubishi Shokuhin Co., Ltd.)

MC subsidiary Mitsubishi Shokuhin Co., Ltd. carries out various efficiency measures to optimize its supply chains
through collaboration between the manufacturing, distribution and retail sectors. Working jointly with
manufacturers and retailers to enhance logistics efficiency and collaborating with retailers to reduce product
return rates and optimize inventory have led to reductions in greenhouse gas emissions and waste production.
The Council for the Collaboration between the Manufacturing, Distribution and Sales Sectors awarded Mitsubishi
Shokuhin with the 2017 Supply Chain Innovation Award in recognition of its excellence in striving to collaborate
with the manufacturing, distribution and retail sectors toward optimization of the overall supply chain.

Mitsubishi Shokuhin press release (Japanese only)

http://www.mitsubishi-shokuhin.com/170707_Release_HP.pdf
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Application of Life Cycle Analysis in our Salmon Farming Business

Cermagq, an MC subsidiary, uses life cycle assessments (LCAs) for the fish feed management over the two-year
salmon maturation process in order to reduce environmental impacts including waste and CO2 emissions. This is
important since fish feed has been identified as an important contributor to resource use and emissions related to
the production of salmonids in net-pen systems. By conducting research on optimal feed ingredients and
methods during the planning stage, Cermagq is proactively seeking improvements and identifying efficient feeding
methods in its operations. One example of ongoing projects on fish feed is research conducted at the Arctic
Salmon Research Centre, where Cermagq is a partner, doing research on optimal feed for salmon farming in the

Arctic environment in Northern Norway.

Cermaq website

https://www.cermag.com/sustainability/research-and-innovation

https://www.cermag.com/sustainability/sustainability-reports

I Initiatives to Prevent Oil Spills

MC formulated its Qil Spill Risk Guidelines in 2012. On a Groupwide basis, MC strives to prevent oil spills, giving
due recognition of the environmental burden they could cause. MC makes project decisions taking into account
matters such as the products handled and location of the enterprise, conducts oil spill risk surveys regularly,
confirms that oil spill accident prevention and risk management frameworks have been established, and conducts
training to ensure the thorough dissemination of information on these topics. Through these measures, MC is
ensuring appropriate risk management to prevent oil spills from occurring. In addition, there are no major leaks
as far as MC is aware.
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Environmental

External Collaboration

I Marunouchi Ecoben Project

As an environmental initiative in the Marunouchi area, container collection boxes have been installed throughout
the Mitsubishi Shoji Building Head Office in cooperation with Mitsubishi Estate Co., Ltd.'s Marunouchi Ecoben
Project unifying tenants and workers by using, collecting and recycling recyclable lunchbox containers. MC strives
for its employees to promote an understanding of recycling and to proactively engage in recycling activities.

Japan Foreign Trade Council

As a member of the Japan Foreign Trade Council (JFTC), an industry association for Japanese trading companies,
MC is helping to formulate and execute “The Commitment to a Low-carbon Society” advocated by the Japan
Business Federation (Keidanren). Based on this plan, we are actively promoting the installation of energy- saving
equipment in order to reduce energy consumption on a non-consolidated basis. In addition, as a member of the
Global Environment Committee established within the JFTC, MC actively engages in a variety of initiatives
including promoting environmental compliance, improving environmental performance and disseminating
information about industry initiatives with the aim of creating a low-carbon society and a recycling-oriented
society. It is essential for companies to achieve sustainable growth while considering the environment. The entire
trading industry, not limited to MC, recognizes the role it needs to play from a long-term and global perspective,
and it is working to contribute through business activities.
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Performance

I Toxic Waste Emissions

MC monitors production of specially controlled industrial waste under the Waste Management Law. This includes
infectious waste produced by the in-house clinic as well as waste PCB and PCB-contaminated items, etc. which
are disposed sequentially within legally prescribed disposal periods.

(Unit: kg)
2018.3 2019.3 2020.3

Specially controlled
. . 8,739 4,554 29,955
industrial waste

All domestic subsidiaries and affiliates monitor and report appropriate figures under the Waste Management Law.

NOx, SOx, VOC Emissions

(Unit: tons)
2019.3 2020.3 2021.3
NOx (Nitrogen
. 568 586 661
Oxide)
SOx (Sulfur
i 127 42 34
Oxide)
Air pollutant .
o VOC (Volatile
emissions
Organic 7 28 27
Compounds) *
50,620 26,690 0
(Unit: m3N) (Unit: m3N) (Unit: m3N)

Scope of aggregation: Consolidated (Non-consolidated and main domestic subsidiaries)

* Figures for NOx (Nitrogen Oxide) and SOx (Sulfur Oxide) are expressed in tons as a total figure using
conversion factors, and VOC is expressed in both tons and m3N.

Waste Emissions
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Efficient Use of Resources

Policy Structure Targets Initiatives ~~ Performance

Our daily lives depend greatly on plentiful global resources. MC believes it is important to simultaneously generate
three kinds of value: economic value, societal value, and environmental value — while benefiting in a sustainable
manner from limited resources within our planetary boundaries. MC’s Environmental Charter positions this as a
key consideration in business activities by clarifying that we will promote the sustainable use of natural resources
including energy, minerals, food stocks, wood and water throughout our global business operations. Specifically,
MC strives to recycle, reuse, and efficiently use resources, reduce the ecological footprint of our business
activities, maintain healthy stocks in fishing activities, and otherwise efficiently utilize resources in accordance
with our business operations.

Mitsubishi Corporation Environmental Charter

Akira Murakoshi (Member of the Board, Executive Vice President,

Officer in Charge Corporate Functional Officer, CDO, CAO, Corporate Communications,
Corporate Sustainability & CSR)

Deliberative Body N )
. Sustainability & CSR Committee
(A subcommittee under o ) )
_ Important matters related to the efficient use of resources deliberated in the
the Executive o ) .
. Sustainability & CSR Committee are formally approved by the Executive
Committee, a ) )
Committee and put forward or reported to the Board of Directors based on

management i

o ) prescribed standards.
decisionmaking body)

Department in Charge Corporate Sustainability & CSR Dept.

Diagram of the Sustainability Promotion Framework

I Risk Management

When reviewing and making decisions on loan and investment proposals, MC conducts a comprehensive
screening process which considers not only economic aspects, but ESG factors as well. This includes considering
measures to address recycling and closed-loop businesses, waste management and related matters.

Besides screening new investment and exit proposals, MC also strives to make improvements to existing
business investments by monitoring their management practices.
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With regard to waste emissions in its Head Offices, in principle, MC aims to reduce emissions by 1% from the
previous fiscal year, and targets are set based on the previous fiscal year’s results. In addition, with regard to

recycling rates, MC has set a goal of achieving zero waste emissions offices*, with the aim of recycling at least
95% of the waste produced by MC.

* MC defines “zero emissions” as cases where vendors are contracted to recycle 95% or more of waste produced
by its Head Offices. MC also promotes waste reduction, reuse, and recycling, and manages Head Office
activities with waste emissions targets.

(Unit: kg)
2018.3 2019.3 2020.3
Emissions volume 563,283 585,218 494,256
* Recycling volume 554,600 576,834 487,080
Waste
e Waste volume 8,683 8,384 7,329
Recycling rate (%) 98.5% 98.6% 98.5%

Scope of aggregation (non-consolidated): Mitsubishi Shoji Building, Marunouchi Park Building, and certain other
offices in Tokyo

* Waste volume figures exclude waste resulting from internal construction service tasks
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I Recycling and Closed-Loop Business Initiatives (Chuo Kagaku)

MC consolidated subsidiary Chuo Kagaku Co., Ltd. has been voluntarily collecting used plastic food containers
from consumer co-ops, supermarkets and other organizations since 1990. Working closely with local service
providers, MC promotes recycling at the regional level by selecting the most effective method after analyzing
various options, and thus reducing its environmental burden. In chemical recycling, collected used containers are
thermally decomposed into basic chemical raw materials utilizing steelmaking equipment, and some of the raw
materials are recycled into new food trays. In thermal recycling, containers are broken down and solidified to
produce alternatives to fuels such as coal, and used as boiler fuel for power plants, paper companies, etc.

In materials recycling, containers are broken down, melted and otherwise processed, then turned into recycled
products such as benches.

MC is also focusing on environmentally-friendly materials that can be used safely in all food products. CHUO A-
PET GREEN (C-APG), an ECO MARK certified product, makes effective use of resources by using recycled PET as
the raw material for plastic containers. Its safety has also been ensured by meeting voluntary industry standards
that comply with the US Food and Drug Administration (FDA). The product epitomizes MC's drive to address
social issues pertaining to the environmental and safety.

Going forward, Chuo Kagaku will continue striving to reduce and avoid waste, as well as reduce the use of raw
materials. These include high-performance gas barrier containers that are sealed with freshness-preserving gas
to inhibit the oxidation of food and the growth of bacteria, thereby reducing food waste; containers that
contribute to reduced use of plastic by using talc for more than 50% of their raw material; and research into
heat-resistant materials that improve the efficiency of cooking.

Furthermore, Chuo Kagaku has formulated environmental impact reduction plans every five years since 2006 and
is forging ahead with environmental initiatives. In 2017, MC established the Third Five-Year Plan to Reduce
Environmental Impact (2017-2021).

Chuo Kagaku Co., Ltd.'s Third Five-Year Plan to Reduce Environmental Impact (2017-2021)

Theme Description of initiatives Targets (for 2022.3)

Recycling in-house waste e Promoting zero emissions activities

by recycling in-house waste

e Promoting local closed-loop

Reduction of Promoting recycling and collection of recycling and collection of used
waste used plastic food containers at stores plastic food containers at stores

e Practical use of closed-loop food
packaging recycling

Promoting education about and

practice of the 3 Rs (reduce, reuse, e Promoting zero-emission activities

recycle) via closed-loop recycling by recycling in-house waste
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O (Past Achievements)

(1) Recycling in-house waste

In the year ended March 2020, 96.8% (2,520 tons) of the 2,602 tons of waste produced within MC was recycled
and effectively reused. Waste breakdown in order of volume is as follows: plastic waste, wastepaper, general
combustible materials, scrap metal, wood shavings, and waste oil. Plastic waste was generated by manufacturing
plants. Additionally, waste including PET bottles, empty cans, wastepaper, and plastic materials such as
polypropylene (PP), PET, and polyethylene (PE) are proactively recovered and separated by the relevant
department the Head Offices to promote recycling.

2019.3 2020.3 Recycling rate
Targeted (A) - (B)
e oo e gt R0 vovaumoe
(points)
Plastic
waste 2,764 96.5% 2,193 97.2% + 0.7
Wastepaper 265 99.5% 233 99.4% A 0.1
Scrap metal 169 99.4% 65 100% + 0.6
General
combustible 28 1.1% 68 79.4% + 78.3
materials
Wood
shavings 40 95.2% 29 89.2% A 6.0
Waste oil 14 84.4% 14 84.2% A 0.2
Total 3,280 96.0% 2,602 96.8% + 0.8
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(2) Promoting collection and recycling of used plastic food containers from stores

With the cooperation of consumers, retailers such as supermarkets, and packaging material stores, Chuo Kagaku
collects used plastic food packaging at stores and employs a variety of recycling processes to transform such
materials into usable resources again. Chuo Kagaku also fulfills its obligations as a manufacturer of plastic food
containers under Japan’s Containers and Packaging Recycling Law, with regard to recycling used plastic food
containers collected by municipalities nationwide. The amount collected over the past 30 years has been 915.57
million tons, or 22.9 billion sheets (1 sheet equals 4 grams ).

2016.3 2017.3 2018.3 2019.3 2020.3
Volume
collected 2,484 2,566 2,546 1,887 1,625
(tons)
Volume
collected
(converted 620,910,000 641,540,000 636,370,000 471,830,000 461,100,000
to number

of sheets)
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Recycling and Closed-Loop Business Initiatives
(Livestock Feed Production Business)

Nosan Corporation, a consolidated subsidiary of MC, uses Eco Feed* as a raw material for its formulated livestock
feed, with the aim of helping to increase the food recycling rate and enhance the livestock feed and food
self-sufficiency rate. Currently, Nosan Corporation uses approximately 7,000 MT per year of dried Eco Feed
recycled from discarded by-products of food production, unsold food products, leftovers from cooking etc., and
approximately 20,000 MT per year of by-products from bakeries and confectionery factories (bread crumbs, cake
flour). These are used as raw materials for livestock feed.

* A livestock feed manufactured using by-products of food production (by-products obtained from the food
production process), unsold food products (bread and boxed lunches, etc.) leftovers from cooking (cut
vegetable scraps and other leftovers from cooking) and residual farm products (imperfect farm produce, etc.).
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Recycling and Closed-Loop Business Initiatives
(Livestock Business)

Japan Farm Holdings Inc., a consolidated subsidiary of MC, is a large-scale livestock company which won the
Fiscal 2016 Eco-Feed Award from the Japan Livestock Industry Association for its work building a closed-loop
recycling model. The model is centered on reusing waste generated from a primary industry, specifically the lees
left over from producing the distilled liquor shochu. Japan Farm is located in Kagoshima Prefecture, which is
famous for sweet potato shochu manufacturing. The by-product waste known as lees from shochu manufacturing
had been an ongoing issue. Japan Farm worked in collaboration with local distilleries for over two years to
develop feed that reuses the shochu lees. The feed is used for breeding pigs for “Brand Pork.” Along with
reducing waste disposal costs and CO2 emissions, a closed-loop model has been established in such a manner
where the manure from the pigs given the feed is recycled into fertilizer sold by vendors such as local agricultural

cooperatives.
/ By-product pr(h i /
f By-product mixed ( Pig manure

Sweet potato from making sweet \ A .
| | into liquid feed | | composted and reused

cultivation potato shochu | | for pids \
\ {dis!illed W \ pig

— — —_—

as fertilizer

\
L

From the Japan Livestock Industry Association website page providing eco-feed information
(Japanese only)

http://ecofeed.lin.gr.jp/excellent/uploads/files/jirei2016 japanfarm.pdf

150


http://ecofeed.lin.gr.jp/excellent/uploads/files/jirei2016_japanfarm.pdf

Environmental

Performance

I Paper Consumption (Non-Consolidated)

(Unit: Thousand sheets)
2019.3 2020.3 2021.3

Paper consumption
(A4 copy paper 46,510 38,265 16,900 *
conversion)

Scope of aggregation: Head Offices, six Japan-based branches and offices under each branch’s jurisdiction

Recycling Volume

O Non-Consolidated Recycling Volume (Head Office)

(Units: kg)
2018.3 2019.3 2020.3
Recycling volume 554,600 576,834 487,080
* A 100% recycling rate at Mitsubishi Shoji Building, the Head Office building.
O Non-Consolidated Recycling Volume (Food Waste)
(Units: kg)
2019.3 2020.3 2021.3
Food waste recycling
260,270 217,100 164,700

volume

MC periodically reports on its food waste on a non-consolidated basis including amounts generated and recycled
in accordance with Japan’s Food Recycling Law, and works to recycle in line with targets the law stipulates that
companies must strive to achieve.
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O Non-Consolidated Recycling Volume (Container and Packaging Waste)

2019.3

Mandatory container
and packaging
recycling volume

25,796

25,934

(Units: kg)

2021.3

22,391

* Regarding container and packaging waste discarded by consumers, the mandatory container and packaging

recycling volume as an importer. Waste produced by MC on a non-consolidated basis is not included.

MC fulfills its recycling obligations pertaining to container and packaging waste on a non-consolidated basis as an

importer in accordance with Japan’s Containers and Packaging Recycling Law.

Water Discharge

Water discharge
Ocean
Surface water
Subsurface /
Water discharge well
(By destination) Off-site water
treatment
Beneficial /
other use

Scope of aggregation: Consolidated (Main Japan-based subsidiaries)

2019.3
43,818
24,356
16,824

1,200

1,140

298

Water Withdrawal, Water Recycling Volume and Rate

152

2020.3
48,215
27,172
19,279

272

1,374

117

(Units: Thousand m?3)
2021.3

47,894
30,286
15,760

274

1,469
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Waste Emissions

(O Consolidated Waste Volumes

(Units: Thousand tons)

2019.3 2020.3 2021.3
General waste from
) 214 192 157
business
Industrial waste 226 286 257
Total 440 478 414

Scope of aggregation: Consolidated (Parent company and main Japan-based subsidiaries)

(O Non-Consolidated Waste Volume (Head Office)

(Units: kg)
2018.3 2019.3 2020.3
Emissions
563,283 585,218 494,256
volume
e Recycling
554,600 576,834 487,080
Waste volume
¢ Waste volume 8,683 8,384 7,329
Recycling rate
98.5% 98.6% 98.5%

(%)

Scope of aggregation (non-consolidated): Mitsubishi Shoji Building, Marunouchi Park Building, and certain other
offices in Tokyo

* Waste volume figures exclude waste resulting from internal construction service tasks.

Non-Consolidated Waste Volume (Domestic Branches, Branch Offices and
Other Offices, Non-Consolidated Business Emissions)

(Units: Kg)
2018.3 2019.3 2020.3
Waste 1,137,287 1,717,642 1,623,076

* Figures include emissions from welfare facilities.

* Figures exclude specially controlled industrial waste (infectious waste, PCB waste) and business-related
general waste from domestic branches and branch offices.

* There is no record of nitrous oxide (NOx), sulfur oxide (SOx), or volatile organic compound emissions.

Toxic Waste Emissions
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Environmental

I Independent Practitioner’s Assurance

ESG Data marked with a star () for the year ended March 2021 has received independent practitioner’s
assurance from Deloitte Tohmatsu Sustainability Co., Ltd.

Independent Practitioner’s Assurance Report
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Social

Human Rights

Labor Practices

Diversity Management
Occupational Health and Safety

Human Resource Development

Customer Responsibility

Community

Supply Chain Management

156

163

173

188

207

215

231

243
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Social

Human Rights

Policy Structure ~~ Initiatives Examples of External Collaboration

Basic Approach on Human Rights (Including Response to
International Norms)

MC believes that respect for human rights is fundamental to doing business globally. MC stipulates its respect for
human rights in its Corporate Standards of Conduct and Social Charter. Furthermore, MC’s Code of Conduct for
Executives and Employees states that MC will “respect human rights; will not engage in discrimination on the
basis of race, ethnicity, creed, religion, or any other grounds; will not tolerate harassment; will foster a proper
understanding and awareness of the issue of human rights; will respect the cultures, customs, and language of
other countries and regions,” both inside and outside MC. MC also supports international norms such as the
International Bill of Human Rights (Universal Declaration of Human Rights and International Covenants on
Human Rights), the UN Guiding Principles on Business and Human Rights, the core labor standards of the
International Labour Organization (ILO), and the Voluntary Principles on Security and Human Rights.
Furthermore, in the UK, the government established the UK Modern Slavery Act (MSA) which requires certain
companies to disclose actions taken to mitigate modern slavery in their supply chains. In response to this
legislation, MC publishes a statement annually. Furthermore, the Mitsubishi Corporation Policy for Sustainable
Supply Chain Management includes clauses covering the prohibition of forced labor and child labor. MC expects its
suppliers to understand, embrace and abide by this policy.

The Corporate Standards of Conduct, Code of Conduct, and Mitsubishi Corporation Social Charter
FY2019 Slavery and Human Trafficking_Statement

Support for the International Bill of Human Rights (Universal Declaration of Human
Rights and International Covenants on Human Rights)

The Universal Declaration of Human Rights was adopted at the third United Nations General Assembly on
December 10, 1948. It is proclaimed as “a common standard of achievement for all peoples and all nations” to
respect and ensure human rights and liberty. MC supports this declaration.

Based on the Universal Declaration of Human Rights, the United Nations established the International Bill of
Human Rights which acts as a legally binding instrument. The International Bill of Human Rights is made up of
the International Covenant on Civil and Political Rights and the International Covenant on Economic, Social and
Cultural Rights. These two International human rights covenants were adopted at the 21st UN General Assembly
in 1966, and entered into force in 1976. Japan ratified the International Bill of Human Rights in 1979.

MC supports the International Bill of Human Rights, and makes specific reference to the Billin its Code of
Conduct.
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Social

Support for the UN Guiding Principles on Business and Human Rights

The UN Guiding Principles on Business and Human Rights were adopted in 2011 and outline the “Protect, Respect
and Remedy” Framework (2008). The Framework was presented to the UN Human Rights Council by the UN
Secretary-General’s Special Representative Professor John Ruggie of Harvard University, and unanimously
approved. The Guiding Principles, which MC endorses, provide guidance on human rights due diligence; a
fundamental process for any company addressing human rights issues.

Support for the International Labour Organization’s Labour Standards

The International Labour Organization (ILO) was founded in 1919 on the basic principle that universal and lasting
peace can be established only if it is based on social justice. Since its establishment, one of the most important
functions of the ILO has been the formulation of international labor standards through Conventions and
Recommendations. The ILO has a tripartite structure with workers and employers participating as equal partners
with governments. Conventions and Recommendations are adopted at the International Labour Conference of the
ILO and ratifying States commit to observing them. The ratifying States also use Recommendations to guide their
national policies, lawmaking and actions. Since its founding, the ILO has adopted Conventions and
Recommendations that cover nearly every issue affecting the working world. The foundation of these is the ILO
International Labour Standards, which consists of eight conventions, including the Discrimination Convention, the
Minimum Age Convention, and the Worst Forms of Child Labour Convention.

MC endorses all eight conventions, and highlights its commitment to the conventions in the Mitsubishi
Corporation Code of Conduct.

Support for the Voluntary Principles on Security and Human Rights

In 2000, the US and UK governments, along with tnatural resource and energy companies and NGOs involved in
human rights and corporate social responsibility, held a series of dialogues on security and human rights. During
these sessions they established the Voluntary Principles on Security and Human Rights, a voluntary set of
principles on respecting human rights and ensuring the safety of operations. These were drawn up in accordance
with the UN’s “Basic Principles on the Use of Force and Firearms by Law Enforcement Officials and Code of
Conduct for Law Enforcement Officials.” These principles include: “Security is a fundamental need, shared by
individuals, communities, businesses, and governments alike, and security and respect for human rights can and
should be consistent”; “Corporate security personnel should protect corporate assets from theft and violence,
while bearing in mind the potential risk of human rights abuses through the misuse of weapons”; “Companies
should act in @ manner consistent with the laws of the countries within which they are present, to be mindful of
the highest applicable international standards, and to promote the observance of applicable international law
enforcement principles, particularly with regard to the use of force”; and “Companies are members of the
community and should be actively involved in the local community and contribute to its welfare.” Other principles
that companies should keep in mind when undertaking their activities and the role of governments are also
mentioned.

MC supports the voluntary principles outlined in the Voluntary Principles on Security and Human Rights.
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Policy on Children’s Rights

MC understands that children are especially vulnerable to human rights abuses and that special consideration of
their rights is necessary. MC also believes that respecting the rights of children allows them to better understand
their own rights, which in turn contributes to their ability to become active members of society and leaders of

future generations. With this understanding, MC supports the United Nations and ILO treaties* regarding
children’s rights and has established internal policies for its employees to ensure that child labor is not tolerated
and that children’s rights are respected. In particular, MC supports the Convention on the Rights of the Child,
including children’s survival and development rights, protection rights, and participation rights. As stated in MC’s
Policy for Sustainable Supply Chain Management, MC will not employ any person who is under the minimum

working age and will not engage in any employment that impairs children’s development. MC also supports the
Children’s Rights and Business Principles, strives to prevent abuses of children’s rights in our business, and
invests in social contributions through philanthropic efforts focused on children’s rights.

Through its “Policy for Sustainable Supply Chain Management,” MC also expects its suppliers to conform to these

standards by refraining from employing anyone under the minimum working age, and prohibiting children to
work in any way that impairs their development.

* The UN Global Compact, the Convention on the Rights of the Child, the Children’s Rights and Business
Principles, the Convention concerning the Prohibition and Immediate Action for the Elimination of the Worst
Forms of Child Labour (ILO Convention No. 182), etc.

Policy on Indigenous Peoples’ Rights

In the context of its overall commitment to respecting human rights, MC pays special attention to upholding the
rights of indigenous peoples, acknowledging their unique social and legal status under national and international
laws, as well as their unique histories and cultural contributions throughout the world. When examining new
business investment proposals, MC takes into consideration how the business operations may impact the rights of
indigenous peoples and will consult with the relevant stakeholders. MC supports the United Nations Declaration
on the Rights of Indigenous Peoples and the Indigenous and Tribal Peoples Convention (ILO Convention No. 169).

Policy on Human Rights Consideration when Retaining
Armed Security Services

Mitsubishi Corporation (MC) understands the importance of protecting its employees from dangers such as
violence and preventing theft of assets throughout its business operations, and retains armed security services
when deemed necessary. MC believes that the abuse of weapons by security forces involves a potential risk of
human rights abuse. With regard to retaining armed security services, in addition to complying with the laws of
the countries and regions in which it operates and adhering to international standards, MC also supports relevant

international agreements ™.

* The UN Global Compact, the Voluntary Principles on Security and Human Rights, the UN Code of Conduct for

Law Enforcement Officials, the UN Basic Principles on the Use of Force and Firearms by Law Enforcement
Officials, etc.

158



Social

Akira Murakoshi (Member of the Board, Executive Vice President, Corporate
Officers in Charge Functional Officer, CDO, CAO, Corporate Communications, Corporate
Sustainability & CSR)

Deliberative Body o )
. Sustainability & CSR Committee, Human Resources Development (HRD)
(A subcommittee under )
_ Committee
the Executive . . )
c - Important matters related to human rights deliberated by the committees are
ommittee, a
formally approved by the Executive Committee and put forward or reported to

management . .

o ) the Board of Directors based on prescribed standards.
decisionmaking body)

Departments in Charge Corporate Sustainability & CSR Dept., Global Human Resources Dept.

Diagram of the Sustainability Promotion Framework

I Risk Management

When reviewing investment and loan proposals MC conducts a comprehensive screening process which considers
not only economic factors, but ESG impacts as well. From the viewpoint of human rights, MC’s assessments and
considerations are informed by the following areas: (1) the rights of indigenous peoples, (2) existence of
infringements to children’s rights, and (3) human rights-related due diligence at investee companies and in the
supply chain. MC’s risk management approach is informed by the UN Guiding Principles on Business and Human
Rights, the IFC guidelines and the Japan Bank for International Cooperation (JBIC) Guidelines for Confirmation of
Environmental and Social Considerations. Besides screening new investment and exit proposals, MC also strives

to make improvements to existing business investments by monitoring their management practices.

Supply Chain Survey

I Grievance Systems

MC has established various cons